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JDiimalisls  lliioiiiihoul  llic  vvorki  vvoiikl  auivc  lhal  liimial 
ackiunvlcdiimcnt  dI  ilio  im|iorlancc  ol  a  Ircc  pivss  hy  die 
ginci'iinicnl  is. cssculial.  But  they  winikl  also  ;igrce  it's  lu) 
tiiiarantee  that  press  heerioiii  \\ill  not  he  iilrriilLLeil. 

Joiirnalists  liglit  the  battle  to  leant  the  truth'  every  clay  - 
eainiii';  aeeessjo  records,  traekins:  dowit'erilieal  interviews, 
verilyiii”  elainis  ctl  sourees.  pressing  ktr  strai^hrjorward  answers 
to  hard  c|tiestions.  They  delend  and  "protect  the  people's  ri”ht*to 
know,  in  the  streets  and  in  the  eoiiils.  .Some  battles  are  won.  son'te 
are  lost;  some  will  be  loiieht  ayain. 

Oiirreadeis/listeners/viewers  are  amused,  inlormed.  shocked. 


indiynant.  I  he  news  is  a  revelation,  they  want  to  know  more.  The 
news  is  repulsive.-  they  wish  they  didn't  know. 

They  look  to  journalists  lor  answers,  to  understand  the  world, 
to  understand  their  neiyhbors.  Vet  lew  know  the  dilTieulticw  ol 
e\tr;ietiny  the  laets.  how  olten  obstacles  are  placed  to  |irevent 
access  to  relevant  data.  nor.  in  some  instances,  how  dangerous 
pursuing  the  Tacts  can  Iv. 

Only  titrougli  your  clTorts  vcill  the  jicople  know  how  oTten 
their  right  to  know  is  being  eircumvented.  Onlv  through  vour 
ellorts  will  the  ix'ople  reali/e  how  important  it  is  to  continuoiisU 
protect  and  delend  world  press  Treedom.  ■ 
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CALENDAR 


APRIL 

22-25  GMA  Users  Group,  Memphis  Holiday  Inn  East, 
Memphis, Tenn. 

24-25  Associated  Press  Board  Meeting,  Chicago 

26- 30  Society  of  American  Business  Editors  and  Writers, 

Lowe’s  Hotel,  New  York  City 

27- 30  Newspaper  Association  of  America  Annual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 

28  Associated  Press  Annual  Meeting  and  Luncheon, 
Chicago  Hilton  &  Towers,  Chicago 

29  Fund  For  Investigative  Journalism,  National  Press 
Club,  Washington,  D.C. 

MAY 

4-7  Organization  of  Newspaper  Ombudsmen,  Barcelona, 
Spain 

4-7  International  Newspaper  Marketing  Association  67th 
Aimual  Conference,  the  Biltmore  Hotel,  Los  Angeles 

7- 9  New  England  Newspapers  Association,  Doubletree 

Guest  Suites  Hotel,  Waltham,  Mass. 

8- 10  Suburban  Newspapers  of  America  Circulation 

Managers’  Conference,  Intercontinental  Hotel, 

Chicago 

9- 11  National  Cartoonists  Society  Reuben  Awards 

Weekend,  Grove  Park  Inn  Resort, Asheville,  N.C. 

30-31  North  Carolina  Press  Association  Advertising 

Conference,  William  and  Ida  Friday  Center,  Chapel 
Hill,  N.C. 

JUNE 

1-4  FIEJ  50th  World  Newspaper  Congress,  Amsterdam, 
The  Netherlands 

4-6  Small  Newspaper  Conference,  Indianapolis,  Ind. 

4-7  National  Association  of  Hispanic  Journalists 
Convention,  Westin  Hotel,  Seattle,  Wash. 

6-7  Family  &  Indepiendent  Owners  Conference, 
Indianapolis,  Ind. 

12-15  Investigative  Reporters  and  Editors  National 
Conference,  Arizona  Biltmore,  Phoenix,  Ariz. 

17-20  American  Jewish  Press  Association  Convention, 
George  Washington  University,  Washington,  D.C. 

17- 20  Newspaper  Association  of  America  Newspaper  in 

Education  Conference,  Buena  Vista  Palace,  Orlando, 
Fla. 

18- 22  Native  American  Journalists  Association  Conference, 

Regal  Hotels  International,  Minneapolis,  Mirm. 

21- 24  Newspaper  Association  of  America  Nexpo  ’97,  Ernest 

N.  Morial  Convention  Center,  New  Orleans,  La. 

22- 25  Newspaper  Association  of  America  Classified 

Conference,  New  Orleans  Marriott,  New  Orleans,  La. 
22-25  Newspaper  Association  of  America  Research 

Conference,  New  Orleans  Marriott,  New  Orleans,  La. 
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Editor  &  Publisher  Co., 
NAA  Introduce 
Landmark  Database 

Editor  &  publisher  CO.,  with  the  support  of  the  News¬ 
paper  Association  of  America,  has  created  a  landmark  data¬ 
base  of  daily  newspapers’  advertising  capabilities. 

Highlighting  new  technology  and  creative  advertising 
options  —  ranging  in  scope  from  papers  that  can  deliver  to 
specific  addresses  to  those  offering  Post-it  options  —  the 
database  is  a  significant  tool  to  help  lure  national  advertisers  to 
newspapers. 

The  data  was  collected  by  the  research  department  of  Editor 
&  Publisher  Co. 

Using  questions  most  commonly  raised  by  advertisers,  the 
two  companies  developed  a  survey  of  more  than  100  ques¬ 
tions  covering  seven  areas:  distribution,  standardization, 
research,  technology,  creative  options,  multimedia  advertising 
combos,  and  point  of  entry. 

During  a  two-month  period,  E&P’s  research  department 
conducted  phone  interviews  with  the  advertising  directors  of 
every  daily  newspaper  in  the  United  States,  inviting  each  to 
participate. 

With  the  new  database  in  place.  Editor  &  Publisher  Co.  and 
the  NAA  will  track  trends  in  newspaper  advertising  capabilities 
and  such  information  can  be  used  to  promote  newspapers  as 
an  ad  vehicle  for  national  advertisers. 

A  large  part  of  the  survey,  dedicated  to  creative  options,  was 
set  up  to  determine  what  newspapers  are  offering  to  advertis¬ 
ers.  Presented  with  an  extensive  collection  of  questions  on 
everything  from  trigger  ads  to  printed  polybags,  advertising 
directors  were  also  asked  to  volunteer  information  on  news 
and  future  projects.  The  numerous  and  varied  responses  indi¬ 
cated  that  newspapers  are  busy  searching  for  innovations  to 
attract  advertisers.  Internet  Web  site  ad  combos,  scented  and 
florescent  inks,  and  mascots  providing  on-location  and  grand- 
opening  coverage  were  just  a  few  of  the  creative  options  news¬ 
papers  are  ofiering. 

“This  marics  a  historic  time  in  the  newspaper  industry,  as 
two  of  the  most  recognized  industry'  organizations  come 
together  to  push  this  great  and  time-tested  advertising  medium 
to  the  forefront  of  the  national  advertising  scene,”  said  E&P 
publisher  D.  Colin  Phillips. 

“The  NAA  and  E&P  have  the  resources  and  respect  within 
the  industry  to  compile  data  and  promote  the  industry  on  a 
global  basis,”  said  John  Sturm,  NAA  president  and  CEO.  “The 
database  will  prove  a  valuable  resource  as  newspapers  strive  to 
meet  the  demands  of  our  advertisers.” 

Publishers  or  ad  directors  who  would  like  to  review  his  or  her 
publication’s  information  contained  in  the  recently  created 
database  can  send  an  e-mail  request  to  Ian  Anderson  at 
iana@mediainfo.com  or  fax  the  request  to  him  via  212-691-7287. 

New  Name 

American  newspaper  network  has  changed  its  name 
to  MediaPassage. 

“The  company  has  established  a  utility-like,  leading  edge 
technology-based  platform  for  multimarket  newspaper  adver¬ 
tising,  servicing  national  and  regional  advertising  buyers  and 
sellers,”  said  Gilbert  Scherer,  president  of  MediaPassage.  “We 
think  our  new  name  states  very  cleariy  our  significant  role  in 
the  entire  newspaper  media  buying  process.” 
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Why  Worry 
About  Words? 


PICK  UP  ANY  of  the  trades. 
PressTime,  the  Quill,  the 
ASNE  BuUetin,  CJR,AJR, 

E&P . . .  you  name  it. 

Scan  the  cover  teases  and 
see  which  way  the  newspaper  world’s 
attention  turns  this  week.Ute  FoIA. 
Tabloid  TV  O.J.  fallout.  Newsprint  prices. 
Press  technology. 

Pull  the  brochures  out  of  your  mail 
slot  and  check  out  programs 
for  a  few  industry  confer- 
ences.You’ll  find  sessions  on 
everything  from  new  media 
to  ethics  to  management  to 
newsroom  structure. 

Then  glance  at  your 
newspaper.  Notice  one  sim¬ 
ple  thing.  It  is  mostly  words. 

Typically,  80%  or  more  of 
a  newspaper  news  hole  consists  of 
words  arranged  to  form  headlines,  cut¬ 
lines,  stories,  advertisements,  charts,  lists 
and  the  myriad  of  forms  that  written 
language  can  take.  For  the  most  part, 
that’s  what  we  produce.That’s  what  we 
sell.  And  that’s  what  our  readers  buy. 

And  yet,  this  most  fundamental  prod¬ 
uct,  this  creation  that  lies  at  the  bottom 
of  almost  everything  we  do,  often 
seems  remote  from  our  daily  concerns. 
We  worry  about  management,  we 
worry  about  production,  we  worry 
about  design.  We  worry  about  every¬ 
thing  BUT  words. 

In  one  sense,  that’s  understandable. 
Words  are,  after  all,  only  vehicles.  Like 
the  trucks  that  carry  other  products  to 
market,  they  are  part  of  the  delivery  sys¬ 
tem  we  use  to  reach  readers  with 
news,  advertising  and  entertainment. 

But  words  not  only  carry  freight, 
they  also  ARE  freight.  Nobody  much 
cares  about  the  color  of  the  truck  that 
delivered  yesterday’s  canned  com.  But 
every  reader  reacts  to  the  way  words, 
sentences  and  paragraphs  come  togeth¬ 
er  to  deliver  the  news.  One  bad  word 


Hart  is  senior  editor  for  writing  and 
staff  development  at  the  Oregonian, 
Portland,  Ore. 


choice  can  cost  a  subscription. 

Take  the  simple  matter  of  readability. 

Focus  groups  assembled  byASNE’s 
Journalism  Values  Institute,  a  new  orga¬ 
nization  that  is  attempting  to  build  on 
the  fundamental  strengths  of  our  pro¬ 
fession,  said  they  wanted  newspajjers 
that  were,  according  to  the  resulting 
research  report,  “written  in  a  language 
that  people  can  understand  —  not  in 
the  oftertconfusing  techni¬ 
cal  language  of  experts.” 

But  American  newspa¬ 
pers  consistently  publish 
news  stories  that  score  16 
or  higher  on  standard  read¬ 
ability  tests,  a  figure  that 
puts  them  beyond  the  com¬ 
fortable  reading  reach  of  all 
but  audience  members  with 
advanced  college  degrees. 

The  average  American  adult,  on  the 
other  hand,  has  completed  about  a  year 
of  college.  Forty  percent  hold  only  a 
high  school  diploma. 

What’s  the  point  of  all  that  fussing 
over  color  reproduction,  pagination, 
design,  libel  and  all  the  other  concerns 
that  preoccupy  us  if  we  can’t  commu¬ 
nicate  effectively  with  the  readers  we 
hope  to  attract? 

But  readability  is  just  one  word 
worry.  We  often  have  equally  severe 
problems  with  subjects  such  as  tone, 
which  gets  almost  no  attention  in  the 
newspaper  world.  And  tone,  a  key  ingre¬ 
dient  in  the  overall  personality  a  news¬ 
paper  projects,  is  almost  entirely  a 
result  of  word  choices.  Often,  our  word 
choices  are  stuffy,  distant  and  off- 
putting. 

What  would  YOU  want  to  read 
about,  a  police  official  who  apprehend¬ 
ed  a  perpetrator  and  transported  him  to 
a  detention  facility?  Or  a  cop  who 
caught  a  crook  and  took  him  to  jail? 

Tone  . . .  readability  —  those  two 
subjects  just  scratch  the  surface.  How 
about  journalese,  headlinese,  tin-eared 
ihythm,  redundancy,  repetition,  botched 
storytelling  opportunities,  excessively 
long  stories  or,  for  that  matter,  exces¬ 


sively  short  stories? 

Because  we  talk  about  words  so  sel¬ 
dom,  we  have  a  hard  time  talking  about 
them  at  all.  Bruce  DeSilva,  Associated 
Press  enterprise  editor,  likes  to  point 
out  that  most  newsrooms  lack  a  basic 
writing  vocabulary.  Lacking  a  true  lan¬ 
guage,  we  are  reduced  to  meaningless 
grunts. 

“This  didn’t  work  for  me,”  says  an  edi¬ 
tor  to  a  reporter.  “Did  it  work  for  you?” 
The  result? 

Editors  abdicate  their  coaching  ftme- 
tion  because  they  can’t  figure  out  how 
to  talk  about  what  they  want  to  say. 
Reporters  wallow  in  a  few  tried-and- 
tired  story  forms  because  they  haven’t 
been  challenged  to  try  anything  else. 
Readers  turn  away’  from  newspapers 
because  they  find  them  dense,  irrele¬ 
vant  and  boring. 

A  few  signs  suggest  that  we’re  worry¬ 
ing  a  bit  more  about  basics.The  ASNE’s 
aimual  writing  competition  puts  its 
focus  squarely  on  the  actual  words  of 
American  journalism.  The  Poynter 
Institute  emphasized  reporting  and 
writing  from  its  founding.  More  and 
more  newspapers  employ  writing 
coaches  or  import  traveling  coaches  to 
conduct  in-house  workshops.  And, 
unlike  the  trade  magazines,  newsroom 
newsletters  and  critique  sheets  pay 
heavy  attention  to  writing.  That  medium 
is  growing.  The  Freedom  Forum  recent¬ 
ly  organized  an  exchange  program  that 
circulates  50  such  newsletters. 

All  of  which  is  not  to  say  that  good 
graphics,  fine  photography,  astute  mar¬ 
keting  research,  quality  printing  and 
effective  circuladon  building  don’t 
count.  Obviously,  they’re  all  part  of  the 
package. 

But,  ultimately,  it  all  comes  down  to 
what’s  actually  on  the  page. 

Words  remain  our  main  mode  of 
communication,  whether  on  the 
Internet,  a  CD-ROM  or  old-fashioned 
newsprint. 

And  that’s  an  incontrovertible  fact 
that  decisiotvmakers  in  media  both  old 
and  new  will  ignore  at  their  peril.  ■ 
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Restoring  Trust,  Credibility 

ONE  OF  THE  most  important  announcements  in  its  history,  outlined 
at  last  week’s  meeting  of  the  American  Society  of  Newspaper 
Editors,  is  a  program  in  collaboration  with  others  to  restore  the 
confidence,  respect  and  trust  of  the  public  in  the  press. 

There  have  been  some  outrageous  ethical  violations  of  responsible 
reporting  by  reporters  and  editors,  which  most  editors  have  conceded  and 
regretted.  But  these  have  led  to  a  general  public  assumption  that  the  press 
is  not  to  be  trusted.This  has  been  compounded  by  a  willingness  to  attack 
the  press  on  every  occasion  as  the  creator  of  bad  tidings,  when  it  has  been 
only  the  messenger. 

Robert  H.  Giles,  editor  of  the  Detroit  News  and  outgoing  president  of 
ASNE,  said  that  under  such  attack  “the  instinct  of  the  media  is  to  be  defen¬ 
sive,  to  rationalize  its  behavior,  to  remind  one  and  all  of  the  protections  of 
the  Frrst  Amendment,  without  regard  for  our  duty  to  exercise  rigorous  self- 

scrutiny.  Under  attack  our  behador  is  not  very  enlightening _ ” 

This  has  brought  forth  calls  for  a  rebirth  of  a  national  news  council, 
which  Giles  did  not  endorse.  But  on  the  same  front,  he  noted  the  Freedom 
Forum  has  committed  $1  million  to  fund  a  study  of  ways  the  press  and 
public  can  gain  a  better  understanding  of  each  other,  ASNE  is  making  a 
proposal  to  the  McCormick  Tribune  Foundation  to  support  a  three-year 
project  to  stud>'  and  implement  action  plans  to  help  rebuild  credibility;  the 
Pew  Charitable  Trust  is  funding  a  “Project  for  Excellence  in  Media”;  infor¬ 
mal  discassions  about  credibility  and  public  trust  have  taken  place  at 
Poynter,  the  American  Press  Institute,  FACS  and  other  places. 

Giles  said  the  ASNE  board  believes  the  society  is  the  organization  to  pro¬ 
vide  the  leadership,  energy  and  imagination  to  bring  everyone  to  the  table 
to  discuss  an  overall  strategy.  And  it  is.  Acting  collectively  and  individually, 
the  nation’s  editors  must  do  better  “at  fulfilling  our  roles  as  guardians  of 
truth,  accuracy,  balance  and  feimess  in  our  newspapers,"  he  said,  and  “we 
can  do  no  better  than  to  raise  the  bar  of  competence  on  our  news  staffs.” 
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The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged;  The  Journalist,  established  March 
22, 1S84',  Neu’spaperdom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  ]\me  29, 1901;  ,4rft>ertts<n^,  June  22, 1925. 
James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  loa  iisi 
Publisher, 

Advertising/Research  D.  Colin  Phillips  icn  ini 
Publisher, 

Circulation/Production  Christopher  Phillips  icn  iisi 
Executive  Editor  John  P  Consoli  loa  22S| 

Senior  Editor  George  Gameau  ion  22.ti 
Associate  Editors  David  Astor  loa  226] 

Stacy-  Jones  ica  228| 

Jim  Rosenberg  ica  224| 

Midwest  Editor  Mark  Fitzgerald 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.  Waber  ion  2301 

Editorial  Director 
EdfP  Interactive  Hoag  Levins  icxi  soji 
Associate  Editor 

EOT  Interactive  David  Noack  |c«  2291 
Editor  Free  Paper  Publisher  Wendy  Giman  loo  4991 

Art  Director  Hector  W.  Marrero  1012211 
Editorial 

Production  Manager  Robert  Rivera  |oi  2201 
Art/Graphlc  Assistant  Lep'  Chan 
Vice  President  Advertising  Michael  J.  Dardano  ioi  issi 
Sales  Representatives  James  E  Hoos  lot  leoi 

(New  York)  Joanne  Koenigsberg  lot  issi 
Betsy  Maloney  |oi  IS9| 

Central  Regional 

Advertising  Manager  Anthony  R.  George 
(Chicago) 

Sales  Representative  Richard  H.  Henrichs 
(Chic^o) 

Western  Regional 

Advertising  Manager  Michael  Rogers 
(San  Francisco) 

Production  Manager  Carol  Blum  |oi  1661 


Classified 
Advertising  Manser 

Circulation 
Marketing  Director 
Fulfillment  Mant^er 
Information  .Services 


Shawn  Olson  ioi  29S1 
Hazel  Preuss.  Assistant  loi  29si 

David  Williams  |o>  2So| 
Marlene  Hazzard  |oi  2801 
Shqipe  Malushi  loi  3Si| 


Promotion  Manager  Lawrence).  Bumagiel  icn  isoi 

Denniston  Brown,  Assistant  laa  isi] 
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Says  article 
did  not  give 
the  whole  story 

Your  recent  article  regarding 
the  lawsuit  1  brought  against  the 
Alameda  Newspaper  Group  for  sexual 
harassment  did  not  give  your  readers 
the  whole  story. 

I  would  like  to  fill  in  some  of  the 
blanks  regarding  my  termination  as  the 
editor  of  the  Oakland  (Calif.)  Tribune. 

David  Buigin,  the  since-removed  edi¬ 
tor  in  chief  of  the  group,  knew  of  my 
relationship  with  an  Oakland  city  coun¬ 
cilman  for  a  fiill  four  months  before  he 
fired  me.  He  knew  about  the  relation¬ 
ship  because  I  told  him  about  it.  I  had 
gone  out  with  the  councilman,  was 
planning  on  going  out  with  him  again, 
and  I  was  worried  about  how  the  rela¬ 
tionship  might  reflect  on  the  newspa¬ 
per. 

Mr.  Burgin  laughed  at  me,  and  pro¬ 
ceeded  to  tell  me  some  war  stories 
about  conflicts  he  had  had  over  the 
years  that  far  surpassed  mine  in  severi¬ 
ty.  He  told  me  not  to  worry  about  it.  I 
was  astounded,  and  insisted  on  institut¬ 
ing  recusal  procedures  to  separate 
myself  from  city  hall  coverage.This  I 
did. 

Four  months  later,  a  day  after  pub¬ 
licly  berating  me  at  an  editors’s  meeting 

Newspaperdom* 

50  YEARS  AGO  . . .  President  Harry 
Truman  was  scheduled  to  be  the 
speaker  at  the  annual  luncheon  of 
Associated  Press  members  in  New 
York  aty  April  21.  He  was  the  first 
president  to  speak  in  person  to  a 
national  newspaper  group  since 
President  Hoover  in  1929. 
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for  considering  hiring  a  blind  reporter, 
Mr.  Burgin  fired  me,  citing  my  relation¬ 
ship  with  the  councilman.  I  did  not 
decline  to  accept  a  lesser  position  at 
one  of  the  smaller  ANG  papers,  as  you 
quoted  me  as  saying,  but  rather 
declined  Mr.  Burgin’s  offer  to  take  such 
a  position  in  order  to  use  the  comput¬ 
ers  and  fax  machines  to  find  myself 
another  job,  as  he  suggested. 

Your  article  also  said  that  I  had 
dropped  the  charges  against  ANG  and 
Mr.  Burgin.This  is  common  when  law¬ 
suits  settle  —  I  chose  to  dismiss  the 
ca.se  for  a  sum  of  money  rather  than 
drag  many  of  my  friends  at  the  Tribune 
into  court  to  testify  against  their 
employer.  Such  a  settlement  does  not 
mean  that  the  charges  were  a  fabrica¬ 
tion,  or  that  they  are  by  any  means  a 
“personal  vindication,”  as  Mr.  Burgin 
claims.  Your  story  implied  that  the 
court  examined  my  allegations  and  con¬ 
cluded  that  they  were  without  merit. 
That  is  wrong. 

My  lawsuit  was  not  about  a  newspa¬ 
per’s  right  to  judge  the  importance  of 
an  editor’s  apparent  conflict  of  interest. 
A  newspaper’s  credibility  is  its  chief 
virtue,  and  I  believe  newspapers  do  not 
go  far  enough  in  protecting  that  credi¬ 
bility. 

My  lawsuit  was  about  another  equal¬ 
ly  important  issue:  A  man,  upon  accept¬ 
ing  the  position  of  editor  of  the 
Oakland  Tribune,  would  not  have 
been  advised  by  Mr.  Burgin,  as  I  was,  to 
“keep  the  heels  high  and  the  hems 
short,  and  you’ll  do  just  fine.” 

Finally,  to  allow  my  lawsuit  to  be 
called  one  of  the  “torts  of  the  nineties” 
without  comment  from  me,  I  believe, 
diminishes  the  very  real  pressures  on 
women  who  are  taking  on  manage¬ 
ment  positions  in  newspapers  histori¬ 
cally  run  by  “old  boys’  clubs.” 

Just  as  the  dinosaurs  went  extinct, 
my  lawsuit  was  a  small  part  of  an  evolu¬ 
tionary  process  which  ^\ill  rid  our 
newsrooms  of  the  last  vestiges  of  sex¬ 
ism  and  discrimination. 

Christine  Lavin 
Oakland,  Calif. 

M.L  Stein  responds:  In  writing  the 
settlement  article,  I  twice  left 
voice  mail  mess^es  with 
Christine  Lavin  which  were  not 
returned,  and  I  also  tried  to  con¬ 


tact  her  attorney,  who  was  out  of 
the  country  at  the  time.  I  also  left 
a  message  for  her  at  the  city  desk 
of  the  newspaper  where  she 
worked.  I  explained  this  all  to  her 
recently  when  she  phoned  me 
prior  to  submitting  her  letter. 

Lavin’s  side  of  the  dispute  was 
reported  on  at  length  in  the  origi¬ 
nal  E&P  story  (Sept.  30,  1995)  on 
the  matter.  Lavin  also  appears  to 
have  changed  her  position  on 
whether  or  not  she  declined  to 
accept  a  job  at  a  smaller  ANG  news¬ 
paper.  In  the  original  story,  she 
was  quoted  accurately  as  stating,  “I 
said  I  would  not  accept  a  demotion 
and  I  was  terminated.” 

Finally,  David  Burgin  and  his 
attorney  are  entitled  to  be  quoted 
on  their  interpretation  of  the  set¬ 
tlement  and  if  Ms.  Lavin  did  not 
return  my  repeated  calls,  I  could 
not  include  her  rebuttal  to  such 
interpretation. 


Where  will  you 
be 

May  12-14? 


I  f  you  are  a  decision-maker, 
you  should  be  with  industry 
leaders  in  Minneapolis/St.  Paul 
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Explore  the  world  of 
your  future  readers  and 
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Where’s  The 


Skepticism? 


A  WEST  COAST  n  rr 

newspaper  Cdllf0rni3  6C 

believes  the  , .  , 

nation’s  media  1116013  n3VG  3 

to  an  FBI  di^  disinform3ti 

information  campaign  that  . 

kept  the  public  from  find-  rGg3rCling  pl 

ing  out  why  TWA  Flight 
800  crashed  off  the  coast  th3t  Kl 

of  Long  Island,  killing  all  ________________ 

230  people  on  board. 

“Where  is  our  media  BY  ALLA 

skepticism?”  asked  Mel 

Opotowsky,  managing  editor  of  the  Press-Enter¬ 
prise,  a  164,000-circulation  daily  in  Riverside,  Calif. 
“The  FBI’s  disinformation  campaign  is  working.” 

Opotowsk)’  thinks  the  nation’s  newspapers  have 
abdicated  their  roles  as  public  watchdogs,  and  are 


California  editor  contends 
media  have  accepted  an  FBI 
'disinformation  campaign' 
regarding  plane  explosion 
that  killed  230 

BY  ALLAN  WOLPER 


Military  activity 

Scheduled  military  exercises  gave  TWA  Flight  800 
limited  maneuvering  room  when  It  came  apart  in  mid-air 
July  17.  Vast  tracts  of  nearby  airspace, 
including  a  special  zone  activated  that  night, 
were  designated  dangerous  to  civilian  aircraft. 

- - - -  Navy  P-3  Hying  without  its 

transponder  on,  marks  ocean 

VOIK  with  infrared  beam  as  part  of  J 

j - 1  exercise  with  submarine.  P-3 

- i  !  Crash  site  I  passed  10,000  feet  above  TWA 

C  Airport  I  800  just  before  explosion  |- 

\r--C 
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American  Airlines 
pilot  reports 
missile  passing 
northbound 
airliner  in  flight  on 
Aug.  29.  National 
Aeronautics 
and  Space 
Administrahon 
confirms  small  ' 
research  missile 
launched  about 
same  time  from 
Wallops  Island 
NASA  site. 
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Special  exercise  area  reserved  for 
Navy  went  active  at  6  p.m.  July  1 7. 
just  as  TWA  800  left  terminal. 
Sources  say  exercises  routinely 
involve  missiles  and  live  fire; 
submarine  previously  undisclosed 
because  it  reportedly  did  not  surface. 


The  Press-Enterprise  in  Riverside,  Calif.,  published  a  front-page 
story  on  March  10  with  this  exclusive  chart  detailing  alleged 
scheduled  military  exercises  in  the  area  which  gave  TWA  Flight 
800  limited  maneuvering  room  following  takeoff. 
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,  ,  I  simply  accepting  as  gospel 

tor  COntBOuS  whatever  public  officials 

,  are  handing  them. 

16pt6U  30  iDl  “The  New  York  Times 
.  ,  has  someone  assigned  to 

n  C3mp3ign  the  TWA  story,”  Opotowsky 

,  .  said.  “The  Los  Angeles 

16  6Xpl0SI0n  Times  has  someone 

nnn  assigned  to  it.  There  are 

ZoU  some  very  bright  reporters 

working  on  it.  But  the 
skepticism  is  not  there.” 

WOLPER  Opotowsky  said  the  FBI 

pressure  on  the  media  has 
distracted  them  from  following  up  on  his  newspa¬ 
per’s  six-month  investigation  of  the  TWA  crash. 

The  Press-Enterprise  published  a  front-page  story 
on  March  10  by  David  E.  Hendrix  that  said  that 
“independent  computer  analysis  and  laboratory 
tests  provide  compelling  testi- 
mony  that  a  missile  brought  Thc  FBI  IVdEltS  tO 

down  the  Paris-bound  jet.”  quesUon  David 

Opotowsky  said  the  FBI  ^  . 

seemed  more  interested  in  his  HendVtX  dOOUt  hlS 
newsroom  operation  than  in  SOUYCPS” 
the  stories  it  produced.  ’ 

“They  want  to  question  the  OpOtOlVSky  Sdtd. 
messengers  instead  of  the  “T}jey  are  going 
message,”  he  said.  “They  have  „ 

subpoenaed  the  telephone  tOO  JdV.  .  .  .  1  K)ey 
records  of  Jim  Sanders  [a  key  shouldu ’t  be  going 
source  on  the  Press-Enter-  ^  » 

prise  story]  and  have  begun  a  djtev  repO'TterS. 
criminal  investigation  of  him. 

They  want  to  know  whether  Sanders  was  on  our 
payroll.” 

Sanders,  a  retired  police  accident  investigator  in 
the  Press-Enterprise  area,  has  served  as  a  longtime 
source  for  the  newspaper. 

Opotowsky  also  is  angered  by  the  law  enforce¬ 
ment  pressure  on  his  reporter. 

“The  FBI  wants  to  question  David  Hendrix  about 
his  sources,”  Opotowsky  said.  “They  are  going  too 
far.  There  is  nothing  wrong  with  knocking  down  a 
concept.  But  they  shouldn’t  be  going  after 
reporters.” 

Joseph  Valiquette,  a  New  York  spokesperson  for 
the  FBI,  denied  there  was  any  disinformation  cam¬ 
paign  being  foisted  on  the  American  public. 

Wolper  is  a  professor  of  journalism  at  the 
Newark,  N.J.,  campus  of  Rutgers  University. 


TRIBUNE 


MEDIA 


Walt  Handelsman 

Editorial  Cartoonist  for 
The  Times-Picayune,  New  Orleans 

1997  Pulitzer  Prize  Winner  for  Editorial  Cartooning 


Tribune  Media  Services 


435  N.  MICHIGAN  AVE.  •  STE.  1500  •  CHICAGO,  IL  60611  •  800-245-6536 
tms@tribune.com  •  http://www.tms.tribune.com 


“We  would  deny  it,”  Valiquette  said. 

The  FBI  spokesperson  also  denied 
the  contention  by  the  Press-Enter¬ 
prise  that  the  FBI  was  harassing  it 
with  subpoenas. 

“They  [the  Press-Enterprise]  haven’t 
expressed  anything  to  us  [about 
harassment],”  Valiquette  said. 

Opotowsky  said  the  media  reaction 
to  the  newspaper’s  investigation 
prompted  him  to  write  an  op-ed  col¬ 
umn  detailing  the  process  his 
reporters  used  to  nail  down  their 
story. 

He  noted  in  the  column  that  a  Los 
Angeles  Times  reporter  questioned 
the  Press-Enterprise's  motives  for  pur¬ 
suing  the  information. 

“Why  is  your  paper  doing  this 
story?”  Opotowsky  wrote,  relating  a 
conversation  he  had  with  a  Times 
reporter.  “You  didn’t  cover  the  plane 
crash.  Why  are  you  doing  this?” 

Opotowsky  explained  in  his  col¬ 
umn  that  his  paper’s  investigation  lost 
some  of  its  sting  because  the  media 
believed  that  Hendrix  was  woridng 
with  Pierre  Salinger  on  the  story.  (See 
related  story  on  this  page.) 

Salinger  had  asked  the  Press-Enter¬ 
prise  if  it  would  be  willing  to  run  his 
article  alleging  that  TWA  800  was  shot 
down  by  an  American  missile. 

“After  reading  the  Salinger  manu¬ 
script,”  Opotowsky  wrote,  “we 
decided  it  was  not  credible,  had  little 
or  no  support  and  was  jumbled.  We 
declined  to  publish  it.” 

Opotowsky  said  in  his  interview 
with  E&P  that  the  New  York  Times 
published  a  story  noting  that  Hen¬ 
drix’s  name  appeared  on  Salinger’s 
story  on  the  crash. 

“We  told  them  that  Salinger  was 
not  authorized  to  use  David’s  name, 
and  they  grudgingly  ran  a  correction,” 
Opotowsky  said. 


BY  ALLAN  WOLPER 


Persistent 

Pierre 


PIERRE  SALINGER  IS  taking  issue  again  with 
the  American  media’s  refusal  to  accept  his 
contention  that  TWA  Flight  800  was 
downed  by  a  U.  S.  naval  missile. 

“I  still  believe  that  the  plane  was  unfortunately 
and  mistakenly  shot  down  by  a  naval  missile,” 
Salinger  said  in  an  interview  from  his  Washington 
office. 

Salinger  alleged  that  French 
and  German  intelligence 
sources  have  told  him  the  FBI 
is  close  to  coming  around  to 
his  point  of  view. 

“Many  countries  in  Europe 
believe  the  TWA  plane  was 
shot  down  by  a  missile,” 
Salinger  insisted.  “I  don’t  know  why  people  are 
attacking  me.  I  wouldn’t  attack  someone  who  pro¬ 
vides  information  on  a  story.  I  am  not  crazy. 

“A  lot  of  people  say  I  am  not  reliable.  1  am  an 
exceedingly  reliable  person.  Fox  Television  just  con¬ 
ducted  a  poll  showing  that  54  percent  believe  there 
is  a  coverup  of  what  happened.” 

Salinger,  a  former  ABC-TV  correspondent  with 
extensive  military  ties  dating  back  to  his  tenure  as 
White  House  press  secretary  to  the  late  President 
John  F.  Kennedy,  said  he  has  jousted  before  with 
journalists  who  challenged  his  work. 

“I  have  covered  a  lot  of  stories  during  my  40  years 
that  people  challenged,  but  they  all  turned  out  to  be 
true,”  said  the  71-year-old  journalist. 

He  said  the  news  media  seem  obsessed  with 
attacking  him  personally  instead  of  conducting  their 

(See  Persistent  on  page  35) 


Riverside,  Calif.,  Press- 
Enterprise  managing 
editor  Mel  Opotowsky 
thinks  the  nation's 
newspapers  have 
abdicated  their  roles 
as  public  watchdogs, 
and  are  simply  accept¬ 
ing  as  gospel  whatever 
public  officials  are 
handing  them. 


Former  White  House 
press  secretary  continues 
contention  that  plane  was 
downed  by  naval  missile 


The  investigation  by 
Press-Enterprise 
reporter  David  Hendrix 
(above)  may  have 
lost  some  of  its 
sting  because  other 
media  organizations 
believe  be  was 
working  with  Pierre 
Salinger  on  the 
story 


PRESS-ENTERPRISE 
REPORTER  EXPLAINS 

Hendrbc  says  the  media’s  chorus  criticism 
troubled  and  surprised  him. 

wake  up  the  middle  the  night  and  I  go 
over  the  reasons  why  we  said  what  we  said,  again 
and  again,”  he  said.  “Then  I  tell  myself,  yes,  you’ve 
done  it  right. The  journalists  on  this  story  are  much 
too  passive.”  | 

The  Press-Enterprise  reporter  said  the  newspa- 
pers  are  not  questioning  the  ofticial  line  of  the  FBI,  ^ 

which  controls  the  media  information  flow. 

“I  have  known  Jim  [Sanders]  for  about  a  dozen 
years,”  Hendrix  said.  “But  I  still  put  him  through  a  £ 

test.  You  have  to  be  skeptical  each  time  someone  Former  White  House  press  secretary  Pierre  Salinger  is  surrounded 
comes  forward.  People  keep  asking  me  about  Jim.  by  newsmen  at  a  press  conference  last  month  where  he  presented 

They  should  be  asking  us  about  our  documents.  what  he  claimed  was  fresh  evidence  that  TWA  Flight  800  was 

(See  Skepticism  on  page  35)  accidentally  shot  down  hy  a  missile. 
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Byron  Acohido,  The  Seattle  Times 

Everyday,  America’s  best  writers, 
reporters,  photographers,  animators 
and  graphic  artists  contribute  to  KRT. 
To  put  KRT  to  work  for  your 
newspaper  or  online  service, 
contact  Tribune  Media  Services 
at  (800)  245-6536. 

isEn 

Kniaht-Kclder 

Tribune 

Information  Services 


BY  MARK  FITZGERALD 


Competence 
Means  Credibility 


IF  THE  NEWSPAPER  indus¬ 
try  is  to  stanch  the  cur¬ 
rent  crisis  in  credibility,  it 
must  send  its  journalists 
back  to  school,  Detroit 
News  editor  and  publisher 
Robert  H.  Giles  says. 

In  his  valedictory  on  the  end 
of  his  term  as  American  Society 
of  Newspaper  Editors  president, 

Giles  urged  editors  to  spend  as 

much  time  educating  their 

newsrooms  as  they  do  thinking  about  market 

share,  revenues  and  newsprint. 

“As  an  industry,  newspapers  have  not  provided 
the  resources  for,  and  have  not  made  the  commit¬ 
ment  to,  serious  mid-career  education.  Encouraging 
the  intellectual  preparation  to  do  the  job  well  has 
not  been  a  high  priority,”  Giles  said. 

Newspapers,  Giles  said,  are  now  paying  the 
price  for  letting  their  competence  slip: 

♦  Difficult  and  subtle  issues  such  as  education, 
government  devolution  and  competition  for  nat¬ 
ural  resources  get  covered  in  a  mediocre  way  —  or 
not  at  all. 

♦  A  better-informed  and  increasingly  media-sawy 
public  sees  the  faults  of  the  press  more  clearly. 

♦  Even  editors  and  publishers  become  discour¬ 
aged,  as  suggested  by  the  recent  FACS  survey  in 
which  newspaper  executives  rated  their  reporters 
as  just  mediocre  in  covering  important  public  pol¬ 
icy  issues. 

There’s  a  connection,  Giles  argues,  between 
shoddy  journalism  and  the  weakening  public  com¬ 
mitment  to  press  freedoms  that  make  possible  the 
recent  $223  million  libel  judgment  against  the  Wall 
Street  Journal  by  a  Houston  jury. 

“The  price  of  protecting 
our  freedom  includes  meet¬ 
ing  our  obligation  to  educate 

“As  an  industry,  newspapers 
have  not  provided  the 
resources  for,  and  have  not 
made  the  commitment  to, 
serious  mid-career  education. 
Encouraging  the  intellectual 
preparation  to  do  the  job  well 
has  not  been  a  high  priority.' 

—  Robert  Giles,  Detroit  News 
editor  and  immediate  past 
president  of  the  American 
Society  of  Newspaper  Editors 


Outgoing  editors 
group  president  says 
reporters  must 
master  the  beats  they 
are  covering 


our  readers  by  first  educating 
ourselves,”  Giles  said. 

“As  a  means  of  rebuilding 
public  trust,”  he  added,  “as  a 
means  of  responding  to  the 
message  from  the  public  that 
says  our  essential  freedoms 
are  endangered,  as  a  means 
of  doing  better  at  fulfilling 
our  roles  as  guardians  of 
— —  truth,  accuracy,  balance  and 
fiimess  in  our  newspapers, 
we  can  do  no  better  than  to  raise  the  bar  of  com¬ 
petence  on  our  news  staffs,  we  can  do  no  better 
than  to  consistently  publish  stories  that  demon¬ 
strate  to  readers  why  their  local  newspapers  are 
the  most  authoritative,  feir  and  reliable  sources  of 
news  and  information.” 

Giles  urged  editors  to  restore  credibility  at  their 
own  papers  “page  by  page,  edition  by  edition, 
newsroom  by  newsroom.” 

Too  often,  Giles  said,  newspapers  have  reacted 
instead  in  a  defensive  way,  emphasizing  First 
Amendment  protections  “without  regard  to  our 
duty  to  exercise  rigorous  self-scrutiny.” 

During  his  one-year  term  as  ASNE  leader,  Giles 
emphasized  content  as  the  key  to  the  industry’s 
future.  He  created,  for  example, ASNE’s  Newspaper 
Content  committee,  which  last  year  analyzed  the 
reporting  provided  by  the  nation’s  top  wire  and 
supplemental  news  services  and  this  year  will  look 
at  the  writing  quality  of  these  services. 

“Content ...  is  the  means  by  which  we  can  re¬ 
build  credibility,  through  ensuring  that  our  reporter 
and  editors  have  the  expert  knowledge  to  cover 
the  growing  complexity  of  local  news,”  Giles  said. 

NEED  TO  DIVERSIFY 

In  his  final  speech  as  ASNE  president,  Giles  also 
said  public  credibility  hinges  on  diversifying  news¬ 
rooms.  At  the  ASNE  convention  in  Washington,  the 
organization  released  its  annual  survey  on  minor¬ 
ity  employment  in  newsrooms  —  and,  as  so  many 
years  in  the  past,  once  again  the  census  found 
only  marginal  improvement.Total  minority  repre¬ 
sentation  in  newsrooms  increased  from  11.02%  in 
1996  to  11.35%  currently. 

“Diversity  must  continue  to  be  a  priority  for 
ASNE  and  for  our  endeavors  as  editors,”  Giles  said. 
“The  imperative  to  succeed,  to  do  the  right  thing, 
carries  profound  consequences  for  our  efforts  to 
be  credible,  to  honor  the  tradition  of  serving  a 
public  trust.” 
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Are  Journalists  Too  Ignorant  To  G)ver 
Important  News  Issues  Correctly? 


As  COMMUNITIES  AND 

newspapers  begin  to  feel 
the  effects  of  the  most  sig¬ 
nificant  shift  in  political 
power  and  the  role  of  the 
federal  government  since  the  New 
Deal,  thoughtful  media  observers  can’t 
avoid  asking  a  discomforting  question. 

Are  today’s  journalists  too  ignorant  to 
cover  the  news  correctly?  Can  they 
really  write  with  authority  about  stories 
as  complicated  as  the  implementation 
of  the  1996  welfare  reform  programs  or 
congressional  efforts  to  privatize  Social 
Security  and  alter  Medicare? 

Complex  National  Issues 
Tie  In  Locally 

It’s  no  small  concern,  given  the  pro¬ 
found  changes  occurring  around 
Washington  as  well  the  offices  of  local 
newspapers  in  50  states.The  decentral¬ 
ization  of  federal  government  social 
programs  is  moving  billions  of  dollars 
and  associated  management  responsi¬ 
bilities  from  Washington  to  state  capi¬ 
tals  and  city  halls.  It  is  also  confronting 
hometown  news  staffs  with  suddenly 
localized  issues  of  such  enormous  com¬ 
plexity  they  are  beyond  the  current 
analytical  and  reportorial  skills  of  many 
being  assigned  to  cover  them. 

What  traditionally  has  been  a  story 
with  a  strong  economic  component 
told  by  the  Washington  press  corps 
now  will  be  reported  largely  from  the 
city  desks  and  statehouse  bureaus  of 
local  newspapers. 

Are  the  staffs  there  really  equipped 
to  do  this?  If  the  past  behavior  of  jour¬ 
nalists  is  any  indication,  most  are  not 
and  their  coverage  will  reflect  a 
preoccupation  with  conflict  and  will 
fail  to  provide  clear  and  deeper  under¬ 
standing  of  the  crucial  economic  con¬ 
text. 


Giles  is  editor  and  publisher  of  the 
Detroit  News  and  is  the  Foundation 
for  American  Communications  board 
chairman.  Cox  is  founder  and 
president  of  FACS,  which  conducts 
educational  programs  and  operates 
FACSNET  (www.FACSNET.org),  an 
online  service  for  journalists. 


Bias  By  Ignorance? 

This  kind  of  journalism  conveys  a 
bias  that  threatens  to  undermine  the 
traditional  role  of  the  newspaper  as  the 
authoritative  chronicler  of  events. 

It’s  not  a  political  or  ideological  bias. 
Rather,  it  results  from  a  reporter’s 
inability  to  give  readers  a  truly  bal¬ 
anced  picture  that  includes  the  politics, 
the  human  angle  and  the  economic 
realities. 

I’his  often  results  in  the  sort  of 
skewed  stories  that  Newsweek  colum¬ 
nist  Robert  Samuelson  describes  as 
“junk  joumalism”  that  falls  into  three 
classes:“(l)  sensationalism,  (2)  anti-busi¬ 
ness  bias  and  (3)  ignorance.”  The  larger 
problem,  he  said,  is  ignorance. 

“Joumalism,”  he  writes,  “copes  awk¬ 
wardly  with  the  ambiguities  of  many- 
economic  stories.  We’re  most  comfort¬ 
able  with  scandals,  politics  and  wars. 
The  conflicts  are  obvious;  moral  judg¬ 
ments  can  be  made;  and  stories  have 
clean  endings.  The  economy  defies  such 
simple  theater.  The  process  by  which 
wealth  is  created  is  unending  and  com¬ 
plex.  Costs  and  benefits  are  commin¬ 
gled.  What’s  bad  today  may  be  good 
tomorrow.  What  hurts  some  may  help 
many  others. 

“The  capacity  of  journalists  to  recog¬ 
nize  such  distinctions  has  grown  since 
the  late  ’60s.  But  there’s  one  glaring 
exception  to  this  process:  the  nation’s 
top  editors.  Outside  the  business  press, 
the  people  who  run  newspapers,  maga¬ 
zines  and  TV  news  divisions  don’t 
know  much  about  the  economy.” 

Even  Editors  Lack 
Full  Grasp  Of  Issues 

Wider  evidence  of  Samuelson’s 
points  could  be  seen  in  coverage  of 
both  political  parties  last  year  charac¬ 
terized  by  a  continuing  and  critical 
weakness:  too  many  reporters  covering 
the  campaign  and  too  many  editors 
nuking  story  assignments  and  editing 
decisions  simply  didn’t  have  a  full 
grasp  of  the  issues.They  understood 
the  politics,  often  brilliantly,  and  they 
told  the  human  stories  with  compas¬ 
sion,  but  they  flunked  Econ  101. 

How  else  to  explain  the  failure  of 


the  press  to  challenge  the  validity  of 
campaign  claims  like  that  of  Democrats 
that  Republicans  wanted  to  gut 
Medicare?  This  was  a  serious  distor¬ 
tion.  Yet  the  press  parroted  it  daily,  only 
occasionally  explaining  that  (1)  the 
GOP  plan  called  only  for  slowing  the 
annual  growth  of  Medicare  to  7%  from 
10%  and  (2)  that  the  president’s  plan  to 
reduce  Medicare  spending  growth  was 
similar  to  the  Republicans’. 

The  problem  was  not  a  partisan  one; 
the  claims  of  Republicans  remained 
unchallenged  too.  Consider  GOP  presi¬ 
dential  candidate  Bob  Dole’s  call  for  a 
cut  in  gasoline  taxes  when  energy 
prices  rose  a  few  months  prior  to  the 
election.  It  was  a  great  political  ploy 
but  most  economists  agree  Dole’s  pro¬ 
posal  would  have  increased  demand, 
nude  gas  even  more  scarce  and  even¬ 
tually  lead  to  higher,  not  lower,  prices. 
Most  journalists  failed  to  apply  basic 
supply  and  demand  economics  to  the 
story. 

Gretchen  Morgensen,  press  secretary 
for  Steve  Forbes  during  the  primary 
elections,  wrote  in  the  Wall  Street 
Journal  that  “America’s  political 
reporters  just  don’t  care  to  understand 
even  the  simplest  economic  con¬ 
cepts.  ...  I  mean  the  basics,  like  supply 
and  demand,  or  the  effects  of  taxation 
on  economic  growth  and  personal  sav¬ 
ings.” 

She  described  an  interview  with  a 
wire  service  reporter  who  was  writing 
a  story  about  the  flat  tax. 

“During  our  interview,  I  gently  asked 
if  she  could  .see  why  the  practice  of 
taxing  dividends  twice  was  bad  for 
America  and  why  its  elimination  made 
economic  sense,  i  don’t  want  to  under¬ 
stand  the  economics  of  it,’  she  replied 
breezily. ‘I  just  want  to  understand  the 
(See  Viewpoint  on  page  35) 


Online  discussion  or  coinments 
regarding  the  topic  of  this 
article  can  be  found  on 
Editor  &  Publisher  Interactive  at 

http://www.mediainfo.com 
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CAMPUS  JOURNALISM 


BY  ALLAN  WOLPER 

A  Dilemma  For 
Media  Advisers 


SHOULD  THE  COLLEGE  Media  Advisers  — 
an  organization  that  campaigns  for  open 
government  and  free  speech  rights  — 
close  its  convention  to  the  press? 

That  question  was  bandied  about  at  the 
19th  annual  spring  CMA  meeting  last  month  in 
New  York  City  where  student  journalists  and  advis¬ 
ers  exchanged  stories  about  college  administration 
efforts  to  control  the  campus  media. 

Those  who  pushed  for  an  off-the-record  journal¬ 
ism  convention  stressed  that  the  advisers  needed 
to  speak  without  fear  of  reprisal  from  the  adminis¬ 
trators  for  whom  they 
worked. 

Advisers  who  believed  the 
convention  should  be  a  pub¬ 
lic  forum  insisted  journalists 
couldn’t  push  for  open  gov¬ 
ernment  while  discussing 
their  problems  in  private 


Some  say  open 
press  coverage 
of  their  annual 
convention 
inhibits 
discussion 
of  issues 


Some  students  and  advis¬ 
ers  contended,  in  addition, 
that  any  journalist  who  cov¬ 
ered  the  four  days  of  speeches  and  panel  discus¬ 
sions  should  pay  the  $85  registration  fee. 

“We  save  all  year  to  come  to  this,"  said  one  stu¬ 
dent  journalist.  “If  we  have  to  pay,  then  so  should 
the  reporters  who  write  about  us.” 

Editor  &  Publisher  magazine,  which  had  a  circu¬ 
lation  and  promotion  booth  at  the  convention, 
reported  on  the  round  of  meetings  without  paying 
the  admission  price. 

HOW  IT  STARTED 

The  debate  on  the  merits  of  an  open  conven¬ 
tion  began  during  a  session  entitled  “How  Much  Is 
That  Free  Lunch"  —  a  seminar  on  whether  jour¬ 
nalists  should  accept  free  gifts  and  trips  from  orga¬ 
nizations  they  cover. 

Paul  Heaton,  a  member  of  the  CMA  Ethics 
Committee,  objected  when  a  reporter  asked  one 
of  the  participants  who  had  said  he  had  taken  a 
movie  junket  to  identify  himself. 

“I  would  argue  that  this  is  not  a  public  meet¬ 
ing,”  said  Heaton,  who  advises  the  campus  media 
at  Eastern  Michigan  University.  “I  would  ask  that 
you  only  quote  people  after  the  meeting  and  only 

Wolper,  professor  of  journalism  at  the  Newark, 
N.J.,  campus  of  Rutgers  University,  covers 
campus  journalism  for  E&P. 
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if  they  agree  to  it.” 

Heaton’s  attempt  to  halt  coverage  of  the  meet¬ 
ing  was  the  second  year  in  a  row  a  leader  of  a 
CMA  panel  complained  when  a  reporter  sought  to 
interview  a  participant  after  a  discussion. 

At  the  1996  New  York  convention,  David 
Womack  of  Temple  University,  and  Roger 
Soenksen  of  James  Madison  University  insisted 
their  session  on  the  law  was  off  the  record. 

Afterwards,  the  CMA  executive  board  reaffirmed 
its  desire  to  keep  the  meetings  open. 

Some  advisers  said  they  wanted  closed  sessions 
because  they  needed  to  dis¬ 
cuss  privately  ways  to  resist  Wc  Clll  W€V6 

administrators  who  want  SCtViflg  thiflQS  thdt 

them  to  pressure  or  to  cen-  ” 

sor  student  newspapers.  tV€  TYli^ht  HOt  hclV€ 

“The  campus  editors  are  wanted  tO  get  bdCk 
often  the  most  powerful  per-  ” 

sons  on  campus,”  said  Chris  tO  OUT  SChoolS.  I 

Carroll,  a  media  adviser  at  WOS  Vety  neTVOUS 
Vanderbilt  University  in 

Nashville. “And  administra-  duOUt  Whdt  might 
tors  believe  there  is  no  way  hdPPen  ” 
to  get  rid  of  them.  So  they 
are  trying  to  use  the  advisers  to  pressure  the  stu¬ 
dents.” 


ADVISERS  SPEAK  OUT 

Joe  Gisondi,  an  adviser  at  the  Valencia  Source,  a 
student  paper  in  Orlando,  worries  that  closing 
down  the  convention  sessions  is  contrary  to  every¬ 
thing  students  are  taught  in  the  classroom. 

“We  want  everyone  else  to  open  up,”  said 
Gisondi,  who  worked  at  the  Orlando  Sentinel 
before  becoming  an  adviser  at  Valencia  Community 
College.  “We  should  be  even  more  open  than  any¬ 
one  else.  Otherwise,  it  looks  as  if  we  have  some¬ 
thing  to  hide.” 

John  David  Reed,  of  Eastern  Illinois  University 
and  a  former  conference  coordinator,  sees  advisers 
as  caught  on  the  horns  of  a  journalistic  dilemma. 

“The  advisers  don’t  want  to  say  anything  pub¬ 
licly  that  will  get  back  to  their  campus,”  he  said. 
“But  there  is  no  doubt  the  panels  are  public  meet¬ 
ings,  even  if  that  means  it  might  inhibit  discussion 
at  them.” 

David  Knott,  of  Ball  State  University,  shook  his 
head  when  asked  whether  the  sessions  should  be 
closed. 

“We  of  all  people  can’t  behave  like  that,”  said 
Knott.  “It’s  a  question  of  journalistic  ethics.” 
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CAMPUS  JOURNALISM 


Nancy  Green,  a  former  CMA  presi¬ 
dent,  said  the  idea  of  holding  any  jour¬ 
nalism  conference  off  the  record  was  a 
horrifying  thought. 

“You  have  to  practice  what  you 
preach,”  she  said. 

FEAR  OF  REPRISAL 

Kelly  Ratliff,  also  of  Ball  State,  dis¬ 
agrees,  suggesting  the  CMA  should 
schedule  informal,  nonpublic  sessions 
for  advisers  who  are  afraid  of  publicizing 
the  censorship  practices  on  their  cam¬ 
puses. 

“If  the  sessions  are  open,  it  might  chill 
the  discussion,”  Ratliff  noted. 

Vicki  Hesterman,  of  Point  Loma 
Nazarene  College  in  San  Diego,  said  the 
issue  was  about  perception. 

“If  the  advisers  are  aware  that  they  are 
going  to  a  session  where  they  might  be 
quoted,  then  there  would  be  no  prob¬ 
lem,”  Hesterman  said.  “Otherwise  it  is 
wrong.” 

Lesley  Marcello,  of  Nichols  State 
University,  disclosed  that  she  was  con¬ 
cerned  when  Editor  &  Publisher  decid¬ 
ed  to  cover  her  session  far  new  advisers 
last  year. 

“We  all  were  saying  things  that  we 
might  not  have  wanted  to  get  back  to 
our  schools,”  she  said. 

“I  w'as  very  nervous  about  what  might 
happen.” 

She  said  newly  appointed  advisers 
need  space  to  air  their  grievances 
because  university  administrations  see 
any  discussion  about  internal  disputes  at 
their  newspapers  as  being  negative. 

“How  do  advisers  benefit  if  they  come 
to  the  convention,  tell  everyone  what 
they  are  going  through  and  then  are  fired 
when  they  go  back  to  their  campuses?” 
Marcell  asked. 

Rosalind  Florez,  chair  of  the  CMA  law 
committee,  believes  that  many  advisers 
and  student  journalists  who  come  to  the 
convention  don’t  expect  to  be  quoted. 

“If  there  is  an  expectation  of  privacy, 
then  the  panels  should  be  private,”  Florez 
said.  “Secrets  are  divulged.  When  you  go 
to  your  accountant,  you  don’t  expect 
anyone  to  quote  anything  you  say  to 
him.” 

Mark  Witherspoon  of  Southern 
Methodist  University  views  the  conven¬ 
tion  with  what  he  terms  an  old-fash¬ 
ioned  journalistic  eyes. 

“I  understand  the  fear  that  some  advis¬ 
ers  might  have  about  losing  their  jobs,” 
Witherspoon  said.  “We  have  to  discuss 
things  in  the  open.  It’s  messier,  but  it’s 


better.” 

Eric  May,  a  former  Washington  Post 
reporter  who  teaches  fiction  at  Columbia 
College  in  Chicago,  says  the  country 
must  operate  under  a  consistent  credo: 
“We  have  to  continue  to  have  a  free  flow 
of  ideas.” 


BY  ALLAN  WOLPER 

Media  Advisers 
Mobilizing 

The  college  media  Advisers  are 
mobilizing  their  members  to  fight 
colleges  who  want  to  make  public  high 
school  censorship  rules  apply  to  campus 
newspapers. 

“We  see  what  is  happening  in  Texas,” 
said  Rosalind  Florez,  chair  of  the  CMA 
legal  affairs  committee.  “And  we  will  do 
everything  in  our  power  to  see  that  it 
doesn’t  happen  in  the  rest  of  the  coun¬ 
try.” 

The  University  ofTexas  university  sys¬ 
tem  is  being  pressured  into  adopting 
rules  that  would  give  administrators  edi¬ 
torial  control  over  student-run  newspa¬ 
pers. 

J.  Robert  Giddings,  the  chief  attorney 
in  the  UT  system,  has  cited  the  1988  U.S. 
Supreme  Court  decision  —  Hazelwood 
vs.  Kuhlmeier  —  as  the  legal  basis  for 
placing  restrictions  on  student  publica¬ 
tions. 

Giddings  says  the  UT  system  needs  the 
editorial  power  because  it  would  have  to 
pay  for  defiunation  or  libel  damages  aris¬ 
ing  out  of  suits  against  student  newspa¬ 
pers  or  magazines. 

Florez  said,  however,  that  the  Supreme 
Court  has  always  differentiated  between 
high  school  and  college  media. 

The  CMA  will  hold  a  special  session  at 
the  CMA  fall  convention  in  Chicago  to 
educate  advisers  and  student  journalists 
on  how  to  handle  administrators  who  try 
to  use  the  Hazelwood  decision  as  a  lever 
on  college  journalism. 

The  college  advisers  began  plotting 
their  strategy  last  month  at  its  NewYoik 
convention. 

The  group  involved  in  the  mobilizing 
effort,  in  addition  to  Florez,  includes 
Mark  Goodman,  executive  director  of  the 
Student  Press  Law  Center;  John  David 
Reed  of  Eastern  Illinois  University  and 
Roger  Soenksen  of  James  Madison 
University. 

Florez  said  the  Texas  censorship  cam¬ 


paign  makes  no  sense  from  a  legal  point 
of  view,  but  is  concerned  the  state  will 
win  a  Hazelwood-^e  court  decision  at 
the  college  level. 

The  University  ofTexas-ftin  American 
is  being  cited  as  the  most  likely  place  for 
a  test  case  to  occur. 

The  Pan  American,  the  student  news¬ 
paper,  was  recently  transferred  from  the 
division  of  student  affairs  to  the 
communication  department. 

The  student  editors  of  the  newspaper 
resigned  after  they  said  Robert  Rollins, 
the  paper’s  adviser,  instituted  controls 
under  which  they  could  not  operate. 

Rollins,  who  said  he  opposes 
HazelwoodMise  conditions  at  universi¬ 
ties,  has  denied  imposing  any  form  of 
censorship  at  the  paper. 

“I  am  totally  in  fovor  of  student  control 
of  the  paper,”  Rollins  said.  “Although,  I 
believe  that  an  adviser  should  examine 
copy  for  possible  libelous  material 
before  it  is  published.” 


Group  Preserves 
Legal  Notice  Ads 

A  GROUP  OF  Nevada  counties  has 
backed  off  plans  to  support  bills 
eliminating  requirements  for  public 
notice  ads  in  newspapers  after  publish¬ 
ers  promised  to  fight  the  measures 
“tooth  and  nail.” 

Kent  Lauer,  executive  director  of  the 
Nevada  Press  Association  (NPA),  said 
the  Nevada  Association  of  Counties 
sponsored  three  measures  that  would 
have  ended  the  requirement  to  adver¬ 
tise  the  annual  property  tax  assessment 
roll;  the  listing  of  claims  of  bills  paid  by 
county  governments;  and,  except  for 
Clark  and  Wa.shoe  counties,  bids  for 
purchases  of  between  $10,000  and 
$25,000. 

Before  committee  hearings  on  the 
bills.  Bob  Hadfield,  executive  director  of 
the  county  group,  “literally”  ripped  one 
bill  in  half  and  told  legislators  the  oppos¬ 
ing  groups  had  discussed  the  bill  and 
decided  to  continue  meeting  on  the 
issues,  Lauer  said.  The  day  before,  Lauer 
added,  Hadfield  informed  him  that  the 
counties  were  withdrawing  the  legisla¬ 
tive  proposals. 

“We  had  made  this  one  of  our  top  lob¬ 
bying  priorities,”  Lauer  said,  adding  that 
he  told  Hadfield  “that  the  state’s  news¬ 
papers  were  prepared  to  fight  their  bills 
tooth  and  nail.” 
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NEWsrEoru:  in  the  news 


COM  PILED  HY  M/V  1. 


newspaper  indus¬ 
try  issues. 


GEXtl  CANNY, 

assistant  classified 
inside  sales  manag¬ 
er  at  Syracuse 
Newspapers  in 
New  York,  has 
been  promoted  to 
classified  advertis¬ 
ing  sales  manager. 

BMUDGET 

CEMtRONE,  an  advertising  account  exec-  I  Daify  Post,  Lawrenceville,  Ga. 

utive,  was  named  assistant  classified  w.rxw.iF.  STVITX,  editor  and  general 

inside  sales  manager.  j  manager  of  the  International  Employ- 

i  merit  Gazette,  has  been  appointed  pto- 
DENNIS  J.  SHEELY,  vice  president  of  j  motion  director  at  the  Daify  Post. 

advertising  at  the  VUlkes-Barre,  Pa.,  Times 

Leader,  has  been  appointed  vice  presi-  I  GARY  GRAHAM,  assistant  managing 
dent  of  advertising  at  the  Oakland  Press,  j  editor  at  the  Wichita  (Kan.)  Eagle,  has 
Pontaic,  Mich.  j  been  named  editor  in  residence  under  a 

Both  newspapers  are  owned  by  ABC  j  new  program  for  editors  at  Northwest- 

Inc.,  a  subsidiary  of  the  Walt  Disney  Co.  j  em  University’s  Newspaper  Management 

I  Center. 

JOEL  JENKINS,  formeriy  of  the  Breeze  The  editor  in  residency  program  is  a 

Corp.,  Cape  Coral,  Fla.,  has  been  appoint-  j  six-month  training  program  in  which  edi- 
ed  advertising  director  at  the  Gtvinnett  !  tors  woik  with  feculty  members  on 


f  MARLENE 

GIVANTSTAR, 

finance  editor  at 
Pensions  & 
Investments,  has 

LESUESTVirZ  .  .  ,  . 

been  appomted 
managing  editor  at 
InvestmentNews,  New  Yoik,  a  new  week¬ 
ly  financial  newspaper  being  developed 
by  Crain  Communications  for  an  eariy 
summer  introduction. 


JOELfENKJmS 


JON  H.  WITHERSPOON,  president  of 
Piedmont  Publishing  Co.  and  publisher  of 
the  Winston-Salem  Journal,  has  added 
overall  management  responsibilities  for  a 
group  of  daily  and  weekly  North  Carolina 
newspapers  acquired  recently  by  Media 
General  from  P^  Acquisitions  Inc. 


MARK  WEBER,  marketing  manager  in 
the  real  estate  market  group  at  the 
Minneapolis  Star  Tribune,  has  been 
named  vice  president  of  classified  market 
groups  of  the  marketer  customer  unit  at 
the  Star  Tribune. 


Observo' 


ANGELA  PHILLIPS,  director  of  finan¬ 
cial  planning  at  Kaiser  Permanente,  has 
been  appointed  budget  and  financial 
repotting  manager  at  the  Hartford 
Courant. 


TERRY  BIBO,  a  columnist  at  the 
Peoria,  Ill.,  Journal  Star,  has  been  named 
special  projects  director. 


Media  General 

has  agreed  to  sell 

Hudson  (NY)  Register-Star 

(7,400  Daily  Circulation) 

Ogdensburg  (NY) 
Courier-Observer  and  Journal 

(5,300  morning,  4,900  evening,  10,600  Sunday  circulation) 

to 

Johnson  Newspaper  Corp. 

of  WatertoAvn,  New  York 

We  are  proud  to  have  represented 
Media  General  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 

(505)  820-2700 


RICHARD  WAGONER,  assistant  city 
editor  at  the  Spokesman-Review  in 
Spokane, Wash.,  has  been  promoted  to 
city  editor,  overseeing  the  Idaho  and 
Washington  news  reports. 

CHUCK  REHBERG  was  named  asso¬ 
ciate  editor  for  business  and  new  rev¬ 
enue. 

CHRIS  WILLE,  assistant  features  edi¬ 
tor,  was  promoted  to  arts  and  entertain¬ 
ment  editor. 

KATHLEEN  GHILGAN,  managing 
editor  at  the  Yakima  (Wash.)  Herald- 
Republic,  was  appointed  as  the  lifestyles 
and  trends  editor  at  the  Spokesman- 
Review. 

ANNE  WINDISHAR,  a  features 
reporter  and  editor  of  the  Our  Genera¬ 
tion  teen  section,  was  named  an  assistant 
city  editor. 
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Eller  sells 
billboard  unit 

A  SAN  ANTONIO  radio  and  television 
company  has  purchased  Eller 
Media  Corp.,  one  of  the  nation’s  largest 
outdoor  billboard  companies,  for  $1.15 
million. 

Clear  Channel  Communications  Inc. 
will  pay  $750  million  in  cash  and  $400 
million  in  stock  to  buy  the  Phoenix- 
based  company,  headed  by  former 
Circle  K  Corp.  chairman  Karl  Eller. 

Eller  left  the  convenience  store  chain 
in  1990,  shortly  before  it  tumbled  into 
bankruptcy.  He  launched  Eller  Media  in 
1992  with  $20  million  in  loans. 

Eller  and  his  son,  Scott,  wUl  continue 
to  run  the  company,  which  operates 
more  than  50,000  billboards  across  the 
country. 

Karl  Eller  has  spent  much  of  his 
career  in  the  billlward  field,  building  a 
huge  billboard  company  that  he  sold  in 
1979  to  Gannett.  —  AP 

Turkish  forces 
detain  reporter 

A  NEW  YORK  Times  correspondent 
based  in  Istanbul  said  'liirkish  secu¬ 
rity  forces  detained  and  interrogated 
him  for  19  hours  on  suspicion  of  spying 
for  Kurdish  rebels. 

Stephen  Kinzer  said  he  was  detained 
at  a  roadblock  near  the  town  of  Kozluk 
in  Batman  province  last  month,  then 
was  taken  to  Batman  city  where  he  was 
interrogated  before  being  released  the 
following  day. 

“They  accused  me  of  spying  for  the 
PKK,”  Kinzer  said,  referring  to  the 
Kurdish  rebel  group  fighting  for  autono¬ 
my  in  the  region.  “They  did  not  even 
allow  me  to  contact  the  U.S.  Embassy, 
my  paper  or  family,”  he  said. 

He  said  he  was  not  mistreated,  but 
interrogators  “searched  my  body  for  hid¬ 
den  cameras.” 

“They  had  me  sign  some  statements 
inHirkish  and  let  me  go,”  Kinzer  said.  “I 
. . .  wrote  'signed  in  protest’  under  those 
statements” 

Ahmet  Ertuck,  the  deputy  regional 
governor,  said  Kinzer  and  his  translator 
were  detained  for  security  reasons. 
“Nobody  was  aware  of  his  visit  to  the 
area,”  Ertuck  told  the  Anatolia  news 
agency.  Journalists  need  permission  to 


conduct  interviews  in  the  region,  the 
site  of  12  years  of  fighting  between  Kur¬ 
dish  guerrillas  and  government  forces. 

The  government  remains  sensitive 
about  media  coverage  of  the  Kurdish 
conflict,  which  has  claimed  over  23,000 
lives  since  1984.  Hundreds  of  journal¬ 
ists,  writers  and  intellectuals  have  been 
jailed  for  their  reporting  or  views  on  the 
conflict.  —  AP 

AP  wire  copy 
of  JFK  death 
story  sold 

SOME  NOT-SO-RARE Associated  Press 
dispatches  describing  President 
Kennedy’s  assassination  are  going  up 
for  sale  just  months  after  similar  wire 
copy  on  the  shooting  sold  for  more 
than  $8,000  at  an  auction. 

The  7-foot-long  roll  of  AP  wire  copy 
detailing  the  news  developments  of 
Nov.  22, 1963,  along  with  a  collection  of 
AP  photos  taken  after  the  shooting,  will 
be  auctioned  March  19  by  R.M.  Smythe 
&  Co.  in  Manhattan. 

A  Dow  Jones  News  Service  ticker 
tape  that  includes  the  identical  AP  text 
was  auctioned  last  November  by 
Sotheby’s  for  $8,625. 

The  dispatches  begin  with  a  summa¬ 
ry  of  the  news  of  the  day,  including  a 
scandal  at  the  New  Yorit  Stock 
Exchange  and  a  shootout  at  a  child’s 
birthday  party. 

The  AP  has  an  original  copy  of  the 
same  text  in  a  collection  of  historic 
items  being  assembled  for  a  celebration 
of  the  news  organization’s  150th 
anniversary  next  year.  The  copy  was 
donated  by  retired  AP  newsman 
Raymond  Horton,  who  was  working  on 
the  AP’s  national  news  desk  that  day. 

Another  original  copy  is  in  the 
archives  of  the  Sixth  Floor,  a  museum  at 
the  Dallas  assassination  site. 

Tony  Lee,  a  consultant  and  donor  to 
the  Newseum  in  Arlington,  Va.,  said  he 
is  certain  there  are  other  copies  float¬ 
ing  around. 

He  called  the  publicity  surrounding 
this  sale  “auction  house  hype,”  but  said 
someone  still  might  pay  thousands  of 
dollars  for  the  item. 

“All  you  need  for  a  successful  auction 
are  two  people  who  want  the  item,”  he 
said.  The  report  being  sold  belongs  to 
Donald  Zammit,  55,  of  Old  Forge,  N.Y. 


Zammit  found  the  document  in  an 
envelope  after  his  father  died  last  fall. 

His  father  worked  in  real  estate,  and 
Zammit  said  he  wasn’t  sure  how  he  got 
the  wire  report. 

Lee  said  the  sales  of  the  JFK  dispatch¬ 
es  could  signal  a  new  market  for  such 
items,  just  as  a  market  has  emerged  in 
the  last  few  years  for  rock  ’n’  roll  mem¬ 
orabilia  once  considered  worthless. 

Sal  Alberti,  the  cataloger  for  R.M. 
Smythe,  said  the  AP  dispatch  is  signifi¬ 
cant  partly  because  “in  this  day  and  age 
of  electronic  communications,  with 
Web  sites  and  all,  there  is  no  hard  copy 
of  anything.This  is  hard  copy  of  some¬ 
thing  that’s  terribly  historic.” 

AP  spokeswoman  Tori  Smith  said  the 
public  is  increasingly  fascinated  with 
the  process  of  how  news  is  covered, 
and  the  interest  in  old  wire  copy  may 
be  part  of  that. 

“This  is  kind  of  exciting  for  us,  but 
we’re  not  surprised  by  it,”  she  said. 

—  AP 


XECLiTivE  Search 
AND  Placement 


Currow  &  de  Montmollin,  Inc., 
is  the  only  company  run  by 
former  newspaper  executives 
offering  high  quality,  guaranteed 
executive  search  and  placement. 

C&de’s  team  of  newspaper 
human  resource  professionals 
also  provides  a  full  range  of  odier 
H.R.  services,  including 
successiem  planning  programs, 
predictive  p^ormance  selection 
systems,  one-on-one  executive 
coaching,  and  testing/evaluation. 


clie 

1  Clirrcm' &  DE  Montmollih  Inc 


7010  S.W.  54th  Street 
Miami,  Florida  33155-5624 
(305)  662-8924  •  FAX  (305)  665-1563  ! 
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Clancy  Named 
CFO  Of  Joint 
S.F.  Agency 

TAMES  CLANCY  HAS  been  named  chief 
I  financial  officer  for  the  San  Francisco 
Newspaper  Agency,  which  is  responsible 
for  the  noneditorial  activities  of  the 
San  Francisco  Chronicle  and  the  San 
Francisco  Examiner,  including  printing, 
production,  distribution  and  advertising 
functions. 

Clancy,  39,  joins  the  agency  after  four 
years  with  Western  Communications,  a 
division  of  Chronicle  Publishing  Co., 
where  he  was  vice  president  of  finance. 
Prior  to  that,  he  was  director  of  internal 
audit  for  Chronicle  Publishing,  CFO  at  JP 
Stevens,  and  audit  manager  at  Price 
Waterhouse. 

Newspaper 
Ad  Spending 
Up  5.8%  In  ’96 

Total  NEWSPAPERADVERTISING  rev¬ 
enue  grew  by  5.8%  in  1996  over  1995, 
according  to  the  Newspaper  Association 
of  America. 

Total  ad  revenue  reached  $38  billion  for 
the  year,  an  increase  of  $2  billion  from  the 
$36  billion  grossed  in  1995. 

Classified  ad  revenues  were  up  9.9%  to 
$15.1  billion,  while  retail  grew  1.6%  to 
$18.4  billion  and  national  rose  10.1%  to 
$4.7  billion. 

Fourth  quarter  results  showed  national 
advertising  up  8.9%  to  $4.5  billion,  retail 
up  1.5%  to  $5.5  billion,  and  national  up 
8.9%  to  $1.2  billion. 

A  shortened  holiday  shopping  season 
dampened  results  in  all  categories  of  adver¬ 
tising,”  said  Miles  Groves,  NAA  vice  presi¬ 
dent  of  mailcet  and  business  analysis  and 
chief  economist. 

“The  strong  economy  helped  boost 
newspaper  classifieds,  with  demonstrable 
growth  in  all  categories,  especially  re¬ 
cruitment,  which  was  up  17.4%  for  the 
year. 

“Newspapers  continue  to  be  the  medi¬ 
um  of  choice  when  advertisers  need  to 
reach  their  local  markets,”  said  John  Sturm, 
NAA  president  and  CEO.  “The  consistent 
growth  in  advertising,  combined  with  the 
slippage  in  newsprint  prices,  brought  forth 
a  healthy  year  for  the  newspaper  industry 
in  1996.” 
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Currow  Named 
To  NAA  Post 

JIM  CURROW  HAS  been  named  senior 
vice  president  and  chief  marketing  officer 
for  the  Newspaper  Association  of  America. 
Currow  fills  a  position  left  vacant  several 
months  ago  when  Nicholas  Cannistraro 
moved  from  that  post  to  fill  the  top  posi¬ 
tion  at  the  Newspaper  National  Network, 
which  is  affiliated  with  the  NAA. 

Currow  comes  to  the  NAA  from  his 
own  newspaper  management  consulting 
firm,  Currow  and  deMontmoUin  Inc., 
which  specializes  in  newspaper  opera¬ 
tional  analysis  and  executive  recruitment. 
Before  starting  the  firm,  Currow  was  pres¬ 
ident  and  CEO  of  the  Milwaukee  Journal 
Sentinel  Newspapers. 

Currow  previously  served  on  NAA’s 
board  of  directors  and  executive  commit¬ 
tee  as  chair  of  the  maiketing  committee 
until  his  resignation  from  the  Milwaukee 
newspapers  in  1995. 

Prior  to  woridng  at  the  Milwaukee 
papers,  Currow  was  vice  president  of 
sales  and  maiketing  and  vice  president  of 
advertising  at  the  Miami  Herald.  He  was 
also  vice  president  of  sales  and  marketing 
for  the  Fort  Wayne  Ond.)  Newspapers  and 
early  in  his  career,  held  a  variety  of  circula¬ 
tion  management  positions  at  newspapers 
in  Georgia,  Florida  and  South  Carolina. 

N.J.  Daily  Sets 
New  Biz  Strategy 

The  record  of  Bergen  County,  N.J., 
has  announced  a  new  strategic  plan 
designed  to  strengthen  the  company’s 
market  share  and  extend  its  reach  through 
the  development  of  new  products. 

Charles  Gibney  was  promoted  fix)m 
senior  vice  president/CFO  to  executive 
vice  president/CFO  and  will  work  with 
Edward  Efchak,  who  was  promoted  from 
vice  president/strategic  development  to 
vice  president/strategic  development  and 
marketing,  to  develop  new  products. 

Lois  DiTommaso  was  promoted  to 
director  of  the  new  products  group.  She 
was  special  sections  editor.  Joining  Di 
Tommaso  in  developing  new  products 
across  multiple  delivery  systems  such  as 
print,  cable  and  the  Internet  will  be  James 
Flachsenhaar  and  Mark  Henderson. 
Flachsenhaar  will  be  involved  w4th  the 
development  of  niche  products  and 
Henderson  will  establish  and  supervise  a 
sales  operation  for  the  new  products 


group.  Henderson  is  also  a  sales  executive 
for  the  Pipper’s  commercial  printing  division. 

Jonathan  Theophilakos,  who  was  gener¬ 
al  manager  of  the  Record’s  Passaic  and 
Morris  county  operations,  was  promoted 
to  vice  president  of  Passaic/Morris. 

Promoting 
With  Wendy’s 

The  FORTWAYNE,Ind., 

the  Fort  Wayne  CBA  team,  the  Fury, 
and  Wendy’s  recently  participated  in  a 
poster  co-promotion  benefiting  children 
through  the  Dave  Thomas  adoption  fund. 

Copies  of  the  newspaper  were  sold  at 
nine  Wendy’s  locations  in  Fort  Wayne,  and 
Wendy’s  donated  all  of  the  proceeds  from 
the  sales  to  the  charity. 

Through  March  9,  a  poster  featuring  a 
difierent  player,  coach  or  the  mascot  was 
distributed  with  copies  of  the  paper  at 
Wendy’s  and  Lassus  Handy  Dandy  stores. 

Two  thousand  copies  of  each  poster 
were  also  distributed  with  copies  of  the 
NewsSentinel  at  four  Fury  home  games. 

TNN  Names 
Regional  V.P. 

Louisa  KOKEN  was  promoted  from 
regional  sales  manager,  Mid-Atlantic/ 
Southern  region  to  The  Newspaper 
Network’s  (TNN)  vice  president  for  the 
eastern  U.S.  Koken  will  be  responsible  for 
directing  TNN’s  sales  efforts  in  the  Mid- 
Atlantic,  Southeast,  Northeast,  Midwest, 
and  Northwest  regions. 

Prior  to  joining  TNN  in  1994,  Koken 
was  the  ad  director  for  the  Greenville 
News-Piedmont  in  Greenville,  S.C. 

USA  Weekend  Adds 
Contributing  Editors 

JOURNAUSTS  COKIE  ROBERTS  and 
Steve  Roberts  are  now  contributing  edi¬ 
tors  for  USA  Weekend  magazine. 

Cokie  Roberts  is  co-anchor  of  the  ABC 
News  Sunday'  program  This  Week.  She  is 
also  special  correspondent  for  ABC  News 
covering  politics.  Congress  and  public  pol¬ 
icy,  and  often  serves  as  substitute  anchor 
on  Nightline. 

Steve  Roberts  is  a  syndicated  columnist 
with  the  New  York  Daily  Neu>s,  and  a  com¬ 
mentator  on  radio  and  television.  He  also 
lectures  on  the  workings  of  the  federal 
government  and  the  role  (rf  the  news  media. 
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BY  B.G.  YOVOVICH 


New  Media  Pose 
Skills  Challenge 


From  newsroom  to  classroom,  mem¬ 
bers  of  the  journalism  community  are 
exploring  the  implications  of  interactive 
media  on  the  craft  of  journalistic  writing. 
As  reporters  and  editors  gain  experi¬ 
ence  online,  and  as  j-schools  devote  more 
resources  to  the  study  of  cyberjoumalism,  some 
fundamental  questions  are  coming  into  focus: 

♦  How  should  journalists  respond  to  the  dramat¬ 
ic  increase  in  reader  empowerment  that  character¬ 
izes  new  media,  especially  readers’  expanded  abili¬ 
ty  to  navigate  directly  to  the  information  sources 
that  interest  them? 

♦  What  impact  are  new 
media  having  on  such  staples 
of  the  news  business  as  the 
“inverted  pyramid”  story? 

♦  What  new  narrative  tools 
and  techniques  do  the  new 
communications  technolo¬ 
gies  provide,  and  how  can 
journalists  exploit  them? 

“The  challenge  is  for  us  to 
start  developing  sensibilities 
that  are  different  from  those 
in  traditional  journalism,”  said 
Elizabeth  Osder,  content 
development  editor  at  the  New  York  Times 
Electronic  Media  Co.  “What  I  am  talking  about  is 
still  storytelling,  but  stories  that  are  assembled  in 
new  and  different  ways.” 

Adds  Columbia  University  journalism  professor 
Steven  S.  Ross:  “There  are  a  lot  of  things  that  we  do 
in  print  that  we  don’t  necessarily  need  to  duplicate 
when  we  go  online.” 

A  primary  issue  is  the  essentially  limidess  capaci¬ 
ty  that  is  a\’ailable  in  cyberspace. 

“One  of  the  things  that  we  are  stressing  right 
now  involves  ways  to  take  advantage  of  the  bigger 
news  hole”  online,  said  Ross,  who  headed 
Columbia’s  new  media  workshop  last  year.  For 
instance,  one  scenario  studied  at  Columbia 
involved  how  online  journalism  might  cover  the 
budget  speech  by  New  York  City  Mayor  Rudolph 
Giuliani. 

A  tabloid  might  run  an  eight-paragraph  story  and 
a  tiny  table  with  the  budget  headings  and  maybe  a 
comparison  of  this  year  with  last  year,  Ross  hypoth¬ 
esized.  The  New  York  Times,  the  unofficial  newspa- 

Yovovich  is  a  freelance  writer  based  in 
Evanston,  III. 


With  a  host  of 
new  storytellinff 
forms  possible 
online,  jourmiUsm 
may  have  to 
retool 

operate  in  a 
new  di^fital 
environment  t 


per  of  record,  might  print  excerpts,  sidebars  on  the 
effects,  and  maybe  a  sidebar  for  each  borough.  But 
online  journalism  can  go  much,  much  further. 

“You  can  present  not  only  the  text  of  Giuliani’s 
speech  and  the  story  based  on  his  speech,  but  you 
can  throw  in  the  real-time  audio  and  add  some 
video  clips.  You  even  have  room  for  500  sidebars, 
maybe  from  local  community  groups.”  The  site  also 
could  offer  links  to  the  sites  of  the  groups  and 
space  for  reader  comments. 

The  upshot  is  that  online,  an  event  that  might 
have  been  covered  in  newsprint  in  inverted  pyra¬ 
mid  style  with  sidebars 

“becomes  a  spine  on  challenge  iS  fov 

which  you  attach  the  ° 

other  coverage,”  said  Ross.  US  tO  StClVt  dcVClopifl^ 
Online  coverage  could  sensihUUies  that  are 

involve  “a  multiple  branch 

sort  of  thing  where»  for  diffsVGYlt  jVOfyi  thoS6 

example,  you  start  out  traditional 

talking  about  childhood  .  , 

adoption,  and  you  do  one  JOUmoltSm.  What  I 

branch  from  the  kid’s  talking  ObOUt  iS 

point  of  view,  one  branch  . 

from  the  adopter’s  point  Still  Storytelling,  bUt 

of  view,  one  branch  from  stOfieS  that  are 

the  birth  mother’s  point  i  i  j  • 

of  view,  and  one  from  the  assembled  in  new 

agency  point  of  view,”  and  different  ways.” 
Ross  said,  contrasting  the 

technique  to  the  print  —  Elizabeth  Osder,  content 

model  of  sidebars.  development  editor  at  the  New 

“Online,  the  main  story  York  Times  Electronic  Media  Co. 
is  going  to  be  based  on 

what  you  think  are  the  broadest  issues,  and  then 
you  can  add  sidebars,  some  of  which  might  be 
physically  longer  than  the  main  story  line.” 

Moreover,  the  dramatic  expansion  and  reconfigu¬ 
ration  of  coverage  are  just  the  beginning  of  what 
becomes  possible  online.  Computer  power  makes 
it  possible  to  provide  access  to  vast  supplies  of 
information  in  striking  new  ways. 

When  crime  statistics  are  released,  for  example, 

“You  can  put  together  a  database  of  crime  statistics 
and  create  a  simple  application  that  allows  people 
to  look  at  the  addresses,”  said  Osder  of  the  New 
York  Times  Co. 

In  a  similar  vein,  the  electronic  version  of  the 
Chicago  Tribune  recently  offered  data  on  Illinois 
schools  from  the  state’s  “report  cards,”  statistics 
based  on  student  scores  on  standardized  math  and 
reading  exams.  In  addition  to  writing  core  articles 
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When  all  the  Internet  sites 
make  the  same  claims, 
how  do  you  decide  where  to  be? 

4' 


C^S^First,  you  can  check  out  the  real  facts  —  in  terms  of  importance  to 
the  job  seeker.  How  many  jobs  are  on  the  site?  Are  the  jobs  current 
or  have  they  been  on  the  Net  for  months?  How  about  the  array  of 
_ openings.  Are  they  all  technical  or  is  there  something  for  everyone? 

I  ^^Second.  you  can  check  out  the  traffic...  not  in  numbers 
of  “hits”  which  are  meaningless,  but  in  terms  of  the 
_ numbers  of  searches  conducted. 

|3"Third,  you  can  listen  to  the  experts: 

The  best  of  the  Web.  CareerPath.com  is  the  largest  database  of 
current  jobs...  this  is  a  winner. 

Yahoo/  Internet  Life  —  March,  1 997 

By  far  the  most  extensive,  useful,  and  up-to-date  job  finding  service 
on  the  Net. 

Windows  Sources  —  November,  1996 

CareerPath.com  is  our  pick  for  one  of  the  country’s  top  sites  ...  every 
job  seeker  needs  to  bookmark  this  site. 

Career  Xroads  —  1997 

CareerPath.com:  #1  job  site  in  the  “Official  Netscape  Guide  to  Internet 
Research.” 

Computer  Life  —  April,  1997 

CareerPath.com  is  the  Best  of  the  Web  “Ultimate  Internet  Atlas  — 

1,001  Best  Sites.” 

PC  Computing  —  April,  1997 

For  more  information  about  placing  your  own  Employer  » 

Profile  on  CareerPath.com,  contact  your  local  newspaper  affiliate, 
or  contact  your  recruitment  advertising  agency. 


Akron  Beacon  Journal 
Atlanta  Journal-Constitution 
Baltimore  Sun 
Boston  Globe 
Boulder  Daily  Camera 
Charlotte  Observer 
Chicago  Tribune 
Cincinnati  Enquirer/Post 
Columbus  Dispatch 
Denver  Post 

Denver  Rocky  Mountain  News 
Detroit  News  and  Free  Press 
Ft.  Wayne  News-Sentinel/ 
Journal-Gazette 


Hartford  Courant 
Houston  Chronicle 
L.A.  County  Press  Telegram 
Lexington  Herald-Leader 
Los  Angeles  Times 
Miami  Herald 

Minneapolis-St.  Paul  Pioneer  Press 
Newport  News  Daily  Press 
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New  York  Times 
Orlando  Sentinel 
Philadelphia  Inquirer 
Pittsburgh  Tribune  Review 
Sacramento  Bee 
San  Jose  Mercury  News 
Santa  Rosa  Press  Democrat 
Seattle  Times/Post-Intelligencer 
South  Florida  Sun-Sentinel 
Washington  Post 


littp:/Aivww.Car»erPath.com 

advmrtishiyOCMuurPath.com 
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on  a  user  to  be  there  and  to  experience 
it.  It  is  not  easy  to  read  online.  It  is  not 
easy  to  download  materials.You  always 
have  to  wait,  and  there  are  often  prob¬ 
lems.” 

The  issue  of  utility  suggests  another 
factor  at  play;  how  new  technology  is 
pushing  journalists  to  address  the  needs 
of  increasingly  specialized  audiences, 
and  to  think  of  those  audiences  as 
“clients.” 

“The  nature  of  the  audience  is  chang¬ 
ing  to  the  point  where  you  need  to  be 
able  to  target  the  level  of  your  writing 
—  the  kinds  of  questions  you  ask,  the 
kinds  of  answers  you  provide  —  to  the 
audience,”  argues  Robert  M.  Entman, 
professor  and  interim  communications 
head  at  North  Carolina  State  University. 

Since  journalism  traditionally’  has 
been  a  craft  whose  product  has  been 
distributed  by  mass  media,  increasing 
audience  fragmentation  will  require 
journalism  to  modify  decadesold  rou¬ 
tines,  Entman  said.  For  example,  to  reach 
specialized  audiences,  journalists  will 
need  to  get  “inside  the  thinking 
process”  of  end  users  to  understand 
their  jobs  and  “the  information  content 
and  configurations  they  need,”  according 
to  Entman.That  implies  that  journalists 
“need  to  spend  more  time  interviewing 
their  ‘audiences’  about  their  information 
needs.” 

Like  focus  groups  poll  audiences  on 
behalf  of  media  management  today,  such 
a  change  would  be  likely  to  create 
upheaval  in  journalism. 

“We  are  talking  about  a  wholesale  re¬ 
orientation  of  the  profession,”  said 
Entman,  who  points  out  that  for  many 
journalists  the  idea  of  tailoring  their 
work  to  customers’  needs  “is  little  short 
of  pandering.” 

The  difference  involves  covering 
news  people  need  to  know  versus  what 
they  want  to  know. 

The  demands  of  the  new-media  envi¬ 
ronment  are  already  beginning  to  edge 
the  profession  toward  these  changes, 
even  though,  Entman  said,  the  mere 
mention  of  tinkering  with  accepted 
journalistic  practices  inspires  “incompre¬ 
hension,  derision  and  instant  rejection.” 

He  predicts  that  in  the  near  future, 
competitive  pressures  and  consumer 
demands  will  “compel  changes  to  jour¬ 
nalism  and  journalism  education  —  or 
else  an  entirely  separate  educational 
enterprise  and  profession  could  arise, 
marginalizing  old-fashioned  journalists 
and  journalism  schools.” 


read  four  hours  of  budget  stories,”  Ross 
said,  “but  they  might  be  very  interested 
in  playing  the  role  of  mayor  of  New 
York”  in  a  game  set  up  to  reflect  the 
impact  of  decisions. 

“Down  the  road  —  and  it  is  going  to 
be  a  very  short  road,  a  couple  of  years 
—  we  are  talking  about  some  impres¬ 
sive  new  storytelling  tools,”  Ross  said. 

The  characteristics  of  new  media  also 
suggest  a  new  set  of  verbal  skills  may  be 
required. 

“I  feel  that  all  content  online  needs  to 
be  married  with  applications,”  said 
Osder.“You  need  to  use  technology  and 
content  in  concert  with  one  anotlier, 
and  navigation  is  part  of  the  narrative. 
We  need  to  be  good  yvriters,  editors, 
designers  —  and  do  those  things  in  a 
new-media  way  —  but  those  things  do 
not  mean  anything  unless  they  are  in  an 
environment  that  is  supported  with  real 
technology  and  structure  that  is  search¬ 
able,  where  there  is  interactivity.” 

Osder  is  convinced  that  online  infor¬ 
mation  has  to  be  extremely  useful  to 
readers  “because  there  is  an  awful  drag 


for  several  communities  about  the 
results,  the  online  service  also  “devel¬ 
oped  an  interface  to  that  database  of 
information  so  that  online  readers 
would  get  not  only  their  own  school 
information,  but  also  would  be  able  to 
make  comparisons  to  other  specific 
schools  and  districts,”  said  Owen 
Youngman,  director  of  interactive  media 
for  the  Chicago  Tribune  newspaper. 

He  said  the  interface  provided  a  num¬ 
ber  of  easy  default  searches  —  such  as 
similar  demographics  and  school  size. 
For  more  sophisticated  users,  the  ser¬ 
vice  made  it  possible  to  compare  school 
districts  using  a  variety  of  other  parame¬ 
ters. 

And  look  for  online  journalists  to 
begin  using  more  sophisticated  tools. 
For  instance,  to  really  examine  how  the 
New  York  City  budget  works,  said 
Columbia’s  Ross,  a  game  called  Sim  City 
2000  “can  be  programmed  with  a  New 
York  City  template.”  An  online  newspa¬ 
per  could  license  the  game  and  let  peo¬ 
ple  download  it  for  hours  at  a  time. 

“You  are  never  going  to  get  people  to 


News  Opportunities 
in  Germany 


Bloomberg  News  has 


As  we  expand  our  highly  successful  news  service  in  Germany, 
we  are  seeking  proven,  seasoned; 


400  reporters  and 


Editors 

To  guide  a  talented  repotting  staff  covering  Europe's  largest  economy. 
Successful  candidates  will  be  skilled,  exacting  wordsmiths  ready  to 
initiate  and  deliver  quality  daily  economic  and  political  coverage. 

We  require: 

-  At  least  five  years  editing  experience,  preferably  with  a 
business  news  organization,  newspaper  or  news  agency. 

-  Fluent  English  written  skills  plus  command  of  spoken  German. 

-  Ability  to  perform  effectively  in  international  environment. 

-  Knowledge  of  German  corporate  economy  and  financial 
markets  preferred. 


editors  in  68  bureaus 


around  the  clock 


coverage  of  the  world's 


governments, 


corporations,  industries 


CV  and  cover  letter  to:  Kevitt  O’Brien,  Bureau  Chief, 
Bloomberg  News,  Neue  Mainzer  Strasse  75,  60311 
Frankfurt  am  Main,  Germany.  Fax:49-69-131-0433 


and  aii  financial  markets. 


Editor  &  PuBUSHER  ■  April  19, 1997 


NEWS  TECH 


Operations  Managers 
On  The  Move 


Paul  Reese,  the  company’s  general  manager  of 
operations  and  administration. 

Promoted  to  manufacturing  vice  president,  in 
charge  of  aU  production  operations  at  the  Star 
Tribune  Heritage  Center, Tom  Hardie  began  his 
career  in  the  Star  Tribune  pressroom  in  1973. 
During  the  past  14  years  he  has  held  several  pro¬ 
duction  management  jobs  and  worked  in  labor 
relations. 

Hardie  also  serves  as  president  and  executive 
board  member  of  the  Metro  Users  Group,  is  a 
board  member  and  past  president  of  the 
Northwest  Printing  Production  Conference  and  for¬ 
merly  served  on  the  board  of  the  Great  Lakes 
Printing  Production  Conference. 

Steve  Guida  was  named  distribution  services 
vice  president,  with  responsibility  for 
transportation  and  circulation,  as  well 
as  general  management  of  Alternate 
Delivery  Extra  (ADX),  which  publish¬ 
es  and  distributes  the  company’s 
TCXtra  total  maricet  coverage 
product. 

Before  joining  parent  company 
Cowles  Media  in  1S>95  as  vice  presi¬ 
dent  and  general  manager  of  ADX, 
the  former  United  Parcel  Service  divi¬ 
sion  manager  held  circulation  and 
distribution  positions  with  Tribune 
Co.’s  Fort  Lauderdale  Sun-Sentinel, 

Chicago  Tribune  and  New  York 
Daily  News. 

A  20-year  veteran  of  newspapering 
in  the  Twin  Cities,  Steve  Hanson  was 
named  planning  and  development 
vice  president,  accountable  for  staff 
and  operations  in  manufacturing  and 
distribution,  including  finance,  sys¬ 
tems,  communications,  quality  and 
design  engineering.  He  is  also  respon¬ 
sible  for  prepress  functions,  graphic 
services  and  external  print 
coordination. 

After  13  years  in  advertising  and 
promotion  design  at  the  St.  Paul 
Pioneer  Press,  Hanson  moved  to  the 
.Star  Tribune  in  1989  as  creative  ser¬ 
vices  manager.  In  1993  he  became 
operations  director  in  the  Marketer 
Customer  Unit.The  Northwest  Print 
Production  Conference  vice  president 
will  become  president  next  year. 


Wakefield  Returns 
To  Fort  Worth 


The  fort  worth  Star-Telegram  named  Chet 
Wakefield  to  the  newly  created  position  of 
senior  vice  president  of  operations,  with  responsi¬ 
bility  for  information  systems,  production,  the  mail- 
room  and  electronic  media,  including  StatText. 
W'akefield  joined  the  Star-Telegram  12  years  ago 

_  as  advertising  system  team  project 

leader  in  the  information  systems 
department,  where  he  was  promoted 
to  director.  In  1992  he  moved  to  the 
Kansas  City  Star’s  information  sys- 
terns  department,  and  three  years 
Hk  later  was  appointed  that  paper’s  vice 

Er  president  of  information  systems/pro- 

E  duction. 

Both  papers  are  among  the  four  in 
the  Walt  Disney  Co.-owned  Cap 
Cities/ABC  group  that  are  to  be  sold 
to  Knight-Bidder  Inc.  Continuing  in 
his  role  as  systems  and  production  executive  at  the 
Star  until  a  successor  is  named,  Wakefield  divides 
his  time  between  Fort  Worth  and  Kansas  City. 


Chet  Wakefield 


Tom  Hardie 


Journal  Transcript 
Names  IT  Chief 


Tom  SALVETTl  WAS  appointed  information 
technologies  manager  for  Journal  Transcript 
Newspapers,  Revere,  Mass. 

As  the  group  expanded  and  computers  became 
a  part  of  every  department,  the  position  became  a 
priority,  according  to  publishers  Lou  McGrew  and 
Neil  Collins.  Salvetti  oversees  all  computer-related 
issues,  from  vendor  relations  to  software  evalua¬ 
tions  to  systems  installations. 

Most  recently  with  Lonza  Corp.,  Portsmouth, 
N.H.,  Salvetti  earlier  worked  as  information  sys¬ 
tems  manager  for  Foster’s  Daily  Democrat,  Dover, 
N.H.,  which  he  joined  in  1987. 


Three  New  Execs 
In  Minneapolis 

The  star  tribune  of  Minneapolis  named 
three  vice  presidents  at  its  Manufacturing  and 
Distribution  Unit.  All  report  to  senior  vice  president 


Steve  Hamon 
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Newsprint 
Numbers  From 
NAA,  NNA 

U.S.  DAILY  NEWSPAPERS  consumed 
734,000  metric  tons  of  newsprint 
in  January,  4.7%  more  than  a  year  earli¬ 
er,  according  to  the  Newspaper 
Association  of  America. 

Publishers’  end-of-month  newsprint 
inventories  totaled  966,000  tons,  repre¬ 
senting  a  39-day  supply,  a  21.7%  decline 
from  the  1,233,000  tons  (53  days)  in 
January  1996. 

Preliminary  figures  from  a  national 
survey  by  the  National  Newspaper 
Association  and  the  American  Forest  and 
Paper  Association  show  that  U.S.  weekly’ 
newspapers  consume  650,000  tons  of 
newsprint  per  year. 

The  survey  is  the  first  in  recent  years 
to  look  at  all  newspapers  with  fewer 
than  five  issues  per  week.  These  non¬ 
dailies,  according  to  NNA  chairman  Roy 
Eaton,  publisher  of  the  Wise  County 


Messenger,  Decatur,  Texas,  “have  posted 
significant  circulation  gains  in  the  last 
decade”  and  now  distribute  more  than 
80  million  copies  per  week. 

Wilson  Cunningham  Co.,  Fairfax,  Va., 
conducted  the  AF&PA-funded  study 
using  a  statistical  sample  for  weekly  con¬ 
sumption  with  information  from  ques¬ 
tionnaires  sent  to  more  than  7,200  non¬ 
daily  newspapers. 

TTie  650,000  “isolates  smaller  weekly 
newspapers,  which  account  for  most  of 
the  weeklies  in  the  U.S.,”  said  Eaton.  A 
separate  calculation  for  consumption  by 
weeklies  circulating  more  than  150,000 
copies  could  push  total  annual  con¬ 
sumption  over  9(X),000  tons,  according 
to  the  NAA. 

An  as-yet-incomplete  second  phase  of 
the  study  asked  papers  to  estimate  their 
newsprint  use  for  commercial  work. 
Preliminary  figures  indicate  this  may 
boost  total  consumption  to  as  much  as 
1.2  million  tons. 

The  study  was  the  first  project  of  the 
new  NNA  Newsprint  Committee.  It  was 
overseen  by  its  chairman,  Ogden 


Newspapers  general  manager  Robert 
Nutting,  Stone  Consolidated  Paper  Sales 
vice  president  David  Schirmer  and 
Smurfit  Newsprint  vice  president  James 
Tisdale. 

MAN  Roland  To 
Build  New  HQ 

Man  ROLAND  SAID  its  board  autho¬ 
rized  a  multimillion-dollar  invest¬ 
ment  in  a  new  facility  to  consolidate 
operations  now  housed  at  four  facilities 
in  Groton,  Conn.,  and  in  Lombard  and 
Westmont,  Ill. 

The  company  said  its  new  Chicago- 
area  headquarters  will  “provide  the 
basis”  for  sales,  finance,  project  manage¬ 
ment,  engineering,  service,  parts  and 
training  for  U.S.  and  Canadian  cus¬ 
tomers. 

It  also  said  it  will  strengthen  its  region¬ 
al  offices. 

Planning  is  to  be  completed  by  fall, 
and  the  focility  is  to  be  operational  in 
summer  of  next  year. 


THE  H  R  T  OF  C  0  1  0  R 


AIL  registrants  at  the 
1997  NAA  Annual  Publishers'  Convention 
are  invited  to  join  us  for  a  reception  and  gallery  viewing 
at  the  new  Museum  of  Contemporary  Art. 

Monday,  April  28, 1997,  5:30-8:30  p.m. 

220  East  Chicago  Avenue,  Chicago,  Illinois 


Transportation  will  be 
provided  from  the 
Chicago  Hilton  and  Towers. 
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Join  today  to  build  traffic  and  revenue  for  your  web  site 


New  Century  Network  is  open  for  business,  and  there’s  a  lot  going  on.  Newspaper  web  sites 
are  joining  our  national  network  daily,  and  we  will  soon  be  over  100-newspapers  strong.  Our 
new  national  gateway  site  will  launch  in  a  few  weeks  and  promises  to  be  a  major  traffic  builder 
for  your  web  site.  NCN’s  National  Advertising  Sales  Network  is  fully  staffed  and  is  already 
bringing  increased  revenue  to  our  affiliates. 

Here’s  why  your  site  should  become  an  NCN  affiliate  today: 

More  traffic  —  more  brand  recognition.  We  will  bring  traffic  to  your  site  directly 
from  our  national  network,  which  will  be  heavily  promoted  both  on  and  off  the  Web. 

And  your  users  can  move  seamlessly  to  and  from  our  network — sttxngyoxir  brand 
name  on  e^ery  page.  With  just  one  click,  your  site  is  enriched  with  the  best  stories 
from  the  best  newspapers  in  America. 

More  content.  NCN  delivers  the  output  of  25,000  journalists  to  your  site. 

Our  national  network,  co-branded  with  your  site,  will  offer  the  richest,  most 
comprehensive  news  and  information  content  on  the  Web. 

fMore  opportunity.  Our  affiliates  will  have  access  to  preferred  terms  and  discounts 
on  both  software  and  specialized  Web  technology. 

More  revenue.  The  NCN  National  Advertising  Sales  Network  brings  you  incremental 
^  revenue  directly  from  national  advertisers  and  through  revenue  sharing.  Our  affiliates 
are  already  receiving  advertising  from  IBM,  American  Express,  Ford,  Bell  South, 
Kaufman  Mutual  Funds  and  Sony. 


Call  us  at  703'="2S^^6©70  to  join  NCN. 


INTERACTIVE  COMMONICATIONS 


JoiiBeuet 
tmircler 
iuvestigation, 
bomb  trial  heat 
up  online  site 
competition 


BY  DAVID  NOACK 


Virtual  Newspaper 
War  In  Colorado 


create  new  sorts  of  competitive  resources.Their 
online  editions  are  allowing  for  expanded  coverage 
and  the  chance  to  build  a  database  of  stories  and 
background  information  that  helps  put  the  swirl  of 
events  in  perspective  and  context,  making  it  easy 
for  readers  to  check  out  an  article  from  two 
months  ago,  a  court  document  from  last  year  or  lis¬ 
ten  to  a  sound  file  of  a  press  conference. 


AS  THEY  STRUGGLE  against  one  anoth¬ 
er  each  day  for  scoops  and  readers, 
the  Denver  Post,  Rocky  Mountain 
News  and  the  Boulder  Daily  Camera, 
are  also  helping  to  redefine  the  mean¬ 
ing  of  the  term  “newspaper  war.” 

Traditionally,  newspaper  wars  were  fought  with¬ 
in  physical  limits  that  stretched  only  so  far  as  the 
print  publications’  outermost  circulation  areas.  But 
now,  the  three  dailies  are  also  cyberspace  publish¬ 
ers  using  the  Web  to  extend  the  reach  and  impact 
of  their  print  editions. 

Their  newsrooms  and 
Webmasters  are  battling  to 
win  readers  from  around  the 
world  who  are  logging  onto 
the  Internet  to  savor  the  lat- 
est  bits  of  information  emerg- 
ing  from  Boulder’s  child 
beauty  queen  murder  or  the 
trial  in  Denver  of  the  accused 
Oklahoma  City  bombing  ter¬ 
rorist. 

Along  with  supplying  daily'  bomb  trial  and 
JonBenet  Ramsey  stories,  special  Web  sections  put 
up  by  all  three  papers  are  providing  a  mix  of  arti¬ 
cles,  sound  files,  discussion  groups,  chronologies 
and  time  lines.Thus  far,  the  stories  for  the  Web  sec¬ 
tions  have  been  shoveled  onto  the  Web  sites  from 
the  printed  newspapers. 

Despite  the  fact  that  none  of  the  three  publica¬ 
tions  have  been  using  original  reporting  in  their 
virtual  editions,  they  have  used  Web  technology  to 


DAILY  CAMERA 

The  Boulder  Daily  Camera's  Web  site,  the 
Boulder  News,  created  the  Ramsey  Archive 
(www.bouldemews.com/BoulderNews/Ramsey/in 
dex.htm)  shortly  after  the  6-year-old’s  body  was 
discovered  in  a  room  in  the  basement  of  the  fami¬ 
ly  home  last  December  26.  The  online  version 
houses  every  Ramsey-related  article  published  in 
the  newspaper. 

In  addition,  the  special  section  also  includes 
audio  snippets  from  press  conferences  held  by 
Boulder  District  Attorney  Alex  Hunter,  Boulder 
Police  Chief  Tom  Koby,  an  exchange  between 
Koby  and  members  of  the  press  regarding  the 
reassignment  of  a  police  sergeant,  among  other 
audio  clips.  The  soimd  clips  are  in  a  few  different 
audio  formats.There  is  a  link  to  the  JonBenet 
Ramsey  Information  Update  Web  site 
(www.rowanblewitt.com/ramsey/index.shtml), 
which  is  the  Ramsey  family’s  controversial  home 
page.  And  there’s  also  an  article  about  Access 
Graphics,  the  software  company  headed  by  John 
Ramsey  —  a  business  story  about  the  company’s 
financial  success  that  ran  before  the  little  girl’s 
murder. 

Matthew  Houser,  online  editor 
7=]  :  and  Webmaster  of  the  Daily 
____  {ilH  '  Camera's  Web  site,  said  the  Ramsey 
—  -J  Archive  was  created  as  soon  as  it 

»:  became  apparent  that  the  murder 
;  case  was  going  to  be  a  big  story. 

^  “Everything  that  we  print  is  includ- 
j  ed  in  the  archive,”  said  Houser,  who 
added  that  the  Web  site  debuted  in 
September.  Print  stories  routinely 
carry  tag  lines  that  point  readers  to 
the  Web  site  for  additional  informa- 

- -  '  tion.  He  said  sound  files  were  added 

I  to  offer  more  than  just  static  Web 
^  to  take  advantage  of  the 

i  multimedia  capabilities  of  the  medium. 
— —  w  According  to  Houser,  the  traffic  and 
postings  about  the  Ramsey  case  in  the 


Boc^  Mountate  Ngu>»  8hIIb«  -  ni« 


The  JonBenet  Ramsey  Case 


Editor  &  PuBUSHER  ■  April  19, 1997 


arc  no  photographs,  images  or 
graphics. 

“When  the  trial  gets  under  way, 
we  will  be  doing  updates  a  cou¬ 
ple  of  times  a  day,”  he  said. 

He  said  there's  still  an  internal 
debate  going  about  creating  spe¬ 
cial  discussion  forums  related  to 
I  the  bombing  trial  and  the 
jJonBenet  case.  “My  feeling  about 
!  discussion  boards  is  they  probably 
;woric  best  with  daily  news  to  play 
off,"  he  said. 


bwiver 

Post 

o  a  1  1  a  • 


JonBenet^^^P 
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J  ROCKY  MOUNTAIN  NEWS 

Brian  Wills,  director  of  marketing 
and  public  relations  at  the  Rocky 
Mountain  News,  said  the  bombing 
trial  (www.denver-rmn.com/storin 
dex/bomb.htm)  and  JonBenet  sec¬ 
tions  (www.denver-rmn.com/storindex/ramsey.htm) 
arc  updated  daily,  but  no  major  redesigns  of  those 
sections  arc  planned. 

“Our  editorial  staff  provides  the  localized  infor¬ 
mation.  the  same  as  the  newspaper  coverage,”  said 
Wills,  adding  that  during  the  month  of  February 
the  online  home  page  had  1.3  million  page  views. 

With  the  start  of  the  bombing  trial,  the  Rocky 
Mountain  News  is  adding  some  new  Web  features, 
such  as  “A  Reader’s  Guide  to  the  Oklahoma  City 
Bombing  Trial,”  which  was  a  supplement  to  the 
newspaper’s  Sunday,  March  30,  edition. 

The  guide  provides  a  rundown  of  the  people 
involved  in  the  trial  from  McVeigh  to  his  attorney 
Stephen  Jones  to  Joseph  Hartzler,  the  top  federal 
prosecutor  in  the  case. 

There’s  also  information  about  the  process  of 
jury  selection,  the  cases  that  the  defense  and  prose¬ 
cution  have  developed  and  intend  to  present  and  a 
peek  into  the  next  phase  of  the  case,  the  trial  of 
Terry  Nichols,  who  has  also  been  charged  in  the 
bombing  incident. 


Aprll4 


site’s  general  online 

discussion  forums  were  so  heavy  that  the  paper 
was  forced  to  create  a  separate  forum  just  for  the 
case. 

The  Daily  Camera  is  still  deciding  whether  or 
not  to  create  a  special  archive  section  for  the 
bomb  trial. 


OENVERPOST 

Todd  Engdahl,  the  new  media  director  at  the 
Denver  Post,  said  the  Oklahoma  bombing  trial 
archive  (www.denverpost.com/bomb/bomb.htm) 
was  created  last  February  after  it  was  announced 
that  the  trial  was  being  moved  to  the  Mile  High 
City. 

“So  'we've  been  keeping  it  current  and  archiving 
everything.  If  you  have  a  bombing  trial  addiction, 
you  can  read  whatever  you  want,”  he  explained, 
adding  that  the  full  text  of  court  documents  arc 
included  on  the  site. 

While  not  disclosing  page  views  or  hits  to  the 
special  bombing  site,  Engdahl  did  say  that  the 
bombing  site  section  has  been  one  of  the 
most  accessed  sections.  _ 

“In  February,  we  saw  that  traffic  was  up 
significantly  from  Januars'  because  more  ^  L  * 
was  going  on  in  the  news;  we  were  get- 
ting  closer  to  the  trial.  I  expect  to  see  a 
continued  increase  in  traffic,”  he  noted,  IfStyni 

adding  that  traffic  to  the  JonBenet  section  HHI 
(www.denverpost.com/news/jonbenet. 
htm)  also  ballooned  in  February,  account- 
ing  for  a  quarter  up  to  a  third  of  aU  Web  1 
site  traffic.  I _ _ 

Engdahl  said  the  online  version  of  the  i- — 

newspaper  is  deliberately  kept  low-tech 
—  no  sound  files  or  large  graphics  —  in  !■■■ 
order  to  make  the  pages  quick  to  access. 

The  bombing  trial  archive  (www.den- 
verpost.  com/bomb/bombl996.htm), 
which  includes  stories  dating  back  to 
1996,  is  essentially  a  series  of  links  to 
stories  that  have  appeared  in  the  newspaper.  There 


^  BoulderiVeH?;  •News  •Local 


•  tnnnmil  . . . 

March  3a.  laa? 
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Better  titan  a  Crystal  15all! 

Access  the 


Get  the  answers  you^eek,  look  into  the  ball. 
Sign  up  for  the  E&P  Members  Network  today! 


When  you  want  answers,  just  click  on  the  ball  -  the  E&P 
Members  Network  ball.  You’ll  have  access  to  the  full 
archives  of  Editor  &  Publisher  magazine  since  1988:  Legislation 
and  legal  battles,  mergers  and  acquisitions,  new  products  and 
technologies,  newspeople  on  the  move,  advertising  programs, 
circulation  tactics,  new  media  plans  and  successes,  newsprint, 
ink,  environmental  concerns,  industry  projections  and  reviews  ... 
everything  that  has  been  happening  in  the  newspaper  industry 
during  these  extraordinary  years  of  change.  You’ll  also  find 
comprehensive  new  media  archives  through  1995  from  our  Web 


site  E&P  Interactive. 

This  remarkable  industry  research  tool  is  just  one  of  the  many 
useful  features,  all  available  for  only  $150  per  year. 

Also... 

•  Conference  Center  -  Text  of  major  papers  given,  plus  other 
conference  information. 

•  Get  Steve  Outing’s  Stop  the  Presses!  column  e-mailed 
directly  to  you  three  times  a  week. 

...  and  much  more. 


WWW.mediainfO.COm(Click  on  the  baio 


I  E&P  MEMBERS  NETWORK  REGISTRATION 


□  YES.  I  want  a  membership  in  the  E&P  Members  Network.  The  cost  is  just  $150  per  year. 

I  Name: _ Title: 

I  Company/Organization: _ 

I  Address: _ City:  _ 

I  Telephone: _ Fax: _ E-Mi 

^  Credit  Card:  Q  Amex  G  MasterCard  G  Visa  Card  #: _ 


tSr. 


Exp.  Date:. 


.Signature  (required):. 


Mail  to:  E&P  Members  Network,  Editor  &  Publisher.  1 1  W.  19th  Street,  New  York,  NY  10011-4234 
Fax:  212-929-1894  •  E-mail:  rTtembers@mediamfo.com  •  Web  site:  www.mcdiainfo.com  (click  on  E&P  ball) 


INTERACTIVE  COMMUNICATIONS 


BY  TOM  MANGAN 


Tampa  Tribune 
Food  Editor 
Shifts  Gears 


For  money,  Robert  Bowden  writes  about 
food  for  the  Tampa  Tribune.  For  fun,  he 
writes  about  cars  on  his  personal  Web  site, 
the  Car  Place  (httpi/Avww.thecarplace.com). 
Bowden  is  the  Tribune's  food  editor  but  for  a 
while  in  the  early  1990s  he  was  the  master  of  a  truly 
first<lass  Tribune  experiment  in  automotive  jour¬ 
nalism.  Bowden  wrote  impassioned  tributes  to 
Beemers  and  Benzes  but  no  doubt  rattled  a  few  car 
dealers’  cages  when  suggesting,  for  example,  that 
the  Geo  Metro  convertible  was  the  strongest  possi¬ 
ble  argument  for  owning  a  bicycle. 

It  its  glory  days  Bowden’s  car  page 
was  a  dazzling,  full-color  expression  of 
automotive  possibility;  then  it  got  cut 
back  to  a  half-page  so  the  bottom 
chunk  of  real  estate  could  be  put  to  a 
more  profitable  purpose.The  final  indignity  came  in 
the  summer  of  1995,  when  the  whole  thing  was 
handed  over  to  the  advertising  department,  bringing 
a  great  joy  among  Geo  dealers  that  probably  lasted 
about  as  long  as  it  took  Bowden  to  launch  the  Car 
Place  on  the  Web. 

Bowden  wasn’t  about  to  have  all  these  car  stories 
to  tell  and  nowhere  to  tell  them,  so  when  he  lost  his 


NEWSIES 
ON  THE  NET 


paper  page  he  was  ready  with  a  Web  page  to  replace  it. 

Today  his  site  is  a  mix  of  practical  car  facts  (crash 
test  results,  acceleration  rates,  sticker  prices)  and 
rambling  discourses  on  a  life  seen  from  the  driver’s 
seat.  Just  be  warned:  there  is  a  lot  of  it. 

Serious  car  buffs  may  want  to  set  aside  an  hour  or 
so  or  risk  walking  away  with  that  nagging  feeling 
one  gets  from  not  having  sampled  everything  at  the 
buffet. 

There’s  also  a  happy  ending  to  this  tale:  Free  from 
the  clutches  of  automotive  advertisers,  the  Car  Place 
is  attracting  about  6(X),000  hits  a  month,  proof 
enough  that  writing  well  is  the  best  revenge. 


TV  Program  To 
Hype  Philly  Web 
Site  Features 

Two  FEATURES  FROM  the  Web  site  of  the 
Philadelphia  Inquirer  and  Philadelphia  Daily 
News  will  now  be  hyped  on  a  local  television  show. 

Philadelphia  Online’s  sports  features.  High  School 
Scores  First  and  Women’s  Hoops  will  now  be  men¬ 
tioned  by  the  hosts  of  the  Sunday  morning  “Inquirer 
High  School  Sports  Show"  on  WTXF-TV 

The  hosts  will  encourage  viewers  to  check  out 
scores,  statistics  and  other  sports  features  by  dialing 
up  the  paper’s  Web  site,  which  will  be  displayed  on 
viewers’  television  screens. 

Between  40,000  and  50,000  viewers  tune  in  to 
the  sports  show. 


Because  they  are  created  by  professional 
writers,  the  personal  Web  sites  of  journalists 
tend  to  be  features  of  interest  and  significance 
to  a  broad  audience.  In  1996,  Tom  Mangan, 
copy  editor  of  the  foumal  Star  in  Peoria,  III., 
started  searching  out  and  collecting  the  URLs  of 
journalists’ personal  Web  sites  for  his  own  home 
page  directory.  Each  week,  Mangan  highlights 
one  of  his  finds  in  this  exclusive  E&P 
Interactive  feature. 


Philadelphia 
Online  Offers 
Zip2  Directory 

Philadelphia  online  will  introduce  this 
month  an  online  yellow  pages  that  not  only 
allows  users  to  search  for  a  particular  business  but 
also  provides  a  detailed  map  of  where  the  business 
is  located  and  directions  on  how  to  get  there. 

The  system  incorporates  the  Zip2  technology 
that  is  being  installed  throughout  the  Web  sites  of 
Knight-Ridder  newspapers. 

Philadelphia  Online  is  the  Web  site  of  the 
Philadelphia  Inquirer  and  the  Philadelphia  Daily 
News. 

Free  listings  are  available  to  any  Philadelphia  area 
business,  and  once  expanded,  more  prominent  posi¬ 
tions  will  be  sold.  Expanded  entries  include  special¬ 
ly  created  home  pages,  links  to  home  pages  and 
even  video  commercials  of  the  company. 

Another  feature  will  allow  users  to  receive  door- 
to-door  directions  to  a  business,  by  filling  out  a  sim¬ 
ple  online  form. 
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BY  STACY  JONES 

Retroactive  Pay 
Included  In 
Globe  Contract 

Two  YEARS  AND  three  months  after  the  expi¬ 
ration  of  their  last  contract,  the  Boston  Globe 
Employees  Association,  Local  245  of  the 
Newspap)er  Guild,  ratified  a  new  three-year 
contract  covering  1995, 1996  and  1997. 

The  BGEA  and  the  Boston  Globe  had  been  operating 
under  management-imposed  final  offer  conditions 
since  July  1995. 

In  a  vote  of  559  to  94,  the  1,100-member  union  count¬ 
ed  among  its  gains  such  first-time  benefits  as  health 
insurance  for  part-time  workers  and  for  spousal  equiva¬ 
lents  —  including  same-sex  unions,  and  a  comprehen¬ 
sive  dental  plan  for  full-  and  part-time  employees. 

Robert  A.  Jordan,  BGEA/TNG  Local  245  president, 
said  it  was  evident  from  the  beginning  that  the  union 
was  “in  for  a  battle.” 

With  the  ratification  comes  retroactive  pay  for  union 
members.  The  pay  will  cover  the  period  before  the 
management-imposed  final  offer  went  into  effect,  about 
six  montlis  in  1995  with  a  3.06%  wage  increase,  and 
about  one  month  for  the  1997  increase  of  2.4%.  A  2.7% 
increase  was  received  in  1996. 

Other  contract  highlights  are:  a  company  match  of 
1%  of  an  employee’s  salary  for  the  401(k)  savings  plan; 
the  creation  of  a  401(a)  plan  for  full-  and  part-time 
employees  with  an  employer  contribution  of  1%  of  an 
employee’s  gross  salary;  an  agreement  with  the  non¬ 
union  Globe  subsidiary,  Boston  Globe  Electronic 
Publishing,  to  provide  assignments  for  Globe  union 
workers  at  union  wages;  a  10-year  wage  guarantee  for 
full-  and  part-time  Inside  Salespersons;  a  number  of  one¬ 
time  $1,500  bonus  payments  for  pagination  training  of 
certain  editorial  employees. 

Management  gains  include  the  restructuring  of  the 
Imide  Classified  Sales  Department,  where  new  employ¬ 
ees  will  be  hired  at  lower  wages  than  present  salesper¬ 
sons,  but  will  receive  a  higher  commission.  Also,  the 
union  agreed  to  eliminate  a  resignation  bonus  provi¬ 
sion  for  all  new  employees  and  to  freeze  that  service 
provision  for  all  present  employees.  It  also  complied 
with  the  subcontracting  out  of  payroll  and  accounts 
payable  duties  to  a  centralized  service  in  Norfolk,  Va. 

Said  Gregory  L.  Thornton,  Globe  vice  president  of  em¬ 
ployee  relations,  “Both  parties  worked  very  hard  on  this 
contract  and  each  clearly  achieved  what  they  needed.” 

While  ratification  is  a  relief  to  both  sides,  the  process 
will  repeat  itself  soon,  probably  in  late  summer,  said 
Jordan,  as  the  BGEA  and  the  Globe  begin  negotiations 
on  the  next  contract.  The  recently  approved  contract 
expires  on  Dec.  31, 1997.  Nevertheless,  looking  at  the 
outcome. Jordan  considers  the  time  well  spent. 

“I  look  where  we  were  a  year  ago.  I  don’t  mind  it  tak¬ 
ing  a  long  time  to  get  a  good  contract. 

“Now,”  he  said.  “When  we  start  negotiating  for  the 
next  contract,  we’ll  start  from  a  better  position.” 


n.QCK.QUQTES 


E6PP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 

4/15/97  4/9/97 

4/17/96 

i  A.H.  Belo  Corp.  (NY) 

36.250 

35.375 

34.750 

j  American  Media  Inc.  (NY) 

5.500 

5.875 

3.500 

1  Central  Newspapers  Inc.  (NY) 

49.500 

49.250 

34.625 

1  Dow  Jones  &  Co.  Inc.  (NY) 

39.625 

40.750 

36.250 

I  Gannett  Co.  Inc.  (NY) 

83.750 

85.875 

66.000 

i  Gray  Comm.  Sys.  (NY) 

17.625 

18.625 

18.750 

Harte-Hanks  Comm.  (NY) 

29.125 

29.750 

20.750 

i  Hollinger  International  (NY) 

9.500 

10.000 

12.000 

i  Knight-Ridder  Inc.  (NY)# 

37.500 

38.000 

33.562 

Lee  Enterprises  Inc.  (NY) 

23.125 

23.250 

20.750 

1  McClatchy  Newspapers  Inc.  (NY)***  23.750 

24.500 

19.800 

1  Media  General  Inc.  (AM) 

29.125 

30.000 

39.375 

1  New  York  Times  Co.  (AM) 

42.625 

44.000 

31.625 

Pulitzer  Publishing  Co.  (NY)** 

44.375 

42.750 

40.3125 

i  E.W.  Scripps  Co.  (NY) 

37.875* 

33.875* 

26.255* 

I  Times  Mirror  Co.  (NY) 

54.750 

56.125 

37.625 

Tribune  Co.  (NY)# 

40.625 

41.875 

33.062 

I  Washington  Post  Co.  (NY) 

337.50 

343.000 

286.250 

j  *  Adjustment  to  reflect  receipt  of  1 .1 6  shares  of  Comcast  for  each 

I  share  of  E.W.  Scripps  as  of  1 1  /1 3/96 

j  **  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

I  ***  Adjusted  for  5-for-4  stock  split 

j  #  Adjusted  for  2-for-1  stock  split 

Non-U.S. 

4/15/97 

4/9/97 

4/17/96 

I  Hollinger  Inc.  (a) 

11.950 

12.150 

16.270 

i  News  Corp.  Ltd.  (c) 

18.250 

18.125 

22.375 

j  Pearson  Ltd.  (b) 

7.290 

7.300 

7.320 

I  Quebecor  Inc.  Class  A  (a) 

24.500 

25.050 

21.000 

1  Reuters  Holdings,  ADR  (c) 

57.500 

58.125 

67.625 

1  Southern  Inc.  (a) 

20.200 

20.800 

15.750 

1  Thomson  Corp.  (a) 

27.900 

27.200 

22.000 

i  Torstar  Corp.  (a) 

36.300 

37.250 

23.750 

I  (a)  Canadian  dollars 

j  (b)  British  pounds 

1  (c)  U.S.  dollars 

i  Source;  Schroder  Wertheim  &  Co.  Inc. 
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^  NEXPOW 

Planning  Section 

May  17 


Who's  exhibiting  at  NEXPO'97,  the  annual 
technical  exposition  and  conference  of  the 
Newspaper  Association  of  America?  What  kinds 
of  equipment,  products  and  services  will  atten¬ 
dees  be  able  to  see  first-hand?  The  NEXPO'97 
planning  issue  of  Editor  &  Publisher  is  packed 
with  information;  a  listing  of  exhibitors,  high¬ 
lights  of  what  they  are  exhibiting  and  wh^s 
new  in  the  industry.  Published  a  month  before 
the  exposition,  this  pullout  section  helps  news¬ 
paper  executives  decide  whether  to  attend,  plan 
how  much  time  to  devote,  and  schedule 
appointments  with  exhibitors  at  the  show. 


The  annual  newspaper  advertising  linage 
reports  for  1996  are  still  coming  in.  This 
major  annual  study  is  the  only  survey  con¬ 
ducted  of  the  ad  volume  of  daily  newspapers. 
The  figures  presented  in  this  special  issue  will 
give  newspapers  in  every  ji^rt  of  the  U.S.  and 
Canada  comparable  advertising  data  for  retail, 
national,  automotive,  financial,  travel,  classi¬ 
fied  display  and  classified  in-column  volume. 


...all  part  of  your  regular  Editor  &  Publisher  subscription. 

Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 

•  NEXPO'97  Planning  Section  •  Annual  Linage  Issue 

Space  Deadline:  April  29  Space  Deadline:  May  27 

Material  Deadline:  May  2  Material  Deadline:  May  29 


Call  E&P  Vice  President  of  Advertising  Mike  Dardano  at  (212)  675-4380  exL  155  or  your  local  E&P  representative. 

Ad  Rates 

Full  Page  . $3,800  1/3  Page . $1,600 

2/3  Page . $2,965  1/4  Page . $1,330 

1/2  Page . $2,240  ...or  your  E&P  contract  rate  applies. 

Color  Rates 

Spot  color,  per  color,  per  page,  extra  $605 
Facing  page,  same  color,  extra  $420 
Four-color  process  space  and  color  charge: 

One  page,  $5, 165;  Two-page  spread,  $9,545 
(based  on  one-time  space  rate) 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-12SS 
Chicago  (312)  641-0041  •  San  Francisco  (510)  888-9640 
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BY  WENDY  GIMAN 


Funny  Papers  Are 
Cartoon-Crammed 

Free  comic  papers  in  the  United  States  “We  are  useless.  It’s  our  guarantee  and  it  helps 
are  tricky  to  sustain.  Using  mostly  syndi-  differentiate  us,”  Kahle  says.  “There  is  nothing  in  it 
cated  cartoons  with  liberal  viewpoints,  with  an  urgency.  Newspapers  trade  on  urgency'.” 
these  publications  reach  a  focused  core  For  that  reason,  Kahle  sees  traditional  papers  as  the 
readership  and  require  an  understanding  antithesis  of  comic  papers. 

A  former  copy  editor  and  circulation  director  at 
a  California  daily,  Kahle  describes  his  Comic  News 
paper  as  the  “world’s  smallest  billboard.”  For  him 
it’s  all  image  adver- 


These  free 
[tublicalions, 
which  use 
mostly 
syndicated 
materitd,  have 
found  a  niche  in 
canons  cities 


Free  comic  papers  in  the  United  States 
are  tricky  to  sustain.  Using  mostly  syndi¬ 
cated  cartoons  with  liberal  viewpoints, 
these  publications  reach  a  focused  core 
readership  and  require  an  understanding 
advertising  base. 

The  13-year-old  Santa  Cruz  Comic  News, 
believed  to  be  the  oldest  existing  paper  of  its  kind 
in  the  U.S.,  knows  all  about  this.  Its  founder, Thom 
Zajac,  has  experienced  the  peaks  and  valleys  of 
success.  In  1992,  his  publication  had  three  employ¬ 
ees  and  its  own  office.  But  now,  due  to  the 

_  California  economy,  Zajac  is 

again  the  only  staffer  at  the 
biweekly,  which  features  32 
pages  of  political  cartoons 
and  some  “cerebral"  funnies. 

Zajac  says  one  person  with 
a  love  of  political  cartooning 
is  all  it  takes.  “In  a  sense,  it  is 
a  form  of  therapy,”  he  notes. 

“I  get  one  subject  with  politi¬ 
cal  cartoons  I  agree  with  and 
construct  a  narrative.” 

For  example,  he  may  dedi¬ 
cate  a  page  to  Whitewater  or 
campaign  finance  reform.  “It’s  very  biased.  It’s  very 
opinionated,”  admits  Zajac,  who  likes  it  that  way. 

But  liberal  Santa  Cruz,  he  says,  is  undergoing  a 
change.  An  earthquake  devastated  the  center  of 
town  and,  during  its  rebuilding,  chain  stores  infil¬ 
trated  the  blocks  of  indejjendent  “artsy”  stores. 

“I  am  a  hippie.  I  have  never  stepped  foot  in  a 
Costco.  It’s  my  politics,”  he  says.  “We  are  too  uncon¬ 
ventional  a  paper  for  chain  stores.”That  hasn’t 
helped  advertising.  But  Zajac,  who  had  his  15  min¬ 
utes  of  fame  with  the  envelope  he  created  that 
puts  Richard  Nixon  behind  bars  when  the  former 
president’s  32-cent  stamp  is  attached  to  it,  believes 
he  can  rebuild.  He  has  a  faithful  following  for  his 
10,000  issues,  and  his  ad  rates  are  bargains  —  just 
$200  for  a  full  page  (less  than  half  of  what  several 
others  charge). 

The  comic  paper  in  Eugene,  Ore.,  has  an  entirely 
different  approach.Talk  with  Don  Kahle,  publisher 
and  owner,  and  all  you  will  hear  is  how  utterly  use¬ 
less  his  paper  is  and  how  this  makes  it  such  an 
important  advertising  tool  for  retailers. 

Wendy  Giman  is  the  editor  of  Free  Paper 
Publisher  magazine,  where  this  article  first 
appeared. 


iromic^teES 


rising. 

“We  are  bringing 
image  advertising 
that  has  been  out  of 
reach  to  small 
advertisers  at  a  frac¬ 
tion  of  the  cost,”  he 
said. 

As  a  result,  Kahle 
doesn’t  see  other 
print  media  as  his 
competition.  Rather, 
Comic  Neu’S,  which 
prints  15,000  and 
sees  its  readership 
as  50,000,  competes 
against  TV. 

“My  goal  is  to  be 
as  useless  as  televi¬ 
sion,”  Kahle  says. 

Who  picks  up 
these  papers?  If 
you  are  thinking 
college  kids  or 
high  school  hip¬ 
sters  . . .  think 
again.The  typical 
Eugene  Comic 
News  readers  are 
about  35  years  old, 
almost  evenly 
divided  among 
men  and  women, 
and  make  about 
$40,000  a  year. 
Other  papers  in 
this  category  have 
similar  audience 
demographics. 
Their  readers  have 
the  time  and  politi¬ 
cal  knowledge  to 
peruse  these  pub- 


The  Oregon  paper 


From  Sacramento 
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lications. 

The  Sacramento  Comic  Press  News 
gambles  on  those  very  characteristics. 

As  a  state  capital,  the  city  is  entrenched 
in  political-speak. 

“A  lot  of  people  are  politically  mind¬ 
ed,”  says  James  Israel,  who  started  the 
paper  six  years  ago  and  has  been  a 
longtime  admirer  of  the  Santa  Cruz  pub¬ 
lication. 

Comic  Press  News  has  watched  read¬ 
ership  grow  steadily,  now  printing 
40,000  papers  after  starting  with 
10,000.  Like  the  other  papers,  it  has 
about  1,000  subscribers  from  as  fir 
away  as  Japan,  Germany  and  Switzerland. 

The  32-page  monthly  is  not  shy  about 
trying  new  things.  It  has  a  state  of  the 
state  page  that  features  cartoons  on 
California  issues  and  a  local  page  that 
gives  exposure  to  unknown  cartoonists. 

And  to  compete  with  its  local  alterna¬ 
tive  presses,  the  paper  added  an  enter¬ 
tainment  calendar.  But  that  flopped. 
“The  other  papers  have  a  lock  on  that,” 
Israel  says.  “We  decided  to  stick  to  our 
strengtlis:  cartoons  and  humor.” 

Kahlc  sees  the  advertising  strengths 
of  these  papers,  besides  their  affluent, 
educated  audience,  as:  having  a  high 
pass-along  rate  (three  readers  per  paper 
at  the  Eugene  Comic  News),  being  read 
from  cover  to  cover,  and  being  saved  by 
readers. 

But  for  every  survivor  there  seems  to 
be  at  least  one  death  in  the  comic 
press.  For  example,  Zajac  knows  of  at 
least  five  papers  that  copied  his  format 
around  the  country.  Several  no  longer 
exist. 


Based  in  Cleveland 


Funny  Times  of  Cleveland  has  come 
back  from  death’s  door.  The  paper  was  a 
free  comic  sheet  for  about  five  years 
and  every  moment  was  unprofitable. 
The  owners  decided  to  puU  the  adver¬ 
tising  and  go  national.  Now,  the  Funny 
Times  boasts  a  50,(XX)  paid  circulation, 
but  is  totally  void  of  local  flavor.  Instead, 
it  acts  as  a  showcase  for  the  best  in  that 
month  —  be  it  political  or  just  plain 
funny. 

George  Cratcha,  the  self-described 
business  “mangier”  for  the  Funny  Times, 
admits  that  Cleveland  is  just  not  pro¬ 
gressive  enough  to  support  an  actdriven 
product.  “We  were  unable  to  eat  as  a 
free  paper,”  he  says.  “I  would  pick  a  pret¬ 
ty  progressive  community  [to  start  a 
comic  paper].” 

Kahle  believes  he  has  a  formula  for 
success:  “The  trick,”  he  notes,  “is  to  get 
advertisers  one-tenth  as  enthusiastic  as 
the  readers.” 


Column  Critical 
Of  ‘Dilbert’  Strip 

SOME  PEOPLE  HAVE  criticized 
“Dilbert”  for  its  art,  but  few  have 
found  fault  with  its  writing. 

Indeed,  millions  of  fans  believe  the 
United  Media  strip’s  workplace  satire  is 
fuimy  and  insightM.As  a  result, “Dilbert” 
has  become  a  phenomenon  —  with 
numerous  newspaper  clients,  an  enor¬ 
mous  Web  presence,  best-selling  books, 
cover  stories  in  major  magazines,  an 
upcoming  TV  show,  and  more. 

“Media  Beat”  columnist  Norman 
Solomon,  in  a  recent  piece,  acknowl¬ 
edged  the  comic’s  huge  popularity  but 
questioned  whether  “Dilbert”  deserves  to 
be  “a  beloved  icon  of  defiant  satire  and 
empathy  for  downtrodden  office  work¬ 
ers.” 

The  Creators  Syndicate  columnist 
wrote  that  cartoonist  Scott  Adams’  “sup¬ 
port  for  those  who  toil  in  corporate  cubi¬ 
cles  is  more  superficial  than  real.”  He  said 
Adams  stated  —  in  a  1996  Newsweek 
article  and  in  response  to  a  recent 
Solomon  e-mail  query  —  that  downsiz¬ 
ing  can  be  positive  because  it  may  make 
the  workplace  more  efficient. 

“Now  we  know,”  wrote  Solomon.“Pink 
slips  are  good  because  they  allow  people 
who  don’t  get  them  to  experience  ‘a 
huge  decrease  in  bureaucracy.’” 

Adams,  when  contacted  by  E&P,  said, 
“Downsizing  is  good  for  stockholders 


and  bad  for  the  people  who  get  down¬ 
sized.” 

Solomon  also  wrote  that  “Dilbert”  usu¬ 
ally  satirizes  middle  management  rather 
than  “the  highest  rungs  of  corporate  lad¬ 
ders  —  where  CEOs  and  owners  carry 
on  . . .  unseen,  unscathed  and  unques¬ 
tioned.” 

The  columnist  added  that  Business 
Week  has  reported  that  a  number  of 
CEOs  are  glad  to  have  “Dilbert”  around  as 
an  “escape  valve”  for  frustrated  workers. 

Adams  agreed  that  he  does  focus  on 
middle  management,  and  basically  said 
that  different  people  have  different  spe¬ 
cialties  when  it  comes  to  satire  and  other 
things. 

Speaking  more  generally,  Adams  said 
“Dilbert”  has  reached  a  level  of  fame  that 
makes  some  media  people  and  others 
increasingly  look  for  ways  to  criticize  it. 

He  added  that  Solomon  seems  to  imply 
that  he  (Adams)  wants  to  be  viewed  as  a 
champion  of  office  workers. 

“Actually,”  Adams  laughed,  “my  only 
intention  is  for  people  to  transfer  their 
money  to  me.”  — David  Astor 


Youll  set  letters. 


TEEN  ADVICE  COUMIN 


eiW7Ck,N,..9««,. 

If  you  think  it  was  tou^  beins  a  teen-ager  then, 
imagine  being  one  now.  Where  do  teens  turn 
when  they  have  a  problem?  Dear  Abby?  Ann 
Landers?  Not  anymore.  Now,  young  readers 
across  North  America  turn  to  'Hey,  Cheilel' 
Recognized  nationally  for  her  plays  and  best¬ 
selling  newels  dealing  with  teen  issues,  Cherie 
Bennett  answers  questions  on  subjects  that  are 
important  to  toda/s  teens  in  a  way  they  appreci¬ 
ate.  So  if  you're  looking  for  a  way  to  reach  the  teen 
market — and  who  isn’t? — give  'Hey,  Cheiie!' 
a  try.  MMe  promise. .  .you’ll  get  letters. 


COPLEY 


nowssamca 

Call  our  Sales  Department  at  800-238-4196 
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SYNDICATES/NEWS  SERVICES 


BY  DAVID  ASTOR 

Panel  Ponders  Past, 
Present  And  Pols 


Columns  Offered 
By  OpEd  Online 

A  WEB-BASED  syndicate  has  begun 
of)erations. 

OpM  Online  is  a  searchable  database 
with  hundreds  of  columns  on  dozens  of 
topics.  If  editors  want  an  opinion  piece  on 
the  environment,  for  instance,  they  can 
search  under  the  “environment”  directory 
and  then  download  the  column.  If  they’re 
not  sure  what  they  want,  they  can  browse 
through  the  OpEd  Online  library. 

Other  topics  covered  include  animals, 
business,  crime, 
education,  Emilies, 
gender,  health,  immi¬ 
gration,  media,  poli¬ 
tics,  race,  religion 
and  more.  There  is 
also  humor  and 
“news  you  can  use.” 

And  OpEd  On¬ 
line  editor  Robert 
Granader  stated,  “If 
we  don’t  have  an 
article  that  an  edi¬ 
tor  wants,  we’ll  get  it  within  the  week.” 

Columns  are  written  by  non-afSliated 
individuals  as  well  as  people  representing 
various  organizations. 

The  Bethesda,  Md.-based  OpEd  Online 
can  be  seen  at  http:/Avww.csa.com/oped 
and  called  at  301-^1-6734. 

Cairo  Cover  For 
U.S.  Cartoonist 

An  EGYPTIAN  NEWS  and  caricature 
magazine  put  an  editorial  cartoonist 
in  some  pretty  elite  company  last  month. 

The  cover  of  the  Cairo-based 
Caricature,  the  largest  magazine  of  its  kind 
in  the  Arab  world,  pictured  eight  people 
who  Egyptian  President  Hosni  Mubarak 
“likes  to  listen  to.” 

They  included  Palestinian  leader  Yasser 
Arafiit,  Syrian  leader  Hafez  Assad,  Israeli 
leader  Benjamin  Netanyahu,  Libyan  leader 
Moamar  QuadafG,  Iranian  leader  Ali  Akbar 
Rafsanjani,  President  Clinton,  Secretary  of 
State  Madeleine  Albright  —  and  widely 
syndicated  editorial  cartoonist  Ranan  Lurie 
of  the  Greenwich,  Coim.-based  Car- 
toonews  International. 

Inside,  the  magazine  featured  photos 
from  a  February  reception  in  Cairo  for  the 
Arabic  edition  of  Lurie’s  1996-founded 
publication.  Cartoon  News:  The  Current 
Events  Educational  Monthly. 


Editorial  cartoons,  uke  most 

things  in  a  newspaper,  are  read 
today  and  often  forgotten  tomor¬ 
row.  But  once  in  a  while,  a  drawing  will 
stick  in  the  mind  for  years. 

For  Jimmy  Margulies  of  the  Bergen 
County,  N.J.,  Record,  it  was  a  Paul 
Conrad  cartoon  showing  a  Palestinian 
terrorist  putting  notches  in  his  rifle 
with  labels  such  as  “future  Einstein.” 

“David  Levine’s  drawing  of  LBJ  show¬ 
ing  his  scar  in  the  shape  of  Vietnam,” 
added  Matt  Davies  of  Gannett  Suburban 
Newspapers  and  United  Media. 

“Bill  Mauldin’s  cartoon  of  Lincoln 
weeping  when  Kennedy  died,”  said  Bob 
Englehart  of  the  Hanford  Courant  and 
Los  Angeles  Times-Washington  Post 
News  Service. 

“Herblock’s  cartoon  of  Nixon  coming 
out  of  the  sewer,”  said  Vic  Cantone  of 
North  America  Syndicate,  which  also  dis¬ 
tributes  Margulies. 

And  Tracy  Rosiene  of  the  Norwich 
(Conn.)  Bulletin  went  all  the  way  back 
to  Honore  Daumier’s  caricature  of  Louis 
XIV  turning  into  a  pear. 

She  and  the  other  four  creators  spoke 
at  a  recent  New  York  Press  Club  panel 
discussion  on  editorial  cartooning  that 
was  moderated  by  Cantone. 

There  is  no  question  that  some  draw¬ 
ings  are  memorable.  But  how  much  of 
an  impact  do  they  have  on  readers  and 
politicians?  Can  they  change  minds? 

Englehart  recalled  that,  back  in  the 
1970s,  seeing  Pat  Oliphant’s  cartoons 
“convinced  me  Watergate  was  a  major 
issue.” 

But  Davies  said  the  impact  of  editorial 
cartoons  is  usually  “unquantifiable”  — 
although  he  did 
mention  that  he 
heard  that  a  car¬ 
toon  of  his  helped 
change  NewYoric 
Gov.  George  Pataki’s 
stance  on  mental- 
health  funding. 

Are  government 
officials  bothered 
by  cartoons? 

“It’s  hard  to  Jimmy  Margulies 


offend  politicians,”  stated  Margulies. 
“Readers  who  support  the  politician 
often  get  more  offended.” 

Davies  said  he  has  been  told  by  politi¬ 
cal  aides  that  the  target  of  a  cartoon 
was  “really  offended.”  Then  they  add: 
“Please  send  the  original!” 

Englehart  noted  that  politicians  are 
“hammered”  by  cartoons  from  the  time 
they  start  out  as  local  officials.  “They  can 
take  it  once  they  get  to  a  certain  level,” 
he  observed. 

One  thing  that  offends  Englehart  is 
the  Joe  Camel  character.  “I  really  hate 
the  idea  of  using  a  cartoon  to  sell  ciga¬ 
rettes,”  he  said.  “I  think  it’s  so  low.” 

The  panelists  also  talked  about  trends 
in  their  profession.  Margulies  noted  that 
many  editorial  cartoonists  used  to  be 
“partisan  Democrats  or  Republicans.” 
Now,  he  said,  a  liberal  cartoonist  such  as 
himself  won’t  hesitate  to  attack 
President  Clinton  for  being  corrupt. 

But  speakers  said  some  of  today’s 
cartoonists  pull  punches  due  to  advertis¬ 
er  pressure,  “political  correctness”  and 
the  lure  of  getting  reprinted  in  national 
publications  that  prefer  funny  rather 
than  hard-hitting  work. 

Englehart  said  he  usually  prefers  the 
hard-hitting  approach  himself,  but  added 
that  humor  has  its  benefits. 

“The  news  is  so  grim,”  he  comment¬ 
ed.  “I’m  beginning  to  think  I  should  do 
more  furmy  cartoons.  Providing  a  laugh 
is  very  important.” 

For  each  humorous  or  serious  car¬ 
toon  that  gets  in  the  Record,  Margulies 
submits  five  or  six  ideas  for  his  editors 
to  choose  from.  He  finds  that  the  first 
“impulsive”  one  he  comes  up  with  often 
gets  picked. 

Rosiene,  who 
works  in  her 
newspaper’s  ad 
department,  does 
her  editorial  car¬ 
toons  at  home  for 
no  extra  pay. 
“What  got  me  into 
this  business  was 
the  love  of  it,”  she 
Matt  Davies  said. 


Robert  Granader 
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Skepticism 

Continued  from  page  8 

“There  are  170,000  households  get¬ 
ting  our  newspaper  every  day.  And  you 
have  to  say  with  good  conscience  that 
we  had  a  reason  to  say  what  we  did.” 

Hendrix,  who  has  been  with  the  Press- 
Enterprise  since  1984,  says  he  has  not 
particularly  enjoyed  his  15  minutes  in 
the  media  spotlight. 

“It’s  not  much  fim  being  out  there  on 
a  branch  all  by  yourself,"  he  conceded  in 
an  interview. 

Hendrix  said  he  came  within  a  couple 
of  days  of  ending  his  investigation  when 
he  got  a  tip  indicating  the  Navy  lied 
about  its  training  schedule  on  July  17,  the 
night  the  Boeing  747  went  down. 

“I  was  told  outright  by  many  federal 
agencies  that  there  was  no  military  activ¬ 
ity  scheduled  the  night  TWA  crashed,”  he 
said.  “But  then  I  got  some  Navy  docu¬ 
ments  showing  that  there  were.  There  is 
plenty  of  paperwork  being  generated  on 
this  case. 

“The  media  seems  afraid  that  it  will 
find  out  that  the  plane  was  hit  by  friendly’ 
fire,”  he  said.  “None  of  the  press  has  been 
able  to  interview  any  of  the  sailors 
aboard  the  Normandy.  The  FBI  has  shut 
down  everything.” 

The  Navy  said  the  Normandy,  a  guided 
missile  cruiser,  was  in  Chesapeake  Bay 
when  the  plane  crashed.  But  military  offi¬ 
cials  said  the  ship  did  not  fire  off  any 
training  missiles  that  night. 

“The  Navy  said  at  first  that  there  were 
no  submarines  in  the  area,  then  they  said 
there  were  three  of  them,”  Hendrix  said. 
“Why  didn’t  they  tell  us  that  in  the  first 
place?  There  was  just  a  trail  of  misinfor¬ 
mation.” 


Persistent 

Continued  from  page  8 

own  independent  investigations  of  his 
missile  theory  allegations. 

“I  have  not  been  happy  with  the  way 
the  newspapers  have  reacted,”  Salinger 
said. 

The  veteran  newsman  announced  last 
November  at  the  American  Group  avia¬ 
tion  conference  in  Cannes  that  he  had 
proof  that  TWA  was  knocked  out  of  the 
sky  by  a  naval  missile. 

The  FBI  at  first  asked  Salinger  to  docu¬ 
ment  his  allegations,  but  later  announced 
that  Salinger’s  material  had  floated 
around  cyberspace  for  months  and  been 
discredited. 

Salinger  insists,  however,  that  the  Inter¬ 
net  material  represents  only  a  small  part 
of  his  research.  “I  have  nothing  to  do 


with  the  internet,”  he  said. 

Salinger  published  his  allegations  in 
the  March  issue  of  Paris  Match,  a  French 
magazine,  and  again  was  ridiculed  by  fed¬ 
eral  officials  and  the  news  media. 

He  said  his  television  news  career 
with  ABC  should  have  earned  him  a  bet¬ 
ter  hearing  from  his  colleagues. 

“I  produced  a  documentary  on  the 
Iran  crisis  two  days  after  the  hostages 
were  released  and  told  the  American 
public  what  happened,”  he  said. 

Salinger  said  he  wrote  detailed  memos 
for  ABC  every  December  predicting 
either  trends  or  upheavals  on  the  inter¬ 
national  scene. 

“In  1980,  I  said  that  Anwar  Sadat 
would  lose  his  power  and  he  did,  not 
politically,  but  he  was  assassinated,” 
Salinger  said. 

“In  1988, 1  told  ABC  to  be  on  the  alert 
for  the  collapse  of  the  East  Communist 
countries,  and  that  turned  out  to  be  true,” 
he  said. 

REACTION  TO  SALINGER 

The  international  press  has  covered 
Salinger’s  allegations,  especially  in 
France,  where  he  worked  as  an  ABC-TV 
correspondent  from  1978  to  1993  and 
where  he  has  a  home. 

“He  has  credibility  in  France  mainly 
because  he  is  one  of  the  few  American 
journalists  who  speaks  French,”  said  one 
reporter.  “And  any  time  anything  hap¬ 
pens  in  the  U.S.A.,  he  is  called  on  to 
comment.” 

Reuters  News  Service  uses  the  bal¬ 
anced  scale  approach  to  Salinger. 

“We  are  always  careful  to  include  the 
FBI  in  every  story  we  run  on  Mr.  Salinger 
because  he  contradicts  everything  they 
say,”  said  David  Storey,  the  national  secu¬ 
rity  editor  for  Reuters.  “He  would  not  be 
covered  all  that  seriously  if  he  were  in 
Washington.” 

Agence  France-Presse,  the  French 
wire  service,  also  covers  Salinger’s  mis¬ 
sile  theory  with  skepticism. 

“His  colleagues  thought  he  screwed 
up  in  November  when  he  said  he  got  his 
documents  from  the  secret  service,”  said 
Frederic  Bichon,  the  AFP  New  York  cor¬ 
respondent. 

“We  all  had  the  same  documents.  It 
had  been  on  the  Internet  for  months.  He 
also  made  his  statement  in  Cannes  when 
reporters  who  knew  about  the  story 
were  sleeping.  It  was  then  covered  by 
colleagues  who  were  not  familiar  with 
the  story.  After  that  he  even  lost  some 
credibility  in  France.” 

John  McDonald,  a  spokesperson  for 
Trans  World  Airlines,  also  cast  a  shadow 
on  Salinger’s  missile  theory. 

“It  appears  to  date  that  the  informa¬ 


tion  provided  by  Mr.  Salinger  to  the 
investigators  had  been  previously 
reviewed  or  is  not  reliable,”  McDonald 
said  in  a  telephone  interview  fromTWA’s 
St.  Louis  headquarters. 


Viewpoint 

Continued  from  page  1 1 
politics  of  it.’  ” 

Such  attitudes  don’t  forebode  well  for 
the  public  interest.  In  the  next  several 
years,  local  reporters  and  editors  will 
have  to  work  on  stories  in  which  the 
news  sources  —  government  officials, 
political  and  special  interest  activists, 
business  executives  and  citizens  —  will 
be  talking  about  the  financial  and  organi¬ 
zational  implications  of  a  concept 
known  as  the  redefinition  or  devolution 
of  government.  The  changes  will  be  sig¬ 
nificant  for  state,  regional  and  local  gov¬ 
ernments,  for  the  private  business  sector 
and  for  individual  families. 

Potential  For  Misinformation 

The  potential  for  misinformation  in 
this  new  era  of  complicated  news  cover¬ 
age  is  significant.  Participants  will 
attempt  to  make  wise  choices  in  an  envi¬ 
ronment  in  which  there  will  be  intense 
competition  to  protect  old  power  bases 
and  shape  new  organizations  to  the 
advantage  of  this  group  or  that. 

News  organizations  must  be  prepared 
to  provide  reliable,  unbiased,  informed 
news  and  information  to  the  audiences 
they  serve.  To  do  so  effectively  will 
require  sophisticated  knowledge  of  the 
piolitical  story,  the  human  story  and  the 
economic  story. 

For  the  past  several  years,  there  has 
been  an  effort  by  some  newspapers  to 
reconnect  with  their  communities.  That 
is  an  important  piece  of  our  future.  What 
is  needed  now  is  for  newspapers  to 
enable  reporters  and  editors  to  acquire 
the  fundamental  knowledge  of  econom¬ 
ics,  basic  science,  the  environment  and 
other  complex  topics  that  are  so  much 
in  the  news. 

This  can  be  done  through  short 
courses  that  help  journalists  build  a 
structure  for  dispassionate  analysis  of 
issues,  policy  arguments  and  claims  that 
show  them  how  the  actions  of  govern¬ 
ments  and  agencies  deeply  affect  citi¬ 
zens  and  business. 

As  Robert  Samuelson  notes,  most 
journalists  are  trying  to  do  the  right 
thing.  They  can’t  succeed  unless  they 
know  more.  The  real  journalistic  chal¬ 
lenge  for  the  ’90s  is  for  individual  news¬ 
papers  and  newspaper  corporations  to 
begin  to  correct  this  problem. 
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lAPA  renews 
call  for 
investigation 

The  slaying  of  two  journalists  in 
Colombia  in  two  days  has  the  Inter 
American  Press  Association  president 
demanding  that  the  Colombian  govern¬ 
ment  honor  its  pledge  to  investigate  the 
spread  of  crimes  against  journalists. 

The  pledge  was  made  to  lAPA  on  Jan. 
24  by  the  attorney  general’s  office  as 
part  of  the  organization’s  Unpunished 
Crimes  Against  Journalists  program. 

IAEA’s  alarm  comes  after  the  murder 
on  March  18  of  Freddy  Elies,  a  freelance 
photographer  working  for  El 
Espectador  of  Bogota,  El  Heraldo  of 
Barranquilla  and  El  Universal  of 
Cartagena,  and  the  murder  on  March  20 
of  Gerardo  Bedoya  Borrero,  55,  editorial 
page  editor  for  the  daily  El  Pais  of  Cali. 

Elies,  who  worked  nights  as  a  taxi 
driver,  was  found  dead  in  his  cab  in  the 
northern  city  of  Cartagena.  At  first  it  was 
thought  he  was  the  victim  of  a  robbery, 
but  details  of  the  crime  —  Elies  was  on 
his  knees,  handcuffed  and  had  been 
stabbed  —  made  it  appear  that  he  could 
have  been  slain  in  reprisal  for  some¬ 
thing  he  photographed. 

Borrero  was  shot  five  times  at  point- 
blank  range  as  he  was  coming  out  of  an 
apartment  building  at  8:05  p.m.  in  Cali. 

Leaders  of  the  Cali  drug  trafficking 
cartel,  whom  Borrero  had  frequently 
exposed  and  whose  extradition  to  the 
United  States  to  fece  trial  on  drug 
charges  he  had  been  urging,  are 
believed  responsible  for  Borrero’s  death. 

The  chairman  of  the  IAEA’s 
Committee  on  Freedom  of  the  Press  and 
Information,  Danilo  Arbilla,  said  the 
deaths  “show  that  working  as  a  journalist 
in  Latin  America  is  still  very  dangerous.” 

Recalling  the  Jan.  25  murder  of  a 
news  photographer  in  Argentina,  Arbilla 
said  the  IAEA  was  extremely  concerned 
that  this  type  of  crime,  a  form  of  vigi¬ 
lante  action,  “is  cleariy  intended  to  send 
a  message  to  journalists  that  they  can 
shut  up,  or  else." 

Borrero  was  the  fifth  Colombian 
journalist  to  be  murdered  in  recent 
months.  Figures  compiled  by  the  IAEA 
put  the  death  toll  of  news  personnel  in 
Latin  America  at  171  over  the  last  8  1/2 
years  —  with  67  of  the  murders  taking 
place  in  Colombia. 


Chile*s  Frei 
signs  free  press 
document 

CHILEAN  PRESIDENT  EDUARDO 
Frei  signed  the  Inter  American 
Press  Association-sponsored  Declaration 
of  Chapultepec,  saying  that  press  free¬ 
dom  and  free  speech  are  fundamental 
to  democracy  and  a  free  society. 

At  the  special  ceremony  in  Santiago, 
Frei  stated  that  a  bill  currently  before 
the  Chilean  Congress  sought  to  guaran¬ 
tee  such  freedoms  in  his  country.  The 
bill  would  eliminate  bans  on  court 
reporting,  uphold  the  right  to  access 
news  sources,  professional  confidentiali¬ 
ty  and  protection  of  copyright. 

“If  we  want  to  forge  a  modem  demo¬ 
cratic  society  with  an  economy  open  to 
the  world,  with  a  role  in  international 
communications,  we  need  also  to  con¬ 
solidate  and  expand  the  free  expression 
of  opinion  and  freedom  of  information,” 
said  Frei. 

Corporate 

sponsor 

The  ADVERTISING  DEPARTMENT  of 
the  New  York  Times  will  once  :^ain 
be  a  corporate  sponsor  of  the  Chase 
Corporate  Challenge,  a  3  5  mile  race  open 
to  employees  of  corporations,  and  busi¬ 
ness  and  financial  institutions  throughout 
the  U.S.  and  overseas.The  Times  has  been 
a  sponsor  since  1988. 

N.C.  hall 
offamers 

Four  JOURNaUSTS  will  be  induct¬ 
ed  into  the  North  Carolina  Journal¬ 
ism  Hall  of  Fame. 

The  honorees  are:  Richard  Curtis  of 
Fairfax  Station,  Va.,  a  founding  editor  of 
USA  Today  and  co-founder  of  the 
Society  of  Newspaper  Design;  James  F. 
Goodmon  of  Raleigh,  president  and  CEO 
of  Capitol  Broadcasting  Co.  Inc.; 

Dorothy  S.  Ridings  of  Washington,  D.C.,  a 
former  newspaper  executive,  now  presi¬ 
dent  and  CEO  of  the  Council  of 
Foundations;  William  J.Woestendiek  of 
Scottsdale,  Ariz.,  former  editor  of  five 
newspapers  and  former  director  of  the 
University  of  Southern  California’s 


School  of  Journalism. 

The  N.C.  hall  of  fame  was  established 
in  1981.  There  are  80  inductees,  includ¬ 
ing  the  1997  honorees. 

Literacy 

campaign 

Three  of  west  Virginia’s  largest 
volunteer  literacy  organizations  will 
benefit  from  a  statewide  literacy  cam¬ 
paign  by  the  West  Virginia  Press 
Association. 

The  April  campaign  will  use  adver¬ 
tisements  appearing  in  the  association’s 
member  newspapers  to  solicit  dona¬ 
tions  and  seek  volunteers  interested  in 
tutoring  adults  and  reading  to  children. 
The  proceeds  will  be  distributed  equal¬ 
ly  to  West  Virginia  Laubach  Literacy, 
Literacy  Volunteers  of  America-West 
Virginia  and  Read  Aloud  West  Virginia. 

“Our  goal  is  to  raise  donations  equiv¬ 
alent  to  10  cents  per  subscriber  for 
every  subscriber  to  our  member  news¬ 
papers.  If  we’re  successful,  we  will  help 
raise  more  than  $50,000  for  these 
worthwhile  and  effective  organiza¬ 
tions,”  said  Jack  Findley,  a  member  of 
the  association’s  board  of  directors. 

Daily  dehuts 

community 

editions 

The  ARIZONA  REPUBUC  debuted 
four  new  community  editions  in 
the  East  Valley  after  six  months  of 
research. 

One  reason  for  the  new  sections  is 
the  50%  population  growth  expected  in 
that  portion  of  the  Phoenix  metro  area, 
said  senior  editor  Jeff  Dozbaba.  “The 
Republic  is  positioning  itself  to  meet  the 
needs  of  this  growing  community,”  he 
said. 

Some  of  the  new  edition’s  features 
include  later  deadlines,  an  editorial/opin¬ 
ion  page  and  a  Web  site  specifically  for 
the  East  Valley.  Also,  Steve  Benson,  the 
Republic's  Pulitzer  Prize-winning  car¬ 
toonist,  will  draw  a  cartoon  each  Sunday 
for  the  East  Valley. 

The  four  community  sections  are 
named  after  the  suburban  communities 
of  Chandler,  Tempe/Ahwatukee,  Mesa/ 
Apache  Junction  and  Gilbert. 
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CAR  FEATURES  are  our  business:  Col¬ 
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WEEKLY  TEST  DRIVE  column,  award¬ 
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ods.  $2  each.  Camera  ready  or  e- 
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AUTOMOTIVE 


WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (212)  254- 
0890.  Fox:  (212)  254-7646. 


COMICS 


FREE  COMIC.  Call  (810)  549-6972 
Fill  your  white  space  with  bughs 
Order  the  comic  ALEX  THE  UBRARIAN 


ENVIRONMENT 


REPORT  FROM  PLANET  EARTH  Col¬ 
umn.  Health,  Travel,  Climate  changes. 
Updates,  Folk  cures.  MICHAELS 
NEWS,  Route  5  Box  367,  Blacker 
Falls,  Wl  54615,  Ph:  (715)  284-5638. 


Better  bend  than  break... 

Scottish  proverb 


FEATURES  AVAIIABIE 

GIVE  YOUR  READERS  a  new  slant  on 
relationships  with  "Love  &  Other  Neat 
Stuff'  on  love  and  spiritual  growth. 
Inform  them  about  world  religions  with 
'World  Faiths'.  Weekly  or  twice 
monthly. 

Craig  Owen  (303)  337-3065 
E-mail:  cowendenmajordomos.com 


OFF  THE  WALL  If  anyone  deserves  the 
titb  as  the  new  generation's  successor 
to  Lewis  Grizzord,  it  must  go  to  P.S. 
Wall  and  her  off-the-wall  commen¬ 
taries  on  life  as  she  sees  it. 

This  weekly  column  of  600  words  is 
quirky,  hip,  outrageous  and  very,  very 
bnny. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 
Fox:  (212)  254-7646 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sampb  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1972,  Huntsvilb,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


NEWSHOUNDS 


Contact  Jerry  Forney  at  Future 
Features  Syndicate:  407-259-3822 
hnp://www.spindata.com/ 
futrfeat/Newshounds.html 


ANNOUNCEMENTS 


INVESTORS  WANTED 


CAPITAL  MONEY  (From  $25,000) 
needed  for  newspaper  expansion. 
Important  growth  potential. 

Fox  (01 1)689  423  356 


NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  od  this  page. 


Appraisals/Brokeroge 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSCXIATES,  INC. 
Consultants  *  Appraisals  *  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


Confidential  Appraisals 
nationwide  sirKe  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)540-0636 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


700SoW-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  (5rimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
far  sole  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sole  or 
purchase  of  o  property,  you  shoub  call 
(813)733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 

(334)566-7198 
Fax  (334)  566-0170. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Ettebllehed  In  1923 
1  Annette  Park  Drive,  Bozeman, 
JohnT.  Cribb  MT  59715  e-mail:  JcribbOimtnat 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
A  Appraiaal 

406-586-6621 

Fax  406-536-6774 


NEWSPAPER  BROKERS 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montcbir,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  --  Confidential 
6645-5  Redmont  Crl,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHIlilPS  MEDIA  SERVICES,  INC. 
Consuhants-lnvestments 
Management- Brokers 
P.O.  Box  3308 
MerrifieU,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  far  Southwest 
and  Middb  America. 

3828  Mockingbird  Lane 
Dalbs,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


BUYER  OR  WORKING  PARTNER 
sought  for  growing  Northern  CA  Busi¬ 
ness  monthly.  Ready  ta  go  weekly.  Call 
(916)743-2214. 


NO  CHARGE:  List  of  newspapers  far 
sale.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1 801  Exposition, 
AusHn,  TX  78703,  (51 2)  476-3950. 


WEEKLY  PUBUSHING  group  in  eastern 
Cincinnati  suburbs.  Two  newspapers, 
shopper  and  web  printing  business  in 
area  of  solid  economic  growth.  Well 
established  and  profitable  operation. 
Bill  Latham,  465  East  Main  Street, 
Batavia,  OH  45103.  (51 3)  732-251 1 . 


VYESTERN  U.S.  WEEKLY  GROUP 
400%  growth  in  post  10  years.  Daily 
potential.  $370M  cosh  flow.  Owners 
willing  to  stay  on  with  right  group. 
SIMM  down.  Box  08124,  Editor  & 
^blisher. 


look  for  ibe  ridiculous  in  everylhing  and 
you  firxJ  it 

Jules  Ranord 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operotar  of 
420  publications,  including  1 1 2  doily 
newspapers. 

All  correspondence  and  discussions  are 
confidential. 

Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
ta  its  group  of  fine  publications.  Large 
down  payments  or  oil-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  ta  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  ta  Box  071 48,  Editor  &  Pub¬ 
lisher. 


PUBLICATIONS  FOR  SALE 


LAKE  POWELL,  AZ,  A  well  established 
(6  years)  ShopperAourist  Guide  near 
the  most  awe-inspiring  lake  in  the 
world.  This  area  is  on  a  ropid  growth 
trend.  Coll  (520)  645-8154 


PROFITABLE,  well  established  regional 
business  publication. 

Hempsteod  &  Company  lr>c. 

(609)  795-6026. 


NEWSPAPER  BROKERS 


“2nd  Generation  Newspaper  Broker’ 
ExpcficDCcd  a  Profcaioiul 

Bolitho  -  'hiylor 
Media  Service 
(405)  421-960( 
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EQUIPMENT 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 


NEWS  makes  the  difference 


EDITOR  &  PUBUSHER 
11  West  19rti  Street 
New  York,  NY  1001 1 
(212)  675-4380 


&  SUPPLIES 


MAILROOM 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


_ PREPRESS _ 

NUARC  FUP-TOP  PIATEMAKER 
Model  FT46UPNS 
FILM  PROCESSOR,  SCREEN 
AAodel#  LD-220  QT 

Phone  (419)947-9221 
NEWS  COLOR  PRESS 
P.O.  Box  149 
Mt.  Gilead,  OH  43338 

PRESSES 

1982  HARRIS  VI 5D  press  with  JF25 
(older,  brush  dampening,  oil  bath,  run¬ 
ning  circ.  register,  sidela/,  motorized 
roll  stands,  1989  Count-O-Veyer,  com¬ 
plete  press  reconditioned  in  1989  at 
cost  of  $150,000,  running  daily  in 
Oklahoma,  complete  with  all  8  units 
$225,000,  or  may  sell  as  a  5,  6  or  7 
unit  press,  (91 3)  362-01 1 9. 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 

In  iheir  eyes  there's  something  lacking, 
what  they  need  is  a  damn  good 
whacking. 

Piggies 


_ PRESSES _ 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

FOR  SALE;  1986  6/u  Harris  VI 5D;  2/ 
u  GOSS  Community  $50,000,  1/u 
GOSS  Community  $36,000;  4/u  V25 
HARRIS  Rebuilt  w/JF  25  folder  & 
splicers;  5/u  1979  HARRIS  VI  5A 
$96,000;  8/u  GOSS  Community  w/2 
folders;  5/u  rebuilt  RZ300;  5/u 
HARRIS  Ml  10. 

Tel:  (913)  362-8888 
Fax:  (913)  362-8901 


PRESSES 

QusRty  (tm  maka  an  impression  worldwide 

^  'sll  Stlectfrom: 

(  ^  '  1  ^  Compiote  Prosiot 

\J  0  Additions  to  Existing  Presses  nLIp 

0  ^<otor  Satellites 
("^  rn  □  4-Hi  Afrangements 

1  □  Stacked  Units  Qy 

\  □  Integral  Roll  Stand  Units  -Cx- 

^J\  1  □  Half  and  Quarter  Folders  qUq 

f  \  0  Cutoff  20“ .  2VA'  •  2r  -  22%* 

0  18,500  to  30,000 'PH 

SALES  -  SERVICE  -  PARTS  A  I XA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSH 

PRESSES 


PRESS  ROOM 

2  UNIT  GOSS  METRO  22  3/4"  c.o. 
Available  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4' 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1  /2  c.o.  and  22  3/4  c.o. 

1  folder,  boloon,  and  Engle-bars 
Harris  1650,  22  3/4"  c.o. 

Northeast  Industries  (800)  821-6257 

WANTED  TO  BUY 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 

WAI'fTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  ar  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fox  (770)  590-7267 
Able  to  leap  Capital  T  in  a  single  bound. 

Letter  Man 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEAAARKETING 
(800)  950-8475 
Horace  Sauthward 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 

CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 

(800)  798-5667 
E-mail;  CIRC2000@aol.com 


CIRCULATION  SERVICES 


INTEMVEKTIteK  - 
t  ■ETENTra;tI 
1-800-327-8463 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col- 
lectians.  Nationwide.  (800)  844-3581 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

"We  Deliver  More  Homes  to 
Your  Newspaper" 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


PPO  9TAPTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CLASSIFIED  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
hltp://www.fakebrains.com/scout. 


CONSULTANTS 


FREE  CONSULTATION 

NEED  CIRCULATION  INCREASES? 
IPC 

WE  KNOW  PROMOTIONS 
CALL  (800)  243-7659 


_ CONSULTANTS _ 

RETIRED  award-winning  publisher 
reveals  all  of  his  secrets.  For  my  FREE 
REPORT  "Six  weeks  to  a  better  weekly 
newspaper"  fax  address  to  01 1  (506) 
228-4421  (Living  now  in  Costa  Rica) 
or  E-mail:  towerbKiaol.com 

DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBUCATKDNS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (NaHonal) 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 
MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  (or  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 


PRESSROOM  SERVICES 


PRESSROOM 

CLEANING 

PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks 
and  ladderways? 

Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 

ALL  WORK  DONE 
TO  YOUR 

COMPLETE  SATISFACTION! 

30  Years  experience! 

PRESSROOM 

CLEANERS 

CALL 

TOLL  FREE 
(800)  657-21 10 


Albuquerque,  NM  87103 


E&P*s  Classified’s 

the  Newspaper  Industry's 
Meeting  Place. 

(212)  675^4380,  ext.  170/171 

http://www.mediaiiifo.coiii 
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HELP  WANTED 


_ ACCOUNTING _ 

CONTROUfR 

Jersey  City,  New  jersey  newspaper  is 
seeking  a  hands-on  controller  to  take 
charge  of  the  accounting  department. 
Responsibilities  include  supervising  o 
staff  of  ten  in  the  day-to-day  account¬ 
ing  operation  including  payroll/human 
resources  and  credit.  Ensure  the  inte¬ 
grity  of  financial  information,  monitor 
internal  controls  and  analyze/redesign 
existing  accounting  systems.  Excellent 
accounting,  analytical  and 
administrative  skills  are  required.  We 
offer  o  competitive  salary  and  compre¬ 
hensive  benefits. 

Please  send  resume  with  salary  require¬ 
ments,  by  fax  to  (212)  983-1921,  or 
by  mail  to  our  accounting  firm:  S. 
Daniels,  Paul  Scherer  &  Company  UP, 
330  Madison  Avenue,  New  Yorx,  NY 
10017. 

ADMINISTRATIVE 

AMERICAN  PUBUSHING  CO.,  ovmers 
of  over  300  daily  and  weekly  newspa¬ 
pers  in  the  U.S.  is  accepting  applica¬ 
tions  for: 

•Publisher  Trainees 
•Advertising  Trainees 
•Circulation  Managers 
Excellent  management  opportunities 
await  candidates  wishing  to  join  the 
fastest  growing  newspaper  organiza¬ 
tion  in  America.  No  phone  calls,  but 
send  resumes  to  American  Publishing 
Co.,  606  N.  Van  Buren,  Marion,  IL 
62959. _ 

MANAGEMENT  POSITIONS 
A  Spanish  Language  Newspaper,  dis¬ 
tributed  in  N  &  S  America  has  three 
immediate  openings  for  experienced 
results-oriented  managers: 


ADMINISTRATIVE 

BUSINESS  OFFICE  MANAGER 
Accounting  or  finance  degree  with 
strong  newspaper  operations  back¬ 
ground  preferred.  Responsibilities 
include  financial  oversight  and  report¬ 
ing,  billing,  collections,  personnel 
administration,  payroll,  taxes,  etc.  This 
position  will  assist  the  publisher  and 
corporate  management  vrith  the  prepa¬ 
ration  of  monthly  reports  and  annual 
business  plans.  We  are  looking  for  a 
solid  contributor  to  the  success  of  our 
management  team.  Most  of  all,  we 
want  an  entrepreneurial,  results- 
oriented  financial  specialist  who  can 
organize,  plan  and  help  move  our 
newspaper  forward.  Competitive  com¬ 
pensation  and  benefit  package  in  one 
of  America's  most  livable  cities  for  a 
Pulitzer  Community  Newspaper  prop¬ 
erty.  Send  cover  letter,  resume  and  com¬ 
pensation  history  to  Publisher,  The 
Daily  Herald,  P.O.  Box  71 7,  Provo,  UT 
84603.  Or  fox,  (801 )  344-2982. 

EXECUTIVE  DIREaOR:  Co-Operative 
photojournalist  agency.  Progressive 
organizations  to  major  media. 
Qualifications:  Managerial,  industrial 
experience.  EOE.  Resumes:  Search, 
Impact  Visuals,  24  West  25th  Street, 
12th  Floor,  New  York,  NY  10010;  fax: 
(212)807-6644. 


ACADEMIC  SEMINARS 


ADMINISTRATIVE 

VICE  PRESIDENT/ 

GENERAL  MANAGER 

PennySover  Publications  of  Pennsylva¬ 
nia,  Inc.,  a  700,000  direct  mailed 
shopper  group  located  in  Pittsburgh, 
PA  IS  seeking  an  individual  for  the  posi¬ 
tion  of  Vice  President/General  Man¬ 
ager. 

The  company  has  experienced  record 
performance  during  the  past  two 
years.  The  General  Manager  will  be 
responsible  for  the  day-to-day  opera¬ 
tions  and  those  departments  associated 
with  publishing  this  large  group. 

Candidates  should  hove  a  minimum  of 
3  years  as  a  General  Manager  or  5  to 
8  years  experience  as  a  Smior  Man¬ 
ager  in  a  (arge  shopper  or  free  pub¬ 
lication  group.  Base  salary,  incentive 
program,  company  car  and  a  401  (k) 
program  are  just  part  of  the  compensa¬ 
tion  package. 

Send  resume  with  cover  letter  and 
salary  history  to  Trinity  Holdings,  Inc., 
610  Beatty  Road,  Monroeville,  PA 
15146.  (No  phone  calls,  please.) 

FEELING  STIFLED?  Versatile  GM 
needed  (or  small,  rural  weekly  in  EasF 
ern  N.C.  Must  know  QuarkXPress  or 
Pagemaker.  Some  sales  ability 
required.  Sheetfed  printing  knowledge 
helpful.  Grow  with  a  top  notional  com¬ 
pany.  Call  Rip  Woodin,  (919)  752- 
6166. 


ACADEMIC  SEMINARS 


_ ADVERTISING _ 

ADVERTISING  DIREOGR 

You  know  how  to  exceed  local  revenue 
goals  as  the  leader  of  an  advertising 
sales  effort  in  a  medium-sized  daily 
market.  You  are  now  ready  (or  o  big- 
er  challenge  as  an  advertising 
irector  of  a  growing  suburban  daily, 
implementing  new  sales  strategies  arid 
concepts  in  one  of  the  most  competitive 
markets  in  the  country.  You're  pre¬ 
pared  to  lead  an  aggressive  group  of 
sales  representatives  and  managers  to 
help  grow  valuable  franchises.  You've 
got  top-notch  interpersonal  and  com¬ 
munication  skills  to  provide  the  kind  of 
leadership  this  sales  effort  needs  to 
exceed  expectations. 

If  this  describes  you,  please  (ax  or  mail 
a  letter  and  resume  detailing  your 
career  history  and  strategy  for  exceed¬ 
ing  sales  expectations  to: 

Lawrence  McConnell 
The  Potomoc  News 
P.O.  Box  2470 
Woodbridge,VA  22193 
_ (703)  878-3993 _ 

ADVERTISING  SALES  MANAGER 
The  opportunity  is  here  (or  an 
aggressive  individual  to  rise  to  advertis¬ 
ing  manager  (or  an  expanding  group 
or  weekly  publications  in  Zorw  2.  Pre¬ 
vious  newspaper  sales  experience 
desirable.  Send  resume  and  track 
record  of  generating  sales  to  Box 
081 33,  Editor  &  Publish^. 

- «r- 

ACADEMIC  SEMINARS 


Education  and  The  Media 


PRODUaiON/TECHNOLOGY  MAN¬ 
AGER:  Must  have  knowledge  of  latest 
technalogy,  PC  &  Mac  computer 
systems,  dectronic  file  transfer  pro¬ 
tocols,  project  management  skills,  5+ 
years  in  publishing.  Bilingual  English/ 
Spanish  required. 

CIRCULATION  SALES  MANAGER: 
Must  have  strong  organizational  & 
process  planning  skills,  5-t-  years  expe¬ 
rience  with  direct  marketing  subscrip¬ 
tion  campaigns,  single  copy  sales  and 
home  delivery.  Bilingual  English/ 
Spanish  preferrM. 

MAJOR  ACCOUNTS  REPRESEN¬ 
TATIVE:  Should  hove  5+  years  experi¬ 
ence  in  selling  advertising  for  Latin 
American  publications  to  US  national 
accounts,  and  be  able  to  move  easily 
between  two  hemispheres.  Must  be  bil¬ 
ingual,  bicultural,  and  hove  exemplary 
presentation  skills. 

We  offer  an  excellent  compensation 
pockoge.  Send  resume  arKi  salary  his¬ 
tory  to:  Newsworld  Communication, 
401  5th  Avenue,  3rd  Floor,  New  York, 
NY  10016.  FAX:  (212)  576-0335. 
e-mail:  ndmun@aol.com. 


EARN  $40,000+ 

Crime  magazine  needs  local  manage¬ 
ment.  Any  area.  Set  up  and  ready. 
$5,000.  (800)  357-6807 


Each  seminar  will  accom¬ 
modate  approximately  30 
working  members  of  news 
organizations,  most  typically 
reporters  on  the  education 
beat  and  editors!  producers 
who  supervise  them,  in 
both  print  and  broadcast 
organizations.  In  addition, 
such  specialized  seminars 
as  the  one  for  editorial 
writers  will  be  offered 

The  Hechinger  Institute 
will  provide  participants 
with  housing,  meals  at 
the  seminar,  and  up  to 
$300  for  travel  M  semi¬ 
nars  will  be  at  Teachers 
College,  Columbia 
University.  Please  write 
for  applications  and 
indicate  the  semirutr  that 
you  wish  to  attend. 


The  Hechingpr  Institute  announces  inaugural  seminars 
for  members  of  the  media. 

July  18-20,  1997''Seminar  for  Reporters  New  to  the  Education  Beat 
(in  partnership  with  the  Education  Writers  Association) 
Application  deadline:  June  6 

August  15-17,  1997 "Seminar  on  Covering  Higher  Education 
(in  partnership  with  the  Carnegie  Foundation  for 
the  Advancement  of  Teaching) 

Application  deadline:  July  4 

September  19-21,  1997 "Seminar  on  Covering  Math 
and  Science  Education 
Application  deadline:  August  8 

October  24-26,  1997 "Seminar  on  Education  for  Editorial  Writers 
(in  partnership  with  the  National  Conference  of  Editorial  Writers) 
Application  deadline:  September  12 

Hechinger  Institute,  do  Center  for  Educational  Outreach  and 
Innovation,  Teachers  College,  Columbia  University,  Box  132, 

525  West  120th  Street,  New  York,  NY  10027. 

212-678-4197.  E-mail:  hechinger@columbia.edu 

TEACHERS  COLLEGE _ 

COLUMBIA  UNIVERSITY 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIREaOR 

We  need  leader  for  advertising 
department  who  can  train,  motivate 
staff  of  six,  creatively  lead  the  depart¬ 
ment  to  new  levels  of  productivity.  Tri¬ 
weekly  newspaper,  and  monthly 
tourism  magazine  in  heart  of  the  Great 
Smoky  Mountains.  Great  market! 

Write: 

Advertising  Director  Position 
The  Enterprise  Mountaineer 
P.O.  Drawer  1 29 

_ Wgynesville,  NC  28786 _ 

ACCOUNT  EXECUTIVES/ 

SALES  ASSOCIATES 
The  Kansas  City  Star,  one  of  the 
Midwest's  leading  newspapers,  has 
openings  in  our  advertising  sales 
department  for  Account  Executives  and 
Sales  Associates.  These  individuals  will 
service  existing  advertising  accounts 
and  prospect  for  new  business  within  a 
defined  geographic  territory. 
Responsibinties  include  assisting  with 
advertising  concept  and  program 
development.  The  ideal  candidates  will 
hove  a  degree  in  advertising  or  market¬ 
ing,  strong  interpersonal  and  commu¬ 
nication  skills;  and  2+  years  outside 
sales  experience.  Our  Account  Execu¬ 
tives  and  Sales  Associates  are 
extremely  professional  individuals  who 
are  goal-oriented  and  highly 
motivated.  Our  compensation  program 
is  base  plus  commission  with  earnings 
potential  up  to  40K  -  60K  with 
excellent  company  benefits.  If  you  have 
a  desire  to  become  part  of  The  Kansas 
City  Star  team,  please  send  your  cover 
letter  and  resume  to:  The  Kansas  City 
Star,  Attn:  AE/SA,  1729  Grand  Blvd., 
Kansas  City,  MO  64108. 


ADVERTISING  SALES  MANAGER 

South  Coast  Newspapers,  publishers  of 
the  North  County  Times  (90,000  plus 
circulation)  is  seeking  an  exceptional 
individual  to  lead  the  advertising 
department  in  one  of  our  geographic 
zones.  We  are  looking  for  an  achiever 
with  leadership  qualities  and  experi¬ 
ence  to  grow  sales  and  maximize 
market  potential  in  the  terrific  growth 
area  of  Northern  San  Diego  County 
and  SW  Riverside  County.  The  ideal 
candidate  should  have  a  successful 
track  record  in  advertising  sales  and 
management  as  well  as  possess  good 
communication,  negotiation,  customer 
service  and  presentation  skills. 

If  you  are  a  doer  and  feel  that  you  can 
take  this  department  to  the  next  level 
and  beyond  we  welcome  your  applica¬ 
tion.  Please  send  cover  letter  and 
resume  to  Scott  Putnicki,  advertising 
director.  North  County  Times,  207  E. 
Pennsylvania  Avenue,  Escondido,  CA 
92025  or  fox  (760)  745-1958. 


ADVERTISING  MANAGER  needed 
immediately  for  daily  newspaper  in 
northeast  Louisiana.  Competitive 
salary,  excellent  benefits  and 
performance  based  commissions. 
Growing  company  is  actively  seeking 
publisher  trainee  candidates;  this  job  is 
the  ideal  launching  pad.  No  telephone 
calls.  Fax  resume  to  Wally  Gallian, 
publisher,  Bastrop  Daily  Enterprise, 
(318)281-9904 


ADVERTISING 


RETIRING  Advertising  Managers  in 
Michigan,  Ohio,  ancT Indiana  area. 
Join  a  57  year  old  church  page  sales 
organization.  Largest  in  field.  Estab¬ 
lished  sale.  Surprisingly  little  travel. 
Great  headquarters  support.  Phone 
Keister-Williams  (800)  293-4709. 


ADVERTISING  SALES 
Seafood  magazine  seeks  experienced 
salesperson  to  work  out  of  home  on  the 
East  Coast  or  relocate  to  Seattle.  Work 
with  a  good  client  base  and  represent 
the  #1  seafood  publication  in  the 
nation.  Send  resume  to  John  Pap- 
penheimer.  Seafood  Leoder,  5305 
Shilshole  Ave.  NW,  Ste.  200,  Seattle, 
WA  98107;  or  fax  to  (206)  789-9193 
or  E-mail  to:  pap@wfpress.com. 


DIREaOR  OF  SALES  AND 
BUSINESS  DEVELOPMENT 
Region:  National 

Compensation:  Six-Figure  Package 

Emerging  Internet  content  company 
seeking  energetic,  self-motivated 
persons  to  develop  Internet  classified 
advertising  support  to  the  media  and 
other  industries.  Experience  in  news¬ 
paper  advertising  or  real  estate  sales  a 
plus.  Must  have  good  presentation 
skills.  Entrepreneurial  and  business 
development  skills  important.  Send 
resume  and  salary  history  to: 

ClassiFind  Network,  Inc. 

E-mail:  sales@classifind.com 
FAX:  (619)  874-3690 
"Letting  Technology  Work  For  You" 
OUTSIDE  SALES 
AUTOMOTIVE/REAL  ESTATE 

The  Oregonian,  Portland,  OR  is  look¬ 
ing  for  two  outside  sales  represen¬ 
tatives  in  the  Classified  Advertising 
Department.  Part  of  the  Newhouse 
Newspaper  Group,  The  Oregonian  is 
the  largest  daily  in  the  Pacific  North¬ 
west  and  serves  a  premier,  expanding 

§rowth  market  with  daily  circulation  of 
49,193  and  Sunday  circulation  of 
445,293. 

Candidates  will  have  four  years  of 
newspaper  outside  sales  experience, 
specifically  in  automotive  or  real 
estate.  Requires  excellent  communica¬ 
tion,  negotiation,  customer  service, 
formal  presentation  and  proven  selling 
skills. 

Competitive  salary,  bonus,  excellent 
benefits.  Specify  automotive  or  real 
estate  expertise.  Mail  cover  letter, 
resume  and  references  to: 

Gina  Meyer 

Human  Resources  Department 
THE  OREGONIAN 
1 320  SW  Broadway 
_ Portland,  OR  97201 


SALES  REPRESENTATIVES 
Editor  &  Publisher,  the  leading 
independent  trade  journal  for  the 
newspaper  industry  has  openings  in  our 
Chicogo  office.  The  ideal  candidates  will 
hove  2-3  years  print/new  media  sales 
experience.  Newspaper  or  magazine 
background  preferred.  Must  be  self¬ 
starters  and  eager  to  excel  with  a  growing 
company. 

Overnight  travel  required  in  excellent 
territories.  Mail  resumes  to  Mike 
Dardano,  E&P,  1 1  W  19th  -St.,  NY,  NY 
10011  or  fax  to  (21 2)  929-1259. 


ADVERTISING 


THE  LOS  ANGELES  TIMES  has  an  excit¬ 
ing  opportunity  for  a  CUSTOM  PUB- 

usHiNG  Advertising  Manager  in  our 
Marketing  and  New  Business  Devel¬ 
opment  department. 

The  Custom  Publishing  Advertising 
Manager  will  work  closely  with 
the  editors,  publishers,  and  clients  to 
build  innovative  publishing  programs 
that  ensure  client  satisfaction.  The  ideal 
candidate  will  have  the  follawing 
qualifications:  Creative  advertising 
sales  management  experience  in  a 
magazine  or  custom  publishing  arena, 
strong  closer  who  can  effectively 
manage  an  outside  sales  force,  experi¬ 
ence  in  developing  creative 
sponsorship  opportunities,  strong  pres¬ 
entation  skills,  and  proficiency  in 
PowerPoint,  Word  and  Excel. 

The  Los  Angeles  Times  offers  a  com¬ 
petitive  compensation  and  benefits 
package.  Qualified  candidates  should 
send  a  resume  with  salary  history 
indicating  the  position  number 
96M0045  feP)  to:  Los  Angeles  Times, 
Employment  Office,  Times  Mirror 
Square,  Los  Angeles,  CA  90053. 

FAX:  (213)  237-4962,  EOE 


TELEMARKETING  SALES  MANAGER 
We  are  seeking  a  highly  motivated 
hands-on  LEADER  -  COACH  for  our 
^roup  of  newspapers  located  In  Zone 

The  Candidate  for  this  position  must: 

•  Be  goal-oriented 

•  Be  selbmotivated 

•  Have  experience  selling/ 
advertising 

•  Hove  ability  to  teach/communicate 
effectively 

This  is  a  ground  floor  opportunity  for 
the  right  person.  We  offer  a  com¬ 
petitive  salary  and  exceptional  bene¬ 
fits. 

For  immediate  cansideration,  please 
forward  your  resume  to  Box  08136, 
Editor  &  Publisher. 


ART/GRAPHICS 


CREATIVE  DIREaOR 
The  Times-Picayune  in  New  Orleans 
seeks  a  creative  and  innovative  art  pro¬ 
fessional.  A  minimum  of  five  years  of 
supervisory  experience  in  newspaper 
advertising  and/or  in-house  or  outside 
agency  design  and  print  production  is 
required.  Ability  to  inspire,  lead  and 
train  a  staff  of  advertising  artists  as  a 
team  is  essential. 

Be  prepared  to  present  your  portfolio. 
It  should  demonstrate  an  ability  to  con¬ 
ceptualize,  design  and  execute  engag¬ 
ing  layouts  and  illustrations. 

The  ideal  candidate  will  also  have: 
•Energy  to  provide  high  quality  work  in 
a  quick  turn,  deadline  environment 
•Strong  interactive  skills  to  manage  pro¬ 
jects  and  communicate  concepts  to 
prospective  clients 

•Experience  in  computer  graphics  to 
include  Mac  applications,  QuarkX¬ 
Press,  Freehand  and  Photoshop.  Harris 
Ad  Building  software  knowledge 
helpful. 

We  offer  a  comprehensive  benefit 
package  in  a  team-oriented  work 
environment.  Send  your  resume  with 
salary  history,  and  samples  in  con¬ 
fidence  to:  The  Times-Picayune,  Attn: 
Beth  Adams,  3800  Howard  Avenue, 
New  Orleans,  LA  701 40.  EOE  M/F 


ART/GRAPHICS 


NORTHEASTERN  University's  alumni 
magazine  seeks  full-time  art  director. 
Bachelor's  degree,  three  years  maga¬ 
zine  experience.  Web  experience 
desirable.  Resume,  three  samples  to 
Ken  Gomstein,  Northeastern  University 
Magazine,  360  Huntington  Avenue, 
598CP,  Boston,  MA  021 15. 


CIRCULATION 


CIRCULATION  MANAGER  -  ABC  5- 
day  daily;  TMC/weekly/paid  mail 
publications.  Excellent  job  opportunity 
for  experienced  individual.  Resumes  to 
A.  Coulter,  P.O.  Box  459,  West 
Memphis,  AR  72303-0459. 


CIRCULATION  DIREQOR 
For  a  20,000,  7-day  daily  in  north  Cen¬ 
tral  Massachusetts.  Candidate  must 
hove  a  minimum  of  5  years  of  Circula¬ 
tion  Management  experience  in  a  com¬ 
petitive  market.  A  proven  record  of 
circulation  growth  and  expense  man¬ 
agement  a  must.  Excellent  pay  and 
benefits.  This  is  a  key  positian  far  a 
results  driven  company.  Send  resume, 
salary  history  and  references  to: 

Publisher 

Sentinel  &  Enterprise 
808  Main  Street, 

Fitchburg,  MA  01 420 


CIRCULATION  DIREQOR 

Award  winning  and  growing  20,000+ 
PM  Colorado  daily  newspaper  seeking 
proven  and  progressive  circulation  pro¬ 
fessional  to  lead  dynamic  Circulation 
department. 

The  successful  candidate  will  be  able  to 
effectively  plan  and  implement  our 
marketing  strategy  utilizing  a  combina¬ 
tion  of  new  and  proven  methods. 

Must  be  a  good  communicator,  team 
oriented,  have  competitive  market 
experience,  possess  strong  people  skills 
and  have  an  established  background 
in  circulation  growth  and  internal/ 
external  customer  service. 

Qualified  candidates  may  send  resume 
detailing  experience  and  salary  history 
to  Box  081 34,  Editor  &  Publisher. 


CIRCULATION  DIVISION  MANAGER 

The  Vindicator,  a  seven  day  afternoon 
paper  located  in  Youngstown,  Ohio, 
has  an  opening  for  a  Division  Man¬ 
ager  in  our  Circulation  Department. 
This  position  will  be  responsible  for 
supervising  and  motivating  up  to  eight 
district  managers.  Responsibilities  will 
include  sales,  service,  and  collections 
for  home  delivery  within  a  specific  geo¬ 
graphical  area.  The  successful  candi¬ 
date  will  have  strong  communications 
skills,  prior  supervisory  experience, 
and  the  ability  to  work  as  part  of  a 
dedicated  team.  Experience  in  a  union 
environment  will  be  beneficial. 
Interested  parties  should  send  a  resume 
and  their  salary  requirements  to  The 
Vindicator,  Attention:  Clyde  Barrow, 
P.O.  Box  780,  Youngstown,  OH 
44501-0780. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 

Circulation  Manager  sought  for  The 
Times  Herald-Record,  (daily,  89,000, 
Sunday.  100,000).  Tnis  position  is 
responsible  for  supervising  staff  in  the 
delivery,  soles  and  service  of  the  doily 
carrier  and  single  copy  sales  distribu¬ 
tion  of  our  newspaper. 

The  individual  we  seek  will  be  an 
innovative  team  player  who  has  a  pro¬ 
ven  track  record  In  servicing  existing  sub¬ 
scriber  and  single  copy  sales  and 
increasing  new  subscriber  sales  in 
newspaper  circulation.  Experience 
needed  in  circulation  supervision,  and 
staff  development. 

The  ideal  candidate  will  hove  4-6  years 
circulation  experience  with  a  good  trock 
record.  A  bochelors  degree  in  a  related 
field  is  preferred. 

Send  resume  to: 

The  Times  Herald-Record 
40  Mulberry  Street 
P.O.  Box  2046 
Middletown,  NY  1 0940 


CIRCULATION  MANAGER 
The  Westerly  Sun  needs  o  high-energy, 
experienced  circulation  leader  with  a 
strong  commitment  to  staff  devel¬ 
opment.  This  is  an  excellent 
opportunity  with  a  family-owned 
newspaper  in  a  competitive  seacoast 
market.  Forward  resume,  salary 
requirements  and  references  to: 

Dan  O'Neil,  Publisher 
The  Westerly  Sun 
56  Main  Street 
Westerly,  Rl  02891 
No  phone  colls, 
e-mail:  utter02891@aol.com 
dponeil@aol.com 


REGIONAL  ZONE  MANAGER  -  The 
Tennessean,  one  of  Gannett's  largest 
newspapers  located  in  Nashville,  TN, 
is  seeking  career-minded  individuals  to 
join  our  home  delivery  management 
team.  Position  supervises  five  district 
managers  working  in  separate  distribu¬ 
tion  centers  with  an  approximate 
circulation  of  30,000.  Our  employee 
deliverer  force  distributes  a  morning 
and  afternoon  product.  Responsibilities 
include  leading  this  large  work  force  in 
increasing  circulation  and  providing  out¬ 
standing  service.  We  offer  advance¬ 
ment  opportunities  and  a  competitive 
benefit  package  that  includes  major 
medical  with  dental  insurance,  401  |k), 
tuition  reimbursement,  vacation, 
personal  leave  and  much  more.  Col¬ 
lege  degree  preferred  with  minimum  of 
three  years  of  circulation  management 
experience  required.  We're  looking  for 
leaders,  self-starters,  team  players, 
hands  on  managers,  good  communica¬ 
tion  skills  (written  and  verbal),  and 
those  wanting  to  make  a  name  far 
themselves.  If  that's  you,  send  your 
resume  and  references  ta  Carroll 
Duckworth,  The  Tennessean,  1100 
Broodway,  Nashville,  TN  37203  or  fax 
ta  (615)  726-5921.  No  phone  calls, 
please. 

WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


CIRCULATION 


SINGLE  COPY  MANAGER 
One  of  the  nation's  fastest  grawing 
newspapers  is  seeking  a  motivated 
individual  to  fill  a  key  circulation  posi¬ 
tion.  This  manager  will  be  responsible 
(or  bolstering  single  copy  soles  through 
retail  soles  plans,  pramotions  and 
salicitation  of  new  accounts.  If  you 
hove  at  least  five  years  proven  circula¬ 
tion  sales  experience  and,  ideally,  a 
degree  in  business  marketing,  send 
your  resume  in  confidence  today.  Las 
Vegas  Review-Journal,  Human 
Resources  Department,  P.O.  Bax  70, 
Las  Vegas,  NV  89125-0070.  Pre- 
employrnent  drug  testing  required. 


EDITORIAL 


EDITORS  &  'MRITERS  WANTED. 
Monthly  bulletin  lists  200-*-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editar-EP,  P.O.  Bax 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6,  (703)  506-4400. 


ASSISTANT  CONTENT  EDITOR 
Can  you  help  moke  a  story  sing  to 
readers?  We  need  on  editor  who  can 
coordinate  the  next  day's  news,  and 
edit  it.  We  need  someone  who  is  a  com¬ 
municator  and  a  teacher  and  can  help 
our  staff  continue  to  develop  and  grow. 
We  also  need  someone  vmo  is  willing 
to  work  nights.  In  short,  we  need  a  com¬ 
mitted,  versatile  journalist  who  can 
play  almost  every  editing  role  on  our 
15-person  content  desk.  The  Tribune- 
Star  is  a  37,000  circulation  newspaper 
in  Terre  Haute,  IN,  a  college  com¬ 
munity  where  our  competitive  solary 
will  go  a  long  way.  Resumes,  cover  leh 
ters  and  up  to  five  clips  of  your  work 
should  be  sent  to  City  Editor  Jim 
Lewers,  P.O.  Box  149,  Terre  Haute,  IN 
47808 


ASSISTANT  MANAGING  EDITOR 
needed  (or  daily  newspaper  with 
8,500  circulation.  Are  you  a  copy 
editor,  photographer  or  writer  ready  to 
move  up  into  management?  Do  you 
have  page  design  experience,  fluency 
in  QuarkXPress,  and  lots  of  ideas  for 
great  stories?  Then  this  job  is  for  you. 
You'll  work  with  an  editorial  staff  of  14 
and  hald  responsibility  for  local,  wire 
and  feature  pages.  Run  the  whale 
show  when  the  managing  editor  is 
away.  Want  ta  know  more?  Send 
resume,  references,  cover  letter,  and 
writing,  phato  and/or  design  samples 
to  Patricia  Ann  Speelman,  managing 
editor,  Piqua  Doily  Call,  310  Spring 
Street,  Piqua,  OH  45356. 


ASSOCIATE  EDITOR  for  professional, 
nonprofit  monthly  magazine  written  l>y 
j  NYC  public  school  students  on  social 
I  and  political  issues  (circ  75,000). 
I  Duties  include:  training  and  supervis- 
:  ing  a  diverse  teen  staff,  writing  instruc- 
;  tion,  story  development,  copy  editing. 
I  Begin  late  June.  $28-$32K.  Send 
:  resume,  cover  letter  and  two  writing 
•  samples  imniediately  to  NYC,  144  W. 
I  27lh  St.,  #8R,  New  York,  NY  1 0001 . 

:  Why  should  a  man  fear  since  chance  is 
i  all  in  all  hr  him,  and  he  can  cleady 
:  hre-know  nalhina?  Best  to  lightly  live 
I  as  one  can,  unthii^ing. 

Sophocles 


BUSINESS  COPY 
EDITORS/V/RITERS 

Exciting  things  are  happening  at 
CNNfn.  The  world's  first  digital  non¬ 
linear  network  to  lounch  on  television 
and  the  Web.  This  translates  into  excep¬ 
tional  apportunities  for  Copy  Editors/ 
Writers  to  join  our  CNNfn.com  busi¬ 
ness  website  team. 

Editors  must  have  5  years  of  reporting/ 
editing  experience  at  a  daily  newspa¬ 
per,  business  weekly  or  wire  service. 
Writers  must  possess  a  minimum  of  4 
years'  experience.  Business  news  and/ 
or  online  experience  preferred. 

Please  fax  or  send  your  resume,  with 
writing  samples  and  salary  require¬ 
ments,  to:  CNNfn,  Human  Resources, 
Dept.  BCEW,  5  Penn  Plaza,  New  York, 
NY  10001.  Fax:  (212)  714-7922. 
Absolutely  NO  phone  calls,  please. 

EOE 

CNNin 

The  Financial  Network 


AWARD-WINNING  broadsheet 
weekly  seeks  general  assignment 
reporter.  1 8K  paid  circulation.  Long 
hours,  hard  work.  Hard  news  experi¬ 
ence  preferred;  car,  camera  required. 
Send  resume,  clips  to  Peter  Boody, 
editor.  The  Southampton  Press,  P.O. 
Box  1 207,  Southampton,  NY  1 1 969. 


COMMUNITY  EDITOR 

Group  of  weekly  newspapers  in  SW 
Virginia  seeking  experienced,  hands- 
on  editor  to  lead  our  staff.  Send 
resume  with  solary  requirements  to  Box 
08131,  Editor  &  Publisner. 


BUREAU  REPORTER 

The  Savannah  Morning  News  is  look¬ 
ing  for  a  general  assignment  reporter 
with  on  interest  in  military  issues  for  a 
bureau  position  near  Fort  Stewart,  the 
largest  Army  post  east  of  the 
Mississippi.  POSITION:  Covering  hard 
news  and  features  in  a  diverse,  multi¬ 
county  area.  BASIC:  Two  years  of 
reporting  experierKe,  passion  (or  story¬ 
telling  and  ability  to  enterprise  stories 
in  a  competitive  market.  PHILOSOPHY: 
Respect  breaking  news,  urKferstond  the 
issues.  Respect  teamwork,  understand 
initiative.  PAPER:  We  are  an  80,000 
circulation  newspaper  in  the  South's 
most  intriguing  city.  We  reward  inte¬ 
grity,  integration,  initiative  and  innova¬ 
tion.  APPLY:  Cover  letter,  resume  and 
five  L>est  clips  to  Tuck  Thompson,  Savan¬ 
nah  Morning  News,  P.O.  Box  1088, 
Savannah,  GA  31 402. 


ASSISTANT  METRO  EDITOR 

The  Fresno  Bee,  a  growing  metro 
newspaper  in  Central  California,  is 
looking  lor  an  assistant  metro  editor  to 
direct  our  coverage  of  many  key  issues 
facing  our  readers.  This  team  leader 
will  supervise  reporters  who  write 
afxjut:  learning,  families,  religion  and 
ethics,  and  health  and  science.  The 
Bee,  a  McClotchy  newspaper,  is  Cen¬ 
tral  California's  largest  and  best  news¬ 
paper,  located  in  the  heart  of  the  stote. 
West  coast  beaches,  Monterey,  Los 
Angeles  and  San  Francisco  are  but  a 
few  hours  owoy,  while  the  majestic 
Sierra  Nevada  mountoin  range  looms 
45  minutes  to  the  east. 

The  new  team  leader  will  be: 

•  A  strong  word  editor  who  sees  story 
potential  where  others  might  not; 

•  A  hound  for  the  breaking  news 
story; 

•  A  motivator; 

•  A  coach; 

•  An  effective  team  member  among 
other  assistant  metro  editors. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience  and  on 
excellent  benefit  package.  The  Bee 
values  and  encourages  workplace 
diversity.  Send  resume  and  work  sam¬ 
ples  to:  THE  FRESNO  BEE,  Human 
Resources  Department,  1626  E  St., 
Fresno,  CA  93786.  EOE. 


BUSINESS  EDITOR 

The  Des  Moines  Register,  Iowa's  pre¬ 
mier  ne>vspaper,  is  looking  for  a  busi¬ 
ness  editor  who  con  lead  our  renewed 
and  expanded  focus  on  coverage  of 
local  business  trends  -  from  v^orkploce, 
to  retail;  finance  and  technology. 

We're  looking  (or  on  innovative  leader 
for  a  talented,  13-person  business 
news  staff,  somelsody  who  con  help  us 
greatly  expand  readership  of  our  Lsusi- 
ness  news  staff,  somebody  who  can 
help  us  greatly  expand  readership  of 
our  business  news  sections. 

Please  send  resume,  work  samples  and 
cover  letter  explaining  your  Lsusiness  news 
philosophy  to  Dennis  Ryerson,  editor. 
The  Des  Moines  Register,  P.O.  Box 
957,  Des  Moines,  lA  50304. 

The  Des  Moines  Register,  a  Gannett 
newspaper,  is  committed  to  diversity  and 
proud  to  be  an  equal  opportunity 
employer. 


I  Use  E&P  as  your  recruiting  tool 

I  to  hire  the  best  and  brightest! 

I  EfiiP  will  be  running  on  a  monthly  basis  recruitment  features 
I  highlighting  various  issues  that  affect  newspaper  personnel  and 
I  managers.  If  you  need  additional  information,  call  Shawn 
I  Olson,  Classified  Manager,  (212)  675-4380,  ext.  170. 

I  •  May  24  •  June  14  •  July  12  •  August  23 
I  (Recruitment  Issue)  •  September  20 

I  •  October  25  •  November  22 

I  •  December  20 
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_ EDITORIAL _ 

CITY  EDITORS:  S,  California  com¬ 
munity  newspapers  looking  For 
energetic,  creative  news-driven 
journalists  for  both  news  and  feature 
weeklies.  Great  newsroom,  award¬ 
winning  publications,  room  to  grow. 
Send  clips,  resume  to:  Steve  Marble, 
CCN,  330  W.  Boy  St.,  Costa  Mesa, 
CA  92627,  dpilot2@earthlink.net. 

CITY  EDITOR 

The  Olympian,  on  award-winning 
daily  on  becutiful  Puget  Sound,  seeks 
an  aggressive  city  editor  skilled  at 
word-editing  and  supervising  other 
editors.  We  don't  just  wont  the  story 
first;  we  wont  it  best.  You'll  supervise  o 
dozen  reporters  and  three  editors, 
including  projects  chief.  Experience  os 
both  reporter  on  editor  required.  Send 
resume  and  selection  of  best  work  to 
Len  Bruzzese,  managing  editor.  The 
Olympian,  P.O.  Box  407,  Olympia, 
WA  9850^  The  Olympian,  a  Gannett 
paper,  values  workplace  diversity. 


COMMENT  PAGES  EDITOR 
The  Morning  Call,  in  Allentown,  PA,  is 
seeking  an  editor  for  its  Comment 
Pages.  This  is  the  top  editorial-page 
position  at  the  newspaper.  The  suc¬ 
cessful  candidate  will  research  and 
write  editarials  and  aversee  the  work 
of  two  full-time  editorial  writers.  He  or 
she  also  will  be  responsible  for  select¬ 
ing  letters  to  the  editor,  op-ed  columns 
and  syndicated  material  for  the  Com¬ 
ment  Pages.  Editorial-writing  experi¬ 
ence  required.  Managerial  experience 
preferred.  Send  resume  and  clips  to 
Roger  Oglesby,  editor  and  vice  presi¬ 
dent,  The  Morning  Call,  101  N.  6th 
Street,  Allentown,  PA  18105. 


COPY  EDITOR/PAGE  DESIGNER 

The  Daily  Times,  a  grawing  1 7,000 
circulation  daily,  seexs  a  copy  editor 
with  strong  skills  in  design  and 
pagination.  Sharp  news  judgment, 
attention  to  detail  and  good  headline 
writing  skills  are  a  must.  Send  resume 
and  work  samples  to  Debbie  Allard, 
Daily  Times,  P.O.  Box  581, 
Portsmouth,  OH  45662  or  Fax  to  (614) 
353-4676. 


COPY  EDITOR:  Aword-winning,  fam¬ 
ily-owned  28,000  daily  seeks  strong 
all-around  copy  editor  who  can  write 
snappy  headlines,  clean  up  copy  and 
lay  out  sharp  pages.  You'll  be  responsi¬ 
ble  For  laying  out  one  of  our  weekly 
feature  section  fronts.  Other  days, 
you'll  work  on  the  news  side.  Quark¬ 
XPress  experience  preferred.  Outside 
and  Outdoor  Life  magazines  rate  ours 
a  top  Rockies  town.  Pay  depends  an 
experience.  Count  on  night  and 
weekend  shifts.  Send  resumes  and 
work  samples  by  May  1  to  Bob 
Passaro,  news  editor.  Post  Register, 
P.O.  Box  1 800,  Idaho  Falls,  ID  83403. 

DESIGNERS  AND  COPY  EDITORS 
ANG  Newspapers  in  the  San  Fran¬ 
cisco  Bay  Area  has  immediate  open¬ 
ings.  We  are  fully  paginated  with 
Harris.  Please  write  to  Keith  Jones, 
managing  editor.  News  Production 
Center,  4770  Willow  Road, 
Pleasanton,  CA  94588. 


_ EDITORIAL _ 

EDITORIAL  STAFF 

We  are  continuing  our  search  for  top- 
notch  editorial  staff  members  to  work 
at  the  North  Platte  Telegraph,  Scot- 
tsbluff  Star-Herald,  Lexington  Clipper- 
Herald  or  Sidney  Telegraph  in 
NEBRASKA.  We  need  people  with  a 
journalism  education,  initiative,  com¬ 
puter  skills  in  QuarkXPress  and 
Microsoft  Word  and  the  ability  to  meet 
deadlines.  We  have  modern  facilities 
with  the  best  in  computer  technology. 
We  offer  competitive  wages  and 
excellent  benefits.  Send  resume  and 
clips  to  Kim  Ferguson,  Western  Pub¬ 
lishing  Co.,  P.O.  Box  1228,  North 
Platte,  NE  69103 

FAX:  (308)  532-3239 

DESIGN  EDITOR  -  The  Santa  Maria 
Times,  a  mid-size  daily  on  California's 
Central  Coast,  seeks  a  talented  page 
designer  to  make  aur  pages  sparkle. 
We  are  fully  paginated  and  run  full 
color  daily.  QuarkXPress  skills  essen¬ 
tial;  Illustrator  and  Photoshop  skills 
helpful.  Send  resume  and  page  sam¬ 
ples  to  Wayne  Agner,  managing 
editar,  Santa  Maria  Times,  P.O.  Bax 
400,  ^nta  Maria,  CA  93456-0400. 


EDITOR  "  The  ABA  Journal,  the  largest 
news  and  business  magazine  for  law¬ 
yers,  is  seeking  a  senior  editor.  Candi¬ 
dates  must  have  at  least  five  years' 
newspaper  or  magazine  experience 
and  a  (aw  degree.  Contact  Kerry 
Klumpe,  managing  editor,  750  N  Lake 
Shore  Dr.,  Chicago,  IL  6061 1 . 
e-mail:  kklumpe@staff.abnet.org. 

EDITOR  opportunity  at  the  Yakima 
Herald-Republic,  a  40,000+  AM  daily 
in  Central  Washington  State. 

Solid  journalistic  background  combined 
with  strong  leadership  and  management 
skills,  impeccable  integrity  and  character. 
Ability  to  promote  staff  teamwork  and 
excellence  to  produce  an  outstanding 
news  product.  Effectively  interpret  the 
newspaper  to  the  community  and  function 
as  member  of  a  top  management  team. 

Resume  and  clips  to: 

Kay  Gause 

Human  Resources  Director 
P.O.  Box  9668 
Yakima,  WA  98909 

A  member  of 
The  Seattle  Times  Group. 

_ EOE _ 

CREATIVE  EYE? 

Seeking  graphic  artist  to  conceive  and 
produce  illustrations,  infographics,  and 
website  graphics,  paginate  newspaper 
section  covers,  work  with  editors  and 
photographers  designing  daily  paper. 
Experience  with  Photoshop,  Freehand, 
QuarkXPress  a  must.  Send  resume  with 
salary  history,  samples  (slides/copies/ 
tearsheets)  to:  Managing  Editor,  San¬ 
dusky  Register,  314  W.  Market  St., 
Sandusky,  OH  44870. 

How  Fovre  can  you  go? 

John  Thomas 


_ EDITORIAL _ 

EDITORIAL  ASSISTANT  (Part  time) 

Editorial  Assistant  wanted  (25-29 
hours/week)  for  group  of  award  win¬ 
ning  community  newspapers.  2-3 
years  professional  writing  experience 
needed  to  work  on  our  business  tab 
and  broadsheet.  Gaod  interviewing 
skills,  deadline  oriented  and  experi¬ 
ence  with  business  community 
required.  Layout  skills  a  plus.  Send 
resume  and  clips  to  B.  Swanson,  busi¬ 
ness  editor.  The  Princeton  Packet,  Inc. 
(E&P),  P.O.  Box  350,  Princeton,  NJ 
08542.  EOE/M/F/D/V 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  Future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dalfas,  Hous¬ 
ton,  San  Francisco  and  Las  Angeles. 
There  is  an  immediate  opening  for  a 
managing  editar  at  the  Phoenix  paper 
(circulatian  140,000)  and  for  an 
associate  editor  at  the  Dallas  Observer. 
The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  stof- 
fers  generate  strong  stories.  Qualified 
applicants  will  hove  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
No  phone  calls,  please. 


EXECUTIVE  EDITOR 

40,000  circulation  daily,  Monday  - 
Sunday  in  North  Carolina  has  an  open¬ 
ing  for  a  top  news  executive  to  leod  a 
great  newspaper  and  talented  staff. 
The  successful  candidate  will  have 
newsroom  experience,  staff  devel¬ 
opment  skills,  experience  in  competitive 
market,  and  the  ability  to  create  and 
work  a  budget.  Send  resume,  salary 
history  and  references  ta  Box  08135, 
Editor  &  Publisher. 


EXPERIENCED  BUSINESS  REPORTER 

The  Palm  Beach  Post  seeks  an 
aggressive,  experienced  reporter  who 
lives  and  breathes  business  news  to 
cover  our  expanded  public  markets 
beat.  Must  hove  at  least  five  years'  busi¬ 
ness  reporting  experience,  familiarity 
with  the  SEC  and  other  regulatory 
bodies  and  a  love  of  public  documents. 
Don't  even  think  of  applying  if  you 
don't  know  what  a  CRD  is  and  how  to 
get  one.  The  Post  is  in  a  highly  com¬ 
petitive  market  and  needs  a  reporter 
dedicated  to  enterprise,  excellence  and 
getting  news  first. 

Send  resume,  clips  and  references  to: 

Susan  Bowles 
Executive  Business  Editor 
The  Palm  Beach  Post 
P.O.  Box  24700 

West  Palm  Beach,  FL  3341 6-4700 


_ EDITORIAL _ 

FAST-PACED  WEEKLY  business  pub¬ 
lication  seeks  experienced  reporter  to 
cover  business  news  in  Westchester 
County,  NY.  Must  have  in-depth  know¬ 
ledge  of  local  markets  and  industries, 
above-average  writing  and  communi¬ 
cation  skills,  oe  able  to  handle  heavy 
workload  and  meet  tight  deadlines. 
Knowledge  of  AP  style  and  Macintosh. 
No  whiners,  shrinking  violets  Com¬ 
petitive  salary  and  benefits.  Send 
resume,  clips,  salary  requirements  ta 
Editor,  Westfair  Communications  Inc., 
108  Corporate  Park  Drive,  Suite  105, 
VYhite  Plains,  NY  10604. 


FEATURES  EDITOR:  Award-winning, 
family-owned  28,000  seeks  energetic 
Features  editor  with  at  least  three  years 
experience  who  has  great  ideas,  loves 
community  news,  can  deftly  juggle 
many  tasks  and  is  ready  to  help  lead  a 
team.  Outside  and  Outdoor  Life  mag¬ 
azines  rate  ours  a  top  Rockies  town. 
Experience  will  dictate  pay.  Send 
resumes  and  work  samples  ta  Dean 
Miller,  ME,  Post  Register,  P.O.  Box 
1800,  Idaho  Falls,  ID  83403  or  to 
dmiller@ldahonews.com  by  4/25. 


FINE  ARTS  EDITOR 

One  of  the  USA's  fastest  growing 
dailies  located  on  Alabama's  oeautiful 
Gulf  Coast,  featuring  fine  writing  and 
in-depth  reporting,  is  looking  for  a  Fine 
Arts  Editor.  The  Fine  Arts  Editor  will  be 
both  a  good  writer  and  an  excellent 
reporter.  Sharp  and  intelligent  criticism 
expected,  wit  and  humor  also  desira¬ 
ble  qualities.  EXCELLENT  SALARY, 
BENEFITS.  Send  resume  to  Box  08111, 
Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
for  1 3,000  circ.  southern  Indiana  daily 
noted  for  in-depth  Features,  strong 
local  reporting.  Send  letter,  resume, 
ur  best  clips  and  daytime  phone  num- 
rs  of  your  three  most  recent  editors/ 
supervisors/teachers  to  Fred  Smith, 
managing  editor.  The  Herald,  P.O.  Box 
31,  Jasper,  IN  47547-0031. _ 

GENERAL  ASSIGNMENT  REPORTER 

We  seek  a  well-rounded  reporter  for  a 
metro  job  in  our  downtown  newsroom. 
We  cover  a  rapidly  growing  metro 
area  of  1  million  people  in  Northeast 
Florida.  The  right  person  will  be  a 
tough  reporter  with  a  knack  for 
enterprise  work  and  the  ability  to  turn 
a  phrase.  We  value  source-building, 
tenacity,  intelligence  and  an  eye  for 
detail.  Computer-assisted  reporting 
skills  a  plus.  You  must  have  the  clips 
that  prave  yau  are  ready  ta  step  into 
our  newsroom. 

If  you  do,  send  your  six  b  est  to  The  Florida 
Times-Union,  Attn:  Jim  Baltzelle,  deputy 
metro  editor,  1  Riverside  Avenue, 
Jacksonville,  FL  32202. 

DRUG-FREE  WORKPLACE 
EQUAL  OPPORTUNITY  EMPLOYER 


It's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box 
holder.  If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies),  seal 
your  reply  in  an  envelope  oddressM  to  the  E&P  Classified  Advertising  Department  with 
an  attached  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to 
reach.  If  the  Box  Numbw  you're  answering  is  on  your  list,  we'll  discard  your  reply. 
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EDTTORIAL 


HIGH-VELOCrrY 

COPY  EDITOR 

TOOK  NE  Ohio  PM  wants  a  slick  copy 
editor  who  con: 

•  Bat  out  lively  heads  with  o  minimum 
of  fuss. 

•  Meet  deadlines. 

•  Iron  the  wrinkles  out  of  a  crumpled 
sentence. 

•  Boil  down  copy  without  losing  the 
point. 

•  Edit  a  graphic  without  bursting  into 
tears. 

•  Assist  with  layout  and  pagination. 

Interested?  OK,  tell  us  why  in  your 
cover  letter.  Show  us  what  you're 
doing  now.  Fix  up  a  one-page  resume. 
Pack  the  stuff  off  to: 

Jeff  Schoch 
Chief  Copy  Editor 
The  Vindicator 
1 07  Vindicator  Square 
P.O.  Box  780 
Youngstown,  OH  44501 
(No  phone  calls,  please) 


INDIANAPOLIS  Business  Journal  has 
vacancies  for  reporters  and  editors. 
Minimum  of  three  years  journalism 
experience  reguired.  IBJ  is  one  of  three 
business  weeklies  to  win  the  Society  of 
American  Business  Editors  and  Writers' 
1997  "Best  in  Business*  general 
excellence  award.  Send  resume  and 
clips  to  Tom  Harton,  431  N.  Pennsyl¬ 
vania  St.,  Indianapolis,  IN  45204. 


INVESTIGATIVE  Reporters  Wanted  for 
Boston  based  wire  service  with  print, 
broadcast  and  online  medio  clients.  Com¬ 
puter  aided  reporting  skills  a  plus. 
25K-35K.  Send  resume  and  clips  to 
Affiliated  News  Services,  568  Wash¬ 
ington  Street,  Wellesley,  MA  02181. 


MANAGING  EDITOR  for  THE 
WORLD,  a  1 6,000  6-doy  daily  Pulitzer 
Community  newspaper  serving  150 
miles  of  the  beautiful  Oregon  Coast. 
We're  the  only  daily  and  #1  source  of 
news,  information  and  advertising  in 
our  market. 

Our  mission  is  to  become 
the  most  reader-relevant  newspaper 
possible.  Our  management  team 
understands  the  newspaper  belongs  to 
the  readers  and  their  communities.  We 
wont  The  World  to  be  a  proactive 
champion  and  a  provider  of  con¬ 
sensus.  We  want  to  expand  our 
footprint  in  the  ways  in  which  we 
receive  and  provide  information. 

Our  ideal  candidate  will  be  an 
enthusiastic,  passiorrate  leader  with  the 
capability  for  vision. 

Send  resume  and  salary  his¬ 
tory  to: 

Greg  Stevens,  Publisher 
The  World 
P.O.  Box  1840 
Coos  Boy,  OR  97420 
FAX:  (541)  257-0294. 

E-mail:  gstevens@gw.stlnet.com 


OUR  NEWS/EDITORIAL  DEPART¬ 
MENT  HAS  AN  OPENING  FOR  A 

REPORTER.  THE  SUCCESSFUL  CAN¬ 
DIDATE  WILL  HAVE: 

•  Type  40-45  wpm  preferred 

•  Computer  literate  (familiarity  with 
Macs  and  QuarkXPress  system 
preferred) 

•  Good  grammar  and  writing  skills 

•  Valid  driver's  license 

•  3-5  years  on  a  metro  daily  as 
reporter  (including  metro 
experierKe) 

•  Bachelor's  degree  or  equivalent 
(journalism  concentration 
preferred) 

To  apply  for  this  position,  send 

resume/application  to: 

Human  &  OrganizotiorKil  Development 
The  Bakersfield  Califomian 
Reporter 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 

All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen 
EEO/MF/H 


EDITORIAL 


Bloomberg 

FINANCIAL  MARKETSW 


EDITORIAL 


MUSIC  EDITOR/WRITER 
New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
oward-winning,  140,000  circulation 
weekly  newspaper  in  Phoenix.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
fremance  reviewers,  and  writing  a 
local  music  column  as  well  as  revievrs 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Brennan,  P.O.  Box  5970, 
Denver,  CO  80217. 


NEWS  COLUMNIST 
Phoenix  New  Times  seeks  a  news  col¬ 
umnist  who  combines  an  authoritative 
yet  elegant  voice  with  formidable 
reporting  skills.  First-person  whimsy  is 
out-weirsourced,  fact-driven  commen¬ 
tary  is  in.  Must  be  capable  of  compet¬ 
ing  for  the  cover  witn  our  long-form 
investigative  and  feature  writers.  We 
provide  the  time,  space  and  resources 
to  do  definitive  work;  you  provide  the 
scoops.  We  care  little  about  whot  you 
THINK.  We're  most  interested  in  vi^ot 
you  KNOW.  Send  a  cover  letter,  a 
resume  and  your  best  clips  to: 

Jeremy  Voas,  editor 
Phoenix  New  Times 
1201  E.  Jefferson 
Phoenix,  AZ  85034 
No  phone  colls,  please 


PHOTO  EDITOR 

A  75,000-circulation  daily  in  North 
Carolina  needs  a  photo  editor  to  lead 
a  staff  of  eight  full-time  and  two  poit- 
time  photographers.  The  photo  editor 
leads  the  paper  in  reporting  the  news 
in  pictures  and  has  a  strong  voice  in 
the  paper's  design.  The  job  requires 
knowledge  of  digital-picture  processes, 
including  digital  cameras.  The  best 
candidates  hove  proven  themselves  as 
photojournalists,  leaders  and  problem 
solvers. 

Send  a  cover  letter,  resume  and  work 
samples  to: 

Mike  Amholt 
Managing  Editor 
Fayetteville  Observer-Times 
P.O.  Box  849 
Fayetteville,  NC  28302 
mamholt@foto.infi.net 


NEWSPAPER  SPORTS  EDITOR:  A 
6,000  circulation  newspaper  seeks  a 
sports  editor  to  cover  community 
sports.  Duties  on  this  one-person  desk 
also  include  editing  The  Associated 
Press  copy  and  paginating  pages. 
Please  send  letter,  resume  and  clips  to 
Belinda  Chase,  Ketchikan  Daily  News, 
P.O.  Box  7900,  Ketchikon,  AK  99901 . 


EDITORIAL 


Bloomberg  News  has 


400  reporters  and 
editors  in  68  bureaus 
worldwide  that  provide 
around  the  clock 
coverage  of  ttie  world’s 
governments, 
corporatio^Jndustries 


News  Opportunities 
in  Germany 


As  we  expand  our  highly  successful  news  service  in  Germany, 
we  are  seeking  proven,  seasoned: 


Reporters 


and  all  financial  markets. 


To  help  cover  Europels  largest  economy.  Successful  candidates  will 
combine  quick  reflexes,  fluid  writing  and  familiarity  with  Germany. 

We  require: 

-  Two  to  five  years  reporting  experience,  preferably  with  a 
business  news  organization,  newspaper  or  news  agency. 

-  Fluent  English  written  skills  plus  command  of  spoken  German. 

-  Ability  to  perform  effectively  in  international  environment. 


CV  and  cover  letter  to:  Kevin  O’Brien,  Bureau  Chief, 
k\  Bloomberg  News,  Neue  Mainzer  Strasse  75,  60311 
Frankfurt  am  Main,  Germany.  Far.49-69‘131-0433 
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HELP  WANTED 


NUTRITION  WRITER/EDITOR 

EXPERIENCED  person  wanted  for 
monthly  health-science  magazine  in 
the  natural  products  industry. 
Biochemistry,  nutrition,  health  or 
technical  editing  degree  preferred. 
MANDATORY  three  years  journalism 
experience  in  area  of  nutrition  or 
health.  Great  office,  people  and  com¬ 
pensation  package.  Send  salary 
requirements,  resume,  clips  to  HR  Dir., 
NSN  Nutrition  Ed.,  1301  Spruce  St., 
Boulder,  CO  80302.  No  phone  calls, 
please.  EOE. 


NEWSPAPER  NIGHT  EDITOR:  Select 
staries,  photographs  and  graphics  off 
The  Associated  Press  wire,  write 
headlines  and  cuHines,  paginate  pages 
for  this  6,000  circulation  paper.  Sub¬ 
mit  letter,  resume  and  clips  to  Belinda 
Chase,  P.O.  Box  7900,  501  Dock  St., 
Ketchikan,  AK  99901 . 


REPORTER  -  Leaking  for  new 
challenges,  apportunities?  Immediate 
opening  for  bright,  energetic, 
inquisitive  reporter  in  Northeastern  PA. 
We  seek  experienced  cammunity- 
minded  journalist  to  cover  wide  range 
of  stories  in  fast-growing  Poconos.  Kim 
de  Bourbon,  editor,  Pocono  Record, 
511  Lenox  Street,  Stroudsburg,  PA 
1 8360,  Phone:  (71 7)  420-4340. 


POLITICAL  WRITER 

One  inquisitive,  energetic  political 
writer  can  make  a  big  impact  in  a 
sparsely  populated  state  with  few 
major  media.  Our  23,500,  7-day  AM 
paper  needs  someone  who  can  explain 
complex  issues  and  find  the  stories  that 
don  t  want  to  be  found.  You'll  cover 
state  and  federal  issues  at  the  local 
level,  spend  3  months  yearly  in  the 
state  capital.  Legislative  experience  is  a 
plus;  knowledge  of  Western  issues  a 
must.  Send  resume,  reference  list,  sam¬ 
ples  af  enterprise  reporting,  to  Clark 
Walworth,  managing  editor.  The 
Times-News,  P.O.  Box  548,  Twin  Falls, 


Central  Maine  Newspapers  in 
Augusta,  Maine  is  seeking  candidates 
for  the  full-time  position  of  reporter. 

This  position  involves  general  assign¬ 
ment  reporting.  Applicants  must  hove  a 
faur-year  college  degree  and  some 
newspaper  reporting  experience.  The 
ideal  candidate  will  hove  the  ability  to 
work  on  many  projects  at  one  time, 
contribute  timely  and  interesting  story 
ideas  and  write  cancisely  and 
creatively.  A  working  knowledge  of  com¬ 
puters  is  important. 

We  offer  a  competitive  compensation 
package  which  includes  medical, 
dental,  retirement,  401  (k)  and  life 
insurance.  To  apply,  please  submit  a 
resume,  cover  letter  and  three  samples 
of  your  work  to: 

Central  Maine  Newspapers 
Attn:  Human  Resources  -  Reporter 
274  Western  Avenue 
Augusta,  ME  04330 
We  are  an  equal  opportunity  employer 
M/F 


READY  TO  MOVE? 

Zone  5  daily,  150K/200K  circulation, 
seeks  experienced  editor  for  key  man¬ 
agement  as  ane  of  three  editors  in 
charge  of  copy  desk  team.  Superb  edit¬ 
ing,  pagination  and  page  design  skills, 
previous  supervisory  experience,  are 
required.  We  offer  one  of  the  best 
pay/benefits  packages  in  the  business. 
Reply  to  Box  08138,  Editor  &  Pub- 


THE  FAYETTEVILLE  OBSERVER-TIMES, 
a  75,000  daily  in  North  Carolina,  is 
looking  for  a  copy  editor  who  can 
design  section  fronts  and  inside  pages 
with  an  eye  for  pictures,  packaging 
and  points  of  entry. 

The  best  candidates  hove  at  least  three 
years  experience,  can  write  crisp 
headlines  and  edit  copy  with  attention  to 
detail. 

Send  resume  and  work  samples  to  Mike 
Arnholt,  managing  editor,  Fayetteville 
Observer-Times,  P.O.  Box  849,  Fayet- 
teville,  NC  28302. _ 

We  cannot  all  be  masters. 

William  Shakespeare 


Can  you  dig  up  the  facts,  then  turn 
them  into  stories  (not  just  copy)  that  tell 
readers  what  they  need  to  know?  If  you 
can,  you're  the  reporter  we  want.  If 
you  can't,  keep  your  clips.  The  Citizen, 
an  award-winning  1 6,000  daily  with  a 
strong  writing  and  investigative  history, 
seeks  reporters  who  want  ta  create 
high-quality  journalism.  Several  posi¬ 
tions  open  as  reporters  move  to  editing 
positions  or  to  larger  papers.  Experi¬ 
ence  preferred,  but  outstanding  gradu¬ 
ates  with  drive  encouraged  to  apply. 
Send  resume,  clips  and  10  local  story 
ideas  to  Allan  Vaughn,  city  editor.  The 
Citizen,  25  Dill  St.,  Aufwm,  NY  1 3021 . 


RESTAURANT  CRITIC/WRITER 
The  Houston  Press,  a  94,000- 
circulation  news  and  arts  weekly,  is 
looking  for  a  writer  who  finds  plenty  of 
food  for  thought  in  dining  out;  who  can 
express  those  thoughts  in  stylish,  opi¬ 
nionated  column  writing;  who  can 
bring  food  knowledge  and  passion  to 
reviewing  restaurants  both  up-scale 
and  dawn-home.  Fulltime  position  with 
benefits  requires  a  l,5CX)-word  weekly 
restaurant  column,  plus  magazine- 
length  news  or  feature  pieces  on  non¬ 
food  topics.  To  apply,  compose  a  sam¬ 
ple  restaurant  review  and  send  it, 
along  with  resume,  cover  letter  and 
clips  to: 

Managing  Editor 
Hauston  Press 

2000  West  Loop  Soulh/Suite  1 900 
Houston,  Texas  77027 


EDITORIAL 


ROOM  TO  WRITE 

New  Times  is  loaking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  af  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Miami,  and 
Houston. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 


SELF  STARTING  REPORTER  with  over¬ 
developed  sense  of  responsibility  to 
staff  college  town  bureau  of  East  Ken¬ 
tucky.  25,000-circulation  daily. 
Degree,  2  years  daily  experience 
required.  Send  resume,  clips, 
references  by  April  30  to  Paul  Gat- 
tbrath.  The  Daily  Independent,  P.O. 
Box  31 1 ,  Ashland,  KY  41 105-031 1 . 


SPORTS  COLUMNIST 
We're  looking  for  a  sports  columnist 
who  can  mix  up  the  pitches,  from  the 
preps  to  college  to  the  pros.  This  posi¬ 
tion  requires  strong  storytelling  and 
reportorial  skills.  Some  fire-in-the-belly 
competitive  spirit  is  a  definite  plus.  Our 
columnist  will  write  about  the  Bulls,  the 
Bears,  the  Boilermakers,  Bobby  Knight, 
the  Cubs,  the  Sox  —  without  losing 
sight  of  what's  happening  at  the  loco) 
high  school  gym.  Send  a  cover  letter, 
an  autobiography  and  clips  to  Matt 
Dorney,  sports  editor,  Post-Tribune, 
1065  Broadway,  Gary,  IN  46402.  A 
Knight-Ridder  newspaper.  EOE/AA 
Emplayer. 


E&Fs  Classified 

imusmr's  meeumg  place. 
(212)  675*4380 


SPORTS  COPY  EDITOR 

Our  sports  department  is  seeking  a 
layout/copy  editor  to  design  section 
fronts  and  do  rim  work.  At  least  two 
years  of  doily  newspaper  experience 
required. 

We're  an  independent,  75,000- 
circulation  daily  in  southeastern  North 
Carolina,  the  heart  of  ACC  and 
NASCAR  country.  Send  a  cover  letter, 
resume  and  at  least  five  work  samples 
to: 

Doug  Mead 
Executive  Sports  Editor 
Fayetteville  Observer-Times 
P.O.  Box  849 
Fayetteville,  NC  28302 


SPORTS  EDITOR 

Lay  out  pages  and  plan  coverage  from 
preps  and  bowling  to  the  Green  Bay 
Packers.  Demonstrate  you  can  run  a 
five-member,  night  staff,  plus  part- 
timers.  QuarkXPress  skills  are  a  plus. 
We're  a  seven-day  AM  newspaper  of 
25,000  circulation.  PROMPTLY 
respond  v/ilh  tearsheets  and  references 
to  Sarah  Akavickas,  human  resources 
manager,  Oshkosh  Northwestern,  P.O. 
Box  2926,  Oshkosh,  Wl  54903-2926. 
E-mail:  tomlee@athenet.net.  Equal 
Opportunity  Employer. 


SPORTS  WRITER/PAGINATOR 
Nestled  in  the  famed  Color  Country  of 
southern  Utah,  the  St.  George 
Spectrum  is  looking  for  someone  with 
intimate  knowledge  of  QuarkXPress  to 
go  with  a  hearty  writing  appetite. 
Sound  familiar?  Good.  Send  your 
cover  letter,  resume  and  samples  of 
writing  and  layout  to:  Patrick  Obley, 
The  Spectrum,  275  E.  St.  George  Blvd., 
St  George,  UT  84790.  (801)  674- 
6250. 


SPORTS  WRITER 

The  Jackson  Citizen  Patriot,  a  40,000- 
circulation  newspaper  in  south-central 
Michigan,  has  an  opening  for  an 
experienced,  motivated  sports  writer 
with  a  special  touch  when  it  comes  to 
feature  writing.  We  offer  plenty  to 
write  about,  including  27  high  schools 
and  NASCAR  and  CART  races  at 
Michigan  Speedway.  Competitive 
salary  and  benefits.  Send  five  clips  —  na 
more  than  ane  event  story  —  to  Jim 
Knight,  sports  editor,  Jackson  Citizen 
Patriot,  214  S.  Jackson  St.,  Jackson,  Ml 
49201-2282. 

An  Equal  Opportunity  Employer. 

No  phone  calls,  please. 


THE  ALBUQUERQUE  JOURNAL,  New 
Mexico's  statewide  newspaper,  has  a 
reporter  opening  for  its  two-person 
Capitol  bureau  in  Santa  Fe.  Candidates 
should  have  at  least  three-years  expe¬ 
rience  cavering  the  state  government/ 
legislature  and  ability  to  translate  com¬ 
plex  issues  into  accurate  and  fair  news 
stories.  Seeking  a  reporter  who  devel¬ 
ops  sources  and  can  provide  a  balance 
of  spot  and  enterprise  coverage. 
Resumes  with  references  plus  8  work 
samples  should  be  sent  to  State  Editor 
Tim  Coder,  Albuquerque  Journal,  P.O. 
Drawer  J,  Albuquerque,  NM  87103. 


:  It  you  think  you  re  going  to  make  it,  you 
i  better  hang  on  to  yourself. 

David  Bowie 
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THE  BANGOR  DAILY  NEWS  (70,000 
in  Maine)  seeks  an  assignment  editor 
who  is  curious,  insightful  and  creative. 
Eclectic  interests,  good  news  judgment 
and  unlimited  potential  are  more 
important  than  experience  lor  the  sake 
of  experience.  Direct  six  reporters, 
including  business,  environment  and 
three  in  a  coastal  bureau.  Plus,  for 
leisure,  the  Maine  coast,  Acadia 
National  Park,  Mount  Katahdin,  skiing 
at  Sugarloof,  sailing,  hiking;  need  we 
soy  more?  Send  resume,  clips  of  cov¬ 
erage  you  have  directed  to:  Bob 
Kelleter,  executive  editor,  Bangor  Daily 
News,  P.O.  Box  1 329,  Bangor,  ME 
04402-1329. 


THE  BUSINESS  JOURNAL- 
MILWAUKEE  has  an  immediate  open¬ 
ing  for  a  managing  editor.  Applicant 
should  hove  one  to  three  years  of  edit¬ 
ing  experience  at  a  daily  newspaper  or 
business  weekly,  solid  knowledge  of 
business  reporting,  strong  editing  and 
coaching  skills,  and  demonstrated 
leadership  and  communication  skills. 
Familiarity  with  QuarkXPress  helpful. 
Contact  Gary  Miller  at  (414)  278- 
7788  or  send  resume,  references  and 
any  supporting  material  to  Editor,  The 
Business  Journal,  600  W.  Virginia 
Street,  Suite  500,  Milwaukee,  Wl 
53204-1551. 


THE  NIAGARA  GAZEHE,  Niagara 
Falls,  NY,  is  under  new  ownership  and 
is  looking  for  top-level  newsroom  lead¬ 
ers  to  hdp  us  grow.  Openings  include 
managing  editor  and  city  editor.  We 
are  now  part  of  a  new  organization 
that  offers  exciting  opportunities  (or  the 
future.  Apply  to  Dan  Bowerman,  exec¬ 
utive  editor,  Niagara  Gazette,  P.O. 
Box  549,  Niagara  Falls,  NY  14302- 
0549.  We  are  on  equal  opportunity 
employer. 

THE  SMITHFIELD  HERALD,  a  15,000- 
circulation  semi-weekly  newspaper  in 
North  Carolina's  Triangle,  is  seeking 
an  energetic  and  enterprising  reporter 
to  cover  county  schools  and  a  rapidly 
growing  town  near  the  state  capital. 
Applicants  must  have  at  least  a  year  of 
twice-weekly  or  daily  experience  and 
be  capable  of  covering  doily  assign¬ 
ments  while  developing  enterprise 
stories.  The  Herald,  a  McClatchy 
newspaper,  offers  competitive  pay  and 
excellent  benefits.  Send  cover  letter, 
resume  and  clips  to  Scott  Bolejack, 
managing  editor.  The  Smithfield 
Herald,  P.O.  Box  1417,  Smithfield,  NC 

27577. _ 

WANTED:  Reporter/Copy  Editor  -  The 
Gainesville  (Fla.)  Sun,  located  in  one  of 
the  nation's  "most  livable"  cities,  is  look¬ 
ing  for  a  reporter/copy  editor  -  5 
years  experience  covering  college 
athletics,  preferred  men's  basketball; 
college  degree;  layout  and  copy  edit¬ 
ing  experience  a  must. 

SetKf  cover  letter  and  resume  to: 

Noel  Nash 

Executive  Sports  Editor 
The  Gainesville  Sun 
P.O.  Box  147147 
Gainesville,  FL  32614-7147 


THE  SUN  HERALD  (a  growing  Knight- 
Ridder  49,000  daily/54,000  Sundry) 
is  seeking  a  page  designer  to  contrib¬ 
ute  to  a  seven-person  design/graphics 
desk  (or  late  Moy/eorly  June  opening. 
The  paper's  design  team  works  in 
QuarkXPress,  Adobe  Illustrator,  Aldus 
Freehand  and  Adobe  Photoshop.  The 
front-end  system  is  ATEX. 

Duties  will  include  design  of  news,  sports 
and  features  sections.  Hours  include 
nights  and  weekends.  The  ideal  earn) idote 
will  hove  a  bachelor's  degree  in  jour¬ 
nalism,  solid  computer  skills,  at  least 
one  year  of  daily  newspaper  design 
experience  or  comparable  college 
experience,  a  competitive  design  spirit 
and  an  ability  to  work  well  with  others. 
Pay  based  an  experience  and  educa¬ 
tion  ($20,000  to  $30,000). 

If  you  produce  stunning  pages,  send  cover 
letter,  resume  and  a  IxirKlful  of  clips  to 
Lana  Sumpter,  graphics/design  editor. 
The  Sun  Herald,  P.O.  Box  4567,  Biloxi, 
MS  39535-4567;  e-mail  to: 
Isumpter^sunherald .  infi .  net. 

Knight-Ridder  is  on 
Equal  Opportunity  Employer. 
Women  and  minorities  encouraged  to 
apply. 


MARKETING 


THE  UNCOLN  JOURNAL  STAR,  a  75,000 
circulation  (84,000  Sunday)  morning 
daily  in  Nebraska's  capitol,  is  looking 
(or  on  all-around  desk  editor  who  can 
handle  copy,  headlines,  page  design 
and  pagination  and  knows  wire  news. 
We  have  a  busy,  cross-trained  desk 
with  bts  of  opportunity  to  do  different 
things. 

You  could  be  right  for  us  if  you  have 
copy  desk  experience  at  a  daily  news¬ 
paper;  a  passion  (or  news;  a  thorough 
knowledge  of  grammar,  punctuation, 
usage  and  AP  style;  an  eye  (or  detail 
and  a  commitment  to  making 
deadline. 

We  could  be  right  (or  you  if  you  want 
variety  in  your  work,  dedicated  col¬ 
leagues,  competitive  salary  and  bene¬ 
fits,  and  a  community  that  has  the  liveli¬ 
ness  of  a  college/ government  town. 

Please  send  cover  letter,  resume  and 
work  samples  to  Human  Resources,  Lin¬ 
coln  Journal  Stor,  P.O.  Box  81689,  Lin¬ 
coln,  NE  68501-1689.  We  are  an 


WANTED:  Energetic  copy  editor  with  a 
passion  for  clarity  and  a  flair  for 
headline  writing.  Design  skills  a  plus. 
Send  letter,  resume,  tearsheets  to  Jim 
Willis,  managing  editor,  Birmingham 
Post-Herald,  P.O.  Box  2553,  Birm¬ 
ingham,  AL  35202. 


MARKETING 


.  Marketing  and 
Promotion  Director 


The  Middlesex  News,  55m  daily,  and  its  sister  weekly  news¬ 
papers  are  seeking  an  individual  to  plan,  develop,  and 
implement  circulation,  promotion,  advertising  and  produa 
initiatives  and  strategies.  Manage  a  staff  of  4;  including 
market  research,  community  relations,  event  planning  and 
design.  We  have  bold  plans  and  need  a  good  leader,  pre¬ 
senter  and  communicator.  Creative  flair  highly  desired. 
Previous  newspaper  experience  in  marketing  promotion 
of  advertising  a  plus.  Great  job,  people  company,  and 
New  England  living  await  you.  Cover  letter  a  must. 

If  you'd  uke  to  hear  more  about  what  we  have  to  offer. 
FAX  YOUR  RESUME  TO:  508'626>3885.  You  may  also 
forward  your  resume  to  Tobi  Russell,  Community 
Newspaper  Company,  Job  Code:  TB.  33  New  York  Avenue, 
Framingham,  MA  01 701 . 

NO  PHONE  CALLS  PLEASE 

We  offer  comprehensive  benefits  to  full-time  employees, 
including  insurance  and  retirement  plans.  Community 
Newspaper  Company  is  an  Equal  Opportunity  Employer. 


■  COMMUNITY 
I  NEWSPAPER 
1.  COMPANY 


Btemnt  tht  matt 
knpoftMnt  n0w9 
In  your  own  backywxl. 


ASSOCIATE 

EDITOR 

U.S.  publisfier  of  leading  monthly  pub¬ 
lication  (or  the  environmental  industry 
seeks  Editor  with  5  years  experience 
with  business  or  technical  trade  pub¬ 
lications.  Will  be  responsible  (or  writ¬ 
ing  and  editing  of  editorial  regarding 
new  technologies  and  regulations. 
Must  be  comfortable  with  deadlines 
and  dealing  with  technicol  subject  mat¬ 
ter. 

Send  resume  with  writing  samples  and 
salary  requirements  to:  CAHNERS 
PUBLISHING  COMPANY,  Humon 
Resources,  Dept.  AE,  1350  E.  Touhy 
Ave.,  Des  Plaines,  60018  or  FAX: 
(847)  390-2533.  EOE  M/F/D/V 


FINANCIAL  REPORTER 
Fast  growing  publishing  company 
seeks  aggressive  reporters  to  (ill  vacan¬ 
cies  created  by  promotions  and 
launches  a(  new  publications.  Rapid 
growth  in  salary  and  responsibility. 
Excellent  benefits.  Minority  applicants 
encouraged.  Resume  and  caver  letter 
to:  Patricia  Muller,  Institutional  Investor, 
488  Madison  Avenue,  New  York,  NY 
10013.  EOE. 


ESTIMATOR 


ESTIMATOR  -  CUSTOMER  SERVICE  - 
SALES  for  web  or  sheet  fed  printer. 
Minimum  5  years  experience.  Bindery 


Mr.  K  Lesnar  (800)  843-6805 


FEUOWSHIPS 


FELLOWSHIPS 

Seeking  applicants  for  notional  fellow¬ 
ships  in  education  reporting.  Spend 
two  months  on  a  story  you've  always 
wanted  to  write.  Expert  advice, 
stipend,  opportunity  (or  travel, 
(^dline  May  16.  Contact  Education 
Writers  Association,  1331  H  St.,  N.W. 
#307,  Washington,  DC  20005,  (202) 
637-9700;  e-mail:  ewaQcrosslink.net, 
http://www.ewa.org. 


INFORMATION  SYSTEAAS 


BUSINESS  SYSTEM  VENDOR 

A  leading  provider  of  business  systems 
has  career  opportunities  for  experi¬ 
enced  customer  support  personnel.  This 
is  a  great  opportunity  to  be  involved 
with  the  implementation  of  our  new 
Windows  and  Client/ Server  products. 

You  MUST  have  experience  with 
advertising  accounts  receivable  or 
circulation  software,  effective  commu¬ 
nication  skills  and  a  desire  to  travel. 
Additionally,  experience  in  software 
installation,  on-site  customer  training, 
and  telephone  support  are  required. 

Enjoy  a  relaxed  teamwork  oriented 
office  environment  with  excellent  salary 
benefits  package. 

Must  be  willing  to  relocate  to  the 
Washington  DC  area. 

Send  resume  and  cover  letter  describ¬ 
ing  your  qualifications  to: 

Data  ScietKes  IrK. 

Attn:  Customer  Support  Position 
21 50  Industrial  Parkway 
Silver  Spring,  MD  20904 
FAX:  (301)  622-7954 
e-mail:  tammyeQdata-sci.com. 
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HELP  WANTED 


INFORMATION  SYSTEMS 

DATABASE  PROGRAMMER 
Region:  Notional 

Emerging  Internet  content  provider 
seeking  self-motivated  programmer 
experienced  with  newspaper  classified 
ad  software.  Multiple  platform  experi¬ 
ence  desired.  Fax  or  E-mail  resume 


_ MARKETING _ 

THE  BAKERSFIELD  CALIFORNIAN  hos 
an  immediate  opening  for  a  MARKET¬ 
ING  MANAGER.  This  key  middle 
management  position,  reports  directly 
to  the  Director  of  Advertising  Sales  & 
Marketing.  The  qualified  candidate  will 
need  the  ability  to: 


and  salary  history  to: 

Human  Resources,  (619)  874-3690 
E-mail:  dthoma@classifind.com 

SYSTEMS  MANAGER 

Northwest  Newspapers,  the  fastest 
growing  newspaper  in  Illinois  has  an 
opening  for  a  Systems  Manager.  In  a 
fast-poced  deadline-oriented  environ¬ 
ment,  we  desire  a  person  who  has: 

•  Experience  in  using  and 
configuring  Microsoft  Windows 
'95,  Microsoft  Windows  NT  Server 
3.51  &  4.0,  Microsoft  SQL  Server, 
MocOS  7.5,  Interoctive  Unix,  AIX 
3.2  and  obove,  Solaris  2.4. 

•  ExperierKe  with  Digital  Equipment 
Alpha  servers. 

•  Overall  experience  with  10/100 
mb/ sec  switched  Ethernet  routers 
and  remote  dial-in  devices  and 
cat. 5  cable  structures  and 
experience  with  WAN 
technology. 

•  Must  possess  postscript  and 
electronic  publishing  experience 
and  a  general  knowledge  of 
QuarkXPress,  Photoshop 
and  Illustrator.  Experience  with  OPI 
and  film  output  t^hnology. 


•  Lead  a  strong  Marketing 
department 

•  Work  closely  with  all  departments 
within  the  newspaper  operation 

•  Have  a  solid  working  knowledge  of 
the  marketing  process  including 
product  marketing 

•  5  plus  years  experience  in 
marketing 

•  A  college  education  in  Business/ 
Marketing 

•  Have  a  good  working  knowledge 
of  market  research,  understand 
current  target  marketing  systems 
and  a  good  knowledge  of  the  soles 
process 

•  Previous  background  in  newspaper 
product  marketing  and  sales  is 
helpful. 

If  you're  a  true  team  leader  with  the 
ability  to  be  creative,  think  out  of  the 
box  and  be  a  leader  in  the  strategic 
marketing  of  a  media  company,  we 
want  to  talk  to  you!  Please  send  your 
resume  with  previous  employment  his¬ 
tory  and  salary  history  and  salary 
requirements  to: 

Human  and  Organizational 
Development 

The  Bakersfield  Californian 


•  Excellent  communication  and 
planning  skills. 


P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 


•  4-6  years  project  management 
experience. 

•  College  degree  or  equivalent. 

Send  resume  to  Human  Resources, 
Northwest  Herald,  P.O.  Box  250, 
Crystal  Lake,  IL  60039-0250. 


All  applicants  subject  to  pre¬ 
employment  physical  and  druq  screen. 

_ EEO/MF/H _ 

PHOTOGRAPHER 
DIGITAL  TECHNICIAN/ 
PHOTOGRAPHER  WANTED 


MARKETING/PROMOTION 

PROMOTION  DIREaOR 
The  San  Froncisco  Chronicle  is  seeking 
a  newspaper  promotion  director.  Job 
duties  include. 

•  Promoting  the  content, 
personalities,  benefits  and  utility  of 
The  Chronicle 

•  Selecting  and  coordinating  events 
and  sponsorships 

•  Working  with  the  paper's 
advertising  and  circulation 
departments  to  help  them  meet  their 
business  goals 

•  Setting  and  managing  a  budget 
for  the  above. 


Three  technical  support  personnel 
needed  for  fulltime  production  posi¬ 
tions  with  an  expanding  metropolitan 
publishing  company  in  the  Pittsburgh 
area.  Adobe  Photoshop  and  Macintosh 
experience  essential  for  this  deadline 
oriented  career  in  the  news  industry.  If 
you  have  the  appropriate  experience 
and  need  to  be  part  of  a  winning  team 
of  creative  people,  send  a  resume 
detailing  your  career  history  to: 

Tod  Gombar 

Tribune-Review  Publishing  Company 
622  Cabin  Hill  Drive 
Greensburg,  PA  15601 

PRESSROOM 

PRESSMAN/MANAGER  for  6  1/2  unit 


Salary  is  commensurate  with  experi¬ 
ence.  The  Chronicle  is  an  equal 
opportunity  employer.  No  phone  calls, 
please.  Please  send  a  letter  and  resume 
(including  salary  history  and 
references)  to: 

Susan  Bloch 

Director  of  Human  Resources 
San  Francisco  Chronicle 
901  Mission  Street 
San  Francisco,  CA  94103 


Goss  Urbanite.  Minimum  five  years 
experience.  16,500  circulation  7  day 
AM  paper  located  in  beautiful  historic 
New  Bern,  NC.  Competitive  salary  and 
excellent  benefits  package.  Please  send 
resume  and  salary  history  to  John 
Graham,  Publisher,  Sun  Journal,  P.O. 
Box  1 149,  New  Bern,  NC  28563. 

FAX  (919)  638-1577 

That  was  non,  non-nan,  non  heinous. 

Bill  and  Ted 


_ PRESSROOM _ 

PRESS  PERSON 

Qualified,  conscious  individual  to  run 
units  and  reels  on  doublewide  press. 
Mechanical  aptitude  and  offset  experi¬ 
ence  necessary,  web  offset  experience 
a  plus.  We  offer  competitive  wages, 
paid  vacation  and  401  (k).  If  interested, 
please  send  resume  and  salary  history 
to:  Tribune  Newspapers,  Attn:  Jana 
Crowe,  P.O.  Box  1547,  Mesa,  AZ 
85211.  EEO  M/V/F/D _ 

PRESS  OPERATOR  NEEDED 

The  Virgin  Island  Daily  News  is  seek¬ 
ing  an  experienced,  highly  motivated 
and  quality  conscious  press  operator  to 
work  on  a  Goss  community  press. 
Candidate  must  have  at  least  5  years 
press  experience,  good  interpersonal 
and  communication  skills  and  be  will¬ 
ing  to  relocate  to  the  Virgin  Islands. 

Interested  persons  should  send  a  cover 
letter  and  resume  to: 

Ken  E.  Ryan 
Production  Director 
The  Virgin  Island  Daily  News 
P.O.  Box  7760 
St.  Thomas,  VI  00801 

_ Fox  (809)  776-0740 _ 

PRODUCnON/TECH 

PRODUCTION  DIRECTOR  required  for 
small  daily  in  Zone  4.  Paper  is 
aginated  with  usual  software  for  ad 
uilding/graphics.  New  line  of 
Urbanites  prints  PM  paper  as  well  os  sis¬ 
ter  AM  paper  in  neighboring  county. 
$4O,OO0  salary  with  usual  company 
benefits  including  401  (k),  health/ 
dental.  Some  relocation  paid.  Send 
information  to  Publisher,  P.O.  Box 
603,  Lawrenceville,  GA  30246  or  E- 
mail  to  RaerickQMindspring.com 


PRODUCnON/TECH 

COMPOSING  ROOM  MANAGER 

The  Maui  News,  a  19,000  daily, 
24,000  Sunday  PM  newspaper  has  an 
immediate  opening  for  an  experienced 
Composing  Room  Manager. 

We  are  looking  for  an  individual 
committed  to  top  quality  work  with  at  least 
3  years  of  supervisory  experience, 
preferably  in  a  union  environment. 
Excellent  leadership  and  communications 
skills  required.  Experience  in  typesetting, 
ad  makeup  and  page  composition  is 
highly  desirable. 

Please  send  resume  and  references  to 
Human  Resources  Manager,  The  Maui 
News,  P.O.  Box  550,  Wailuku,  HI 
96793-0550. 

PRODUCTION 

MANAGER 

Newspaper  in  one  of  the  fastest- 
growing,  affluent  markets  in  the  coun¬ 
try  has  an  immediate  opening  for  a 
hands-on  production  manager.  We 
print  an  AM  daily,  TMC  and  hove  a 
very  active  commercial  printing  opera¬ 
tion. 

This  position  requires  a  commit¬ 
ment  to  quality,  understanding  of 
SNAP  specifications,  full  color  printing 
and  tharough  knowledge  of  the  Goss 
Urbanite  press,  prepress  and  mail 
roam  aperations.  We  need  a  strong 
manager  that  can  take  our  lucrative 
operation  to  a  new  level.  Excellent  pay, 
bonus  plan  and  benefits.  Please 
forward  resume  to  Box  08 1 39,  Editor 
&  Publisher. 


Editor<^Publisher  ! 


j  Use  us  as  your  recruiting  tool  • 

I  to  hire  the  best  and  brightest!  I 

I  I 

I  E&P  will  be  running  on  a  monthly  basis  I 
'  recruitment  features  highlighting  various  issues  I 
[  that  affect  newspaper  personnel  and  managers.  j 

I  If  you  want  to  place  an  ad  promoting  | 
I  opportunities  within  your  company  in  the  I 
I  future  issues  and  need  additional  information,  I 
j  call  Mike  Dardano,  VP/ Advertising,  (212)  675-  j 
I  4380,  ext.  155  (miked@mediainfo.com)  or  ! 
I  Shawn  Olson,  Classified  Manager,  (212)  675-  | 
I  4380,  ext.  170,  (shawno@mediainfo.com).  | 
I  I 

j  •  April  19  •  May  24  •  June  14  •  July  12  j 
I  •  August  23  (Recruitment  Issue)  •  September  20  • 

I  •  October  25  •  November  22  ■ 

I  •  December  20  I 

I _ I 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foreign/Posittons  Wanted  advertteers  must  pre-pay. 
Etfective  January  1, 1997 


UNE  ADS  POSITIONS  WANTED 

1  week-$9.05  per  Irre  1  week-$4.50  per  Hne 

2  weeks-SS.OO  per  Ine.  per  Issue.  2  weelo-$3.80  per  Ine,  per  Issue. 

3  weeks-$7.00per  Ine,  per  Issue.  3weeks-$3.15perlne,  perlssue. 

4  weeks-$6.06  per  Ine.  per  Issue.  4  weeks- $2.90  per  Ine,  per  issue. 

Add  $  1 2.00  per  Insertion  for  box  service.  Add  $6.00  per  insertion  tor  box  service. 
Count  os  on  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline;  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Ulustratlons,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  cokjmn  inch,  per  insertion:  1  time.  $106: 2  to  5  times,  $100 
6  to  13  times.  $95;  14  to  26  times  $90;  27  to  52  times  $85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  moiled  each  day  as  they  are  received. 


Name  - 

Company _ 

Address  - 

City  _ 

State _ 

Zip  - 

Phone  _ 

Classification _ 

Authorized  Signature 

No.  of  Insertions:  _ 

Copy: _ 


Amount  Enclosed:  $ 


Editor^ 

PUBLISHER 

11  WEST  19TH  STREET,  NY,  NY  lOOn.  212)67&4380,  FAX  (212)  929-1259. 


ADVERTISING 


SALES  &  MARKETING/AD  DIREaOR 
Visionary  leader  ready  to  strategically 
turn  around  your  sales  effort,  generate 
new  revenues,  dramatically  improve 
customer  service.  WWW  experience 
too.  Over  20  years  of  major  market 
success.  Prefer  mid-size  daily  in  Zorte  8 
or  9.  RON  BEACH,  (970)  245-2590 
or  E-mail;  ronbecich@wlc.net 


CIRCULATION 


CIRCULATION  DIREaOR/MANAGER 
Over  20  years  experience.  Can  do  it 
all  from  computers  to  morketing. 
Would  like  to  relocate  southeast  NC, 
SC,  North  Florida.  Reply  to  Box 
08119,  Editor  &  Publisher. 


PROFESSIONAL 

Seeking  management  position  in  Zones 
7,  8  or  9.  B.S.  in  Business 
minor  in  Mass  Communications. 
Seven  years  hands-on  experience 
Home  Delivery,  Single  Copy,  and 
Sales  Promotion  with  newspapers 
from  10,000  to  75,000  audited. 

Looking  (or  daily  in  need  of 
strong  creative  leader. 

Call  (800)  573-5596 
Mensan 


EDITORIAL 


HARD-CHARGING  g^eral  assignment 
reporter  with  extensive  daily  experi¬ 
ence  and  excellent  photographic  skills 
seeks  job  Zones  1  -  9.  Journalism 
degree.  SERIOUS  INQUIRIES  ONLY! 

Call  (603)  356-8964 


HARD-HITTING  reporter  seeks  position 
on  a  daily  paper  in  Zone  2  or  3. 
Worked  at  a  daily  (or  over  a  year  and 
several  years  at  a  weekly,  covering  just 
about  everything.  Making  a  difference 
in  government  and  police  reporting  is 
my  expertise.  It  takes  a  reporter  with  a 
seasoned  approach  to  make  copy  into 
journalist  pieces.  I  am  that  person.  Call 
Chris  at  (302)  453-1166. 


M.A.  Journalism  C^rod  seeks  a  reporter 
position  in  Zone  4.  Expertise  in  Public 
Affairs  -  Investigative  Reporting, 
Environment  and  Science  Writing.  Also 
a  Photojoumolist.  (61 4)  860-1871 . 


Never  fear.  Razor  is  here!  -  i 

(jargamei 


EDITORIAL 


ENTHUSIASTIC,  hardworking,  versatile 
reporter  with  1 7  years  of  experience, 
most  recently  at  major  daily,  is  relocat¬ 
ing  to  southern  California.  Seeks  report¬ 
ing  position.  You  name  it;  I've  written 
about  it.  Clips  and  resume  on  request. 
Call  Lisa,  (210)  614-6652  or  E-mail; 
travelinl@juno.com. 


VETERAN  News  Designer  seeks 
change  and  challenge.  Strong  judg¬ 
ment,  technical  skills.  Reply  to  Box 
081 37,  Editor  &  Publisher. 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site; 
http;/ /netnow. micron,  net/ ~iinnew$/ 
Contact  Dove  Goins,  Idaho  indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnews@micron.net 


ENTERPRISING  Managing  Editor  of 
New  England  weekly  se»s  greater^ 
challenge  in  a  writing/editing  position' 
with  a  mid-sized  daily.  Possesses  solid 
writing,  editing  and  paginating  skills. 
Famifiarity  with  Mandarin.  Strong 
refererKes.  Call  (401)  466-5627. 


EDITORIAL  CARTOONIST 


EDITORIAL  ARTIST  -  Works  in  tradi¬ 
tional  Pen  and  Ink  and  Color  Medias. 
Humorous,  Political  and  Conceptual 
topics.  Call  David  Farrar  (or  samples 
(423)  588-0624 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (201 )  575-1005. 


It’s  A  Classified  Secret! 

If  you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  tlie  E&P  Classified 
Advertising  Dep-  artment  with  a 
note  listing  the  newspapers  or 
companies  you  do  not  want  the 
reply  to  reach.  If  the  Box  Number 
you're  answering  is  on  your  list. 
We'll  discard  your  reply. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  numtier  to  indicate  location  without  specific  identification 
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SHOP  TALK  AT  THIRTY  -  by  david  k.  si  mnkr 


Good  Story, 
Bad  Journalism 


Newspaper  editorials 

and  columnists,  including 
a  recent  Editor  & 
Publisher  editorial,  have 
been  falling  all  over 
themselves  to  defend  ABC  television 
after  a  North  Carolina  jury  ordered  the 
network  to  pay  $5.5  million  in  damages 
to  a  North  Carolina  grocery  store  chain. 

Food  Lion  won  the  case  on  trespass¬ 
ing  and  fraud  chaises  after  two  ABC 
producers  lied  about  their  identity  and 
purpose  in  obtaining 
employment  with  two 
of  the  company’s  stores 
for  a  1992  Primetime 
Litv  report. 

I’ve  been  reminded 
at  least  two  dozen 
times  that  Food  lion 
didn’t  challenge  the 
accuracy  of  ABC’s 
report. 

I  have  no  doubt  that  in  the  two 
stores  they  investigated,  they  found 
expired  meat  for  sale  and  old  ham  and 
fish  that  had  been  washed  in  bleach  to 
eradicate  the  odor. 

■What  troubled  me  most  about  the 
story,  however,  was  that  the  reporters 
made  no  effort  to  determine  whether 
these  unsanitary  practices  occurred  in 
more  than  two  of  Food  Lion’s  1,100 
stores  in  14  states. 

ABC  presented  no  evidence  that  it 
was  a  companywide  policy  or  practice. 
It  never  interviewed  any  satisfied  cus¬ 
tomers  or  any  employees  who  could 
have  told  another  side  of  the  story.  It 
went  in  to  do  a  “hatchet  job”  and  that 
was  what  they  came  out  with. 

Tlie  Fox  News  Channel  obtained 
some  of  the  eight  hours  of  unused 
footage  from  ABC’s  Food  Lion  report. 
Fox  news  reported,  “The  tapes  seemed 
to  show  ABC  had  engaged  in  unethical 
practices,  like  staging  evidence  of 
spoiled  meat,”  according  to  a  New  York 
Times  report. 

Was  ABC’s  eight  minutes  of  footage 
for  the  “public  good”  worth  the  loss  of 


Sumner  is  an  associate  professor  of 
journalism  at  Ball  State  University  in 
Muncie,  Ind. 


dozens  of  closed  stores,  thousands  of 
lost  jobs  of  innocent  workers,  and  mil¬ 
lions  in  lost  revenue? 

My  only  self-interest  in  this  case  is 
that  I  was  a  satisfied  Food  Lion  cus¬ 
tomer  for  four  years. 

I  have  no  relatives  or  friends  who 
ever  worked  for  the  company.  I  lived  in 
Knoxville,Tenn.,  while  I  studied  for  my 
doctorate  at  the  University  of 
Tennessee  from  1986-90.  Since  my  wife 
worited  full  time,  I  did  almost  all  of  the 
cooking  and  purchased 
groceries  at  a  local 
Food  Lion  store.  During 
those  four  years,  we 
never  had  a  single  com¬ 
plaint  about  the  quality 
of  the  poultry,  beef,  or 
seafood  that  we  pur¬ 
chased.  I  was  always 
very  impressed  with 
the  store’s  cleanliness, 
friendly  service  and  quality. 

ABC  has  been  busy  with  damage 
control  since  the  decision.  On  Feb.  6, 
Prime  Time  Live  devoted  an  hour-long 
program  to  itself  and  this  case. 

It  had  the  generosity  to  give  the 
Food  Lion  company  a  full  two  minutes 
to  tell  its  side  of  the  story. 

“I  think  the  public  has  a  right  to 
know  what  kind  of  food  they  are  buy¬ 
ing,”  Diane  Sawyer  told  viewers,  a  line 
she  later  repeated  on  Nightline  and  the 
Oprah  Winfrey  Show. 

She  and  the  company  push  the  spin 
that  this  case  was  about  the  use  of  hid¬ 
den  cameras.They  argue  that  this  deci¬ 
sion  will  discourage  their  use  and  have 
a  “chilling  effect”  on  investigative  jour¬ 
nalism. 

Yet,  not  a  single  juror  in  the  North 
Carolina  case  said  that  he  or  she 
opposed  the  use  of  hidden  cameras. 
The  jury’s  foreman  told  Nightline  f  This 
case  wasn’t  about  hidden  cameras.  It 
was  about  the  fraudulent  and  deceitful 
means  that  ABC  used  to  obtain  its 
story,”  referring  to  the  two  employees 
who  lied  about  their  identities  and 
faked  their  references  on  an  employ¬ 
ment  application  form. 

As  a  professor,  I  always  teach  stu¬ 
dents  to  write  and  tell  the  truth  in  all 


circumstances.  Truth  is  the  best  defense 
against  libel  and  any  other  type  of  legal 
or  personal  attack.  If  you  have  to  lie  to 
get  a  story,  then  it’s  not  a  story  worth 
printing. 

To  say  that  lying  and  deceit  is  neces¬ 
sary  in  order  to  “protect  the  public” 
contributes  to  the  perception  of  arro¬ 
gance  that  pervades  the  public’s  view 
of  our  profession. 

Arrogant  journalists  believe  they 
have  the  capacity  to  decide  “what  the 
public  needs  to  know  ”  and,  once  decid¬ 
ed,  that  the  end  always  justifies  their 
means. 

I  agree  with  one  juror  who  told 
Nightline  f\  believe  I  am  capable  of 
deciding  for  myself  about  the  quality  of 
the  food  that  I  buy.  I  don’t  need  any 
help  from  a  television  network.” 

This  case  was  not  about  hidden  cam¬ 
eras.  It  was  about  lying  versus  telling 
the  truth  and,  fortunately,  truth-telling 
won. 

Prime  Time  Live  had  a  good  story 
when  it  reported  on  Food  Lion.  It  was, 
however,  neither  good  journalism  nor 
good  ethics. 


Kellogg  Funds 
Training  Effort 

The  W.K.  KELLOGG  Foundation  is 
giving  the  Foundation  for  American 
Communications  $1.3  million  toward  a 
program  to  improve  reporting  on  public 
policy  and  the  environment. 

The  grant  is  part  of  a  FACS  campaign 
to  raise  $6  million  for  the  program, 
designed  to  train  journalists  to  help  citi¬ 
zens  understand  the  changing  role  of 
government  —  its  devolution,  if  you  will 
—  in  society. 

The  program  —  including  confer¬ 
ences  on  economics,  science  and  law, 
and  an  online  service  called  FACSNFT 
—  includes  a  component  for  minority 
journalists. 

Los  Angeles-based  FACS,  through 
its  Third  Decade  Campaign,  is  trying 
to  create  a  major  education  program 
to  help  journalists  improve  news  con¬ 
tent. 


Journalism 
professor 
zaps  ABC  News’ 
tactics  in 
Food  Lion  case 
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PROJFXTIONS  ON  TARGET  AGAIN! 

Latest  figures  are  proving  the  19%  Market  Guide  pro¬ 
jections  to  be  accurate  within  2  percentage  points! 
That’s  a  remarkable  record!  Put  these  accurate  figures  to 
work  for  you! 


BEST  VALUE! 


Corporate  planning,  franchise  site  selection,  test  market  selection, 
media  buys,  sales  forecasts  ,„  the  E&P  Market  Guide  helps  mar¬ 
keters  in  a  lot  of  ways  because  of  its  unique  combination  of  both  quanti¬ 
tative  AND  qualitative  data  for  nevispaper  markets  PLUS  its  accurate 
economic  and  demographic  forecasts. 

Market  surveys  of  every  new  spaper  market  in  the  U.S,  and  Canada  pro¬ 
vide  quality  of  life  data  including:  principal  industries,  shopping  centers 
and  retail  outlets,  climate,  transportation  data,  auto  registrations,  col¬ 
leges/universities/military  installations  ....  16  categories  of  data  that  can 
demonstrate  ideal  market  conditions. 

And  for  decisions  based  purely  on  numbers,  the  Market  Guide  includes 
tables  of  economic  and  demographic  data  presented  by  state/provirKe, 
MSA/NECMA,  county  and  city.  Actuals  are  compared  to  exclusive 
annual  E&P  forecasts  which  have  earned  the  trust  of  marketers  through 
consistently  remarkable  accuracy  (+/-2%).  These  include  forecasts  of 
population,  income,  ages,  ethnicities,  households  and  retail  sales. 

Data  that  SELLS  Your  Newspaper  Market! 

WTien  you’re  selling  your  market,  as  well  as  your  newspaper  advertising 
products  to  reach  it,  use  the  Market  Guide  as  a  source.  The  E&P  Market 
Guide  can  help  you  tell  your  full  marketing  story  with  authority! 

Quantitative  data  PLUS  qualitative  data ...  all  in  one  book!  And  it’s  only  $100. 


TO  ORDER  OR  FOR  MORE 
^  INFORMATION,  CALL: 

(212)  675-4380  •  Fax:  (212)  691-6939 
E-mail:  edpub@mediainfo.com 
Order  through  our  Web  site  store:  http://www.mediainfo.com 

Mail  your  order  with  check  (U.S.  funds  drawn  on  U.S.  bank),  made  payable  to 
Editor  &  Publisher,  and  shipping  instructions  (street  address,  no  P.O.  boxes)  to: 

Editor  &  Publisher,  11 W.  19-  St,  New  York,  NY  10011-4234 

CA  DC,  NY  and  OH  residents  must  add  applicable  tax.  Canada  residents  please  add  GST. 


The  Editor  &  Publisher  Company 
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Last  July,  reporters  Phoebe  Zerwick  and  Angela  Rucker 
of  the  Wimton-Saletn  Journal  wrote  about  the  nrob- 


our  community  and  SP),  the  ^ 
country's  largest  journalism 
organization. 

But  the  greatest  benefit 
belongs  to  babies  in  North  ' 

Carolina  who  will  be  bom 
healthy  and  survive  infancy. 

New  efforts  brought  about  by  our 

series  will  give  these  little  ones  a  better  chance. 

That's  why  the  Winston-Salem  Journal  continues  to 
win  awards.  We  don't  just  report  things.  We  make 
things  happen.  _ 


Lof  the  Winston-Salem  Journal  wrote  about  the  prob¬ 
lem  of  infant  mortality,  not  just  for  readers,  but  for  the 
sake  of  babies  yet  to  be 

Sigma  Delta  Chi 
Award  for  public-service 

HL— national  award,  given 
liltiJuim  by  the  Society  of 
Professional  loumalists,  wrote,  "Enterprising  work.  . . . 
The  projea  is  public-service  journalism  defined." 

As  the  Journal  celebrates  its  centennial  year,  we 
feel  great  pride  in  the  recognition  our  news  team 
continues  to  receive  and  the  positive  reaaion  from 
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